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Abstract

This study aimed to examine the challenges and opportunities facing
female entrepreneurs in the Kingdom of Saudi Arabia within the context
of therapid socio economic changes driven by Vision 2030. The research
sought toidentify the key barriers that hinder women from establishing and
growing their businesses, as well as the emerging opportunities that
supporttheir participationin the entrepreneurial sector. To achieve this, the
study adopted a quantitative methodology and used a structured
questionnaire consisting of 15 closed ended items. The survey was
distributed to a purposive sample of 67 Saudi female entrepreneurs
representing various sectors. The data collected focused on financial,
social, legal, and institutional factors that shape women’s entrepreneurial
experiences.

The results showed that limited access to financing is the most critical
challenge, with more than 90 percent ofrespondents agreeing that funding
difficulties hinder business growth. Cultural constraints, limited
management training, and weak professional networks were also identified
as major obstacles. Although many participants believed that current laws
and government initiatives support women entrepreneurs, more than half
still rep orted difficulties dealing with government procedures. The findings
also indicated that digital transformation and social media provide strong
opportunities for business expansion, while mentorship programs are
viewed as essential for entrepreneurial success.

The study concluded that despite notable progress in women’s
empowerment, several structural and institutional challenges continue to
limit the full participation of Saudi women in entrepreneurship. It
recommends improving access to financing, expanding training and
mentorship programs, strengthening professional networks, and enhancing
the implementation of government policies. These steps are essential for
enabling women to contribute more effectively to national economic
diversification.
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Chapter one

Introduction

Over the past decade, the Kingdom of Saudi Arabia has witnessed a

profound economic and social transformation under the framework of
Saudi Vision 2030, which has placed women's empowerment among its
strategic priorities (Al-Rashudi, 2022). In this context, female
entrepreneurs have emerged as active players in the development
movement, with their increased participation in the labor market and a
significant growth in the number of women-owned businesses (Miralam,
2025). However, the entrepreneurial environment still faces multiple
challenges, particularly for women seeking to establish and manage their
own businesses in a society characterized by traditional cultural and

economic patterns.

This research focuses on examining the challenges and opportunities
facing female entrepreneursin the Kingdom of Saudi Arabiaby analyzing
the social, economic, legal, and institutional factors influencing their
entrepreneurial experience. It also seeks to shed light on the areas available
to women for investment and innovation in light of current
transformations, while providing an objective reading of future

opportunities and recommendations for strengthening their role.

Studying the reality of female entrepreneurs is no longer an academic
luxury; it 1s a scientific necessity for understanding the variables affecting
the local economy, activating dormant energies, and achieving the desired
economic diversification. Therefore, this research aims not only to identify

the obstacles, butalso to explore the mechanisms that enable Saudi women

Page 4 of 31



Effat College of Business
to overcome them and succeed in a rapidly changing and growing business

environment.

Thus, by focusing on a vital, albeit underexplored, segment of the Saudi
workforce, this study contributes to formulating a more comprehensive
vision for national development. It also emphasizes the importance of
removing systemic barriers, building supportive systems, and encouraging
creative thinking among Saudi women aspiring to lead businesses and

make a difference.
Background of the Study

Therise of female entrepreneurship in Saudi Arabiais closely linked to the
economic and social reforms introduced under Vision 2030, which aims to
diversify the national economy and increase women’s participation in the

workforce. Over the past few years, women have gained greater access to

increase in women-led ventures across different sectors. Despite this
progress, many female entrepreneurs still navigate a landscape shaped by
traditional norms, limited financial access, and gaps in training and

professional support.

This study was selected because the role of Saudi women in
entrepreneurship remains a developing area that deserves deeperacademic
and practical attention. While government initiatives have opened new
doors, real challenges continue to affect women’s ability to start and
sustain their businesses. Understanding these challenges, along with
emerging opportunities such as digital transformation and supportive
government programs, is essential for building a stronger entrepreneurial

ecosystem.

education, employment, and business ownership, leading to a noticeable
Page 5 of 31 |



Effat College of Business
By exploringthe experiences of Saudifemale entrepreneurs, this research

aims to highlight both the progress achieved and the obstacles that remain.
The goal is to provide insights that support policymakers, educators, and
business leaders in designing solutions that empower women and

strengthen their contribution to national development.
Research Problem

Despite the economic and legislative reforms witnessed in the Kingdom,

female entrepreneurs still face a host of challenges that hinder the growth
and continuity of their businesses. The mostprominent ofthese challenges
include difficulty accessing financing, cultural restrictions, a lack of
management training, and a lack of professional networks and institutional

support. On the other hand, many opportunities have emerged that can be
exploited, such as government support for small businesses, increased
community awareness of women's economic role, and the expansion of the

digital market (Aljarodi,2022).

The problem lies in the gap between legislative changes and practical
implementation in the business environment, making it necessary to study
this phenomenon scientifically. The scarcity of recent local studies
focusing on Saudi female entrepreneurs underscores the urgent need for

this research.

The main research question: What are the most prominent challenges
and opportunities facing female entrepreneurs in the Kingdom of Saudi
Arabia, and how can their active participation in the national economy be

enhanced?

Page 6 of 31
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Significance of the Research

Scientific Significance

This research contributes to the academic field by deepening the
understanding of female entrepreneurship within the Saudi context. It
addresses a notable gap in local scholarly literature by offering updated
insights aligned with the ongoing changes under Vision 2030. Through a
structured analysis of the social, economic, legal, and institutional factors
affecting women entrepreneurs, the study provides a valuable foundation
for futureacademicresearch. Moreover, it encourages the development of
new theoretical frameworks that reflect the realities of women's

entrepreneurial experiences in Saudi Arabia.
Practical Significance

On a practical level, this research provides direct value to policymakers,
business leaders, and support institutions by identifying the real-world
challenges that hinder women's participation in entrepreneurship. The
findings offer actionable recommendations that can inform the design of
inclusive policies and support programs tailored to the needs of female
entrepreneurs. Additionally, by highlighting emerging investment
opportunitie especially in the digital economy and sustainable sectors—the
study supports efforts to economically emp ower women and enhance their
contribution to national development. Ultimately, the research aligns with
and supports the goals of Saudi Vision 2030 by promoting greater gender

inclusion in the private sector.
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Research Objectives

1. Identifyingthe key challenges facing female entrepreneurs in Saudi
Arabia.

2. Analyzing the economic opportunities available to women in the
field of entrepreneurship.

3. Measuringthe impactoftheregulatory and legislative environment
on the success of women's projects.

4. Providing practical recommendations to support and empower

female entrepreneurs at the institutional and societal levels.
Research Limits

1. Human Limitations: This research is limited to Saudi female
entrepreneurs operating in the Kingdom of Saudi Arabia. It focuses

on women who have launched or are currently managing

not include male entrepreneurs or non-Saudiresidents, as it aims to
explore the unique experiences and challenges faced by Saudi
women specifically.

2. Thematic Limitations: The research is limited to examining the
challenges and opportunities related to women's entrepreneurship. It
does not delve into the technical aspects, financial modeling, or
operational management of individual ventures. Rather, it focuses
on the broader social, legal, institutional, and economic factors that
influence women's ability to start and sustain businesses.

3. Time Limits: The study covers the period from 2018 t0 2025, in line

with the timeline for major reforms under Saudi Vision 2030.

entrepreneurial ventures, regardless of sector or size. The study does
Page 8 of 31 |
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Main Variables Definitions

1. Challenges

Challenges refer to the obstacles that female entrepreneurs face when
starting or managing their businesses in Saudi Arabia. These include
financial barriers, cultural constraints, limited access to training, weak
professional networks, and administrative or institutional difficulties
(Alresh00di,2022).

2. Opportunities

Opportunities represent the positive conditions or openings that support
women’s entrepreneurial success. These include government initiatives,
supportive regulations, digital transformation, expanding e-commerce
markets, and rising social acceptance of women in business (Abou
Moghli,2019).

3. Entrepreneurial Empowerment

Entrepreneurial empowerment refers to the ability of women to access
resources, make business decisions, and participate fully in economic
activities with confidence and independence (Miralam,2025).

Summary of Chapter One

Chapter One presented the foundation of the study by introducing the topic
of female entrepreneurship in Saudi Arabia and highlighting its growing
importance within the context of Vision 2030. The chapter outlined the
research problem, emphasizing the gap between recent reforms and the
practical challenges women still encounter. It also discussed the
significance of the study from both scientific and practical perspectives,
laying out how the research contributes to academic understanding and
national development efforts. The chapter detailed theresearch objectives,
defined the study limits, and clarified the specific focus on Saudi female
entrepreneurs. Together, these components establish a clear direction for
the research and prepare the groundwork for the literature review in the
next chapter.

Page 9 of 31
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Chapter 2

Introduction

This chapter reviews the existing literature on female entrepreneurship in
Saudi Arabia. It examines the social, economic, legal, and institutional
factors that shape women’s entrepreneurial experiences. By analyzing
previous studies, the chapter identifies key challenges and emerging
opportunities, helping to build a solid theoretical foundation for the current

research.
Literature Review

1. Alhajri & Aloud (2025) — The Role of the Institutional

Environment on Saudi Female Digital Entrepreneurs’ Behavior.

This study investigates how the institutional environment understood

the entrepreneurial behavior of Saudi female digital entrepreneurs. Using
a quantitative design, the authors collected survey data from 662 Saudi
women engaged in digital entrepreneurship and employed structural
equation modeling (SEM) to test hypotheses. The findings reveal that the
cognitive and normative dimensions significantly influence
entrepreneurial behavior, while the regulative dimension (laws, policies)
shows no significant direct effect. The researchers conclude that informal
institutions (shared knowledge, societal values) are more decisive than
formal regulation alone. They recommend that policymakers and
ecosystem builders focus not only on regulatory reforms, but also on
shifting cultural norms, enhancing business education, and shaping

positive cognitive perceptions of entrepreneurship.

through three dimensions: regulative, cognitive, and normative — impacts
Page 10 of 31 |
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2. Miralam, Qazi, Ali & Arafat (2025) — Exploring the Factors

Influencing Women Entrepreneurship in Saudi Arabia: A Strategic Plan

for Sustainable Entrepreneurial Growth.

This research explores enablers and barriers for Saudi women becoming
entrepreneurs, drawing on cognitive and social capital theories. The
authorsanalyze a datasetof 1,715 women (who either are entrepreneurs or
plan to become so) via binomial logistic regression to identify which
factors increase the likelihood of entrepreneurship. Results show that social
desirability (normative pressure), relational capital (networks), prior
experience as angel investors, age, income level, and education all
positively and significantly predict entrepreneurial propensity. The study
situates its findings within the framework of Saudi Vision 2030 and calls
for strategies to enhance women’s entrepreneurial participation through

network-building, mentoring, social awareness, and education.

3. Aljarodi (2022) — Female Entrepreneurial Activity and Institutions:

Empirical Evidence from Saudi Arabia.

In this paper, Aljarodi examines how institutional factors affect female
entrepreneurial activity in Saudi Arabia, using an institutional economics
perspective. Based on survey data (quantitative) collected from women
entrepreneurs, the study uses regression analysis to test the influence of
institutional dimensions (regulative, cognitive, normative) on their
activity. Theresults show that cognitive and normative institutional factors

positively and significantly influence female entrepreneurial activity, while
regulative factors do not show a strong direct impact. The author argues
that institutional reforms must go beyond formal laws to address social

norms and shared knowledge. Recommendations emphasize strengthening
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awareness campaigns, promoting women’s role models, and embedding

entrepreneurship in education and public discourse.

4. Danish & Smith (2012) — Female Entrepreneurship in Saudi Arabia:
Opportunities and Challenges

Danish and Smith conduct a field study in Jeddah to explore the challenges

and opportunities for Saudi women engaging in entrepreneurship. The
authors surveyed 33 female entrepreneurs (or prospective ones) operating
from dedicated business premises, then applied descriptive statistical
analysis and the S5M framework (markets, money, management,
motherhood, macro-environment) to categorize findings. The study finds
that women face constraints in accessing finance, navigating
administrative procedures (often requiring male intermediaries), receiving
managerial training, and overcoming cultural barriers. On the opportunity

side, institutional support, training programs, and gradually shifting norms

emerge as potential enablers. They recommend streamlining government
procedures, offering mentoring and financial schemes tailored to women,

and promoting success stories to change societal attitudes.

5. Al-Kwifi, Al-Fodha & Al-Ghanim (2020) — Determinants of Female

Entrepreneurship Success Across Saudi Arabia

Al-Kwifi, Al-Fodha, and Al-Ghanim examine the determinants of
entrepreneurial success among female university students in Saudi Arabia,
particularly how intention becomes action. They collected survey data
from female students and applied regression and hypothesis testing to
evaluate variables such as self-efficacy, social support, entrepreneurial
knowledge, and access to resources. Their results show self-confidence,
social support, knowledge of entrepreneurship, and financial resources

significantly affect the likelihood of success. The authors suggest
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integrating entrepreneurship education in universities, providing

mentorship and resource access, and facilitating networks for aspiring

women entrepreneurs.

6. Belhaj & Arafat (2025) — Empowering Women Entrepreneurs in
Saudi Arabia: Institutional Determinants and Pathways to Sustainable

Development

Belhaj and Arafat investigate how institutional determinants influence
Saudi women’s entrepreneurial aspirations using data from the Global
Entrepreneurship Monitor (GEM). Relying on logistic regression, the study
finds that secondary education, income level, presence of female networks,
and role models significantly affect women’s decision to start ventures.
The paper situates its implications within sustainable development goals
and Saudi Vision 2030, advising that policy interventions focus on
expanding female networks, promoting role models, and aligning

institutional incentives with women’s entrepreneurial growth

7. Saleem, Arafat & Saleem (2025) — Women Entrepreneurs and
Changing Social Structure of KSA

This study uses the Adult Population Survey (APS) to explore factors
encouraging or hindering female entrepreneurship in Saudi Arabia,
analyzing 1,305 women. Through regression analysis, it tests predictors
like perceived capability, perceived opportunity, risk perception, social
networks, and informal investments. Findings indicate that perceived
capability, opportunity, social capital, and informal investment have
positive and significant effects on women’s entrepreneurial propensity;
interestingly, women who financed others’ ventures showed a negative
relation. The authors emphasize integrating cognitive and social capital
constructs in research, and propose that policies should enhance women’s
capabilities, risk tolerance, and network access in order to shift the social
structure toward greater female economic engagement.

Page 13 of 31
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Table: Conceptual Framework of the Study

Independent . L Dependent
p. Description Expected Influence P )
Variables Variable
1. Limited access to financing
2. Cultural and social constraints .. Female
.. Negative influence on )
3. Insufficient management y g entrepreneurship
.. women’s ability to start, R
Challenges training ) participation and
. . manage, and grow their . .
4. Limited professional networks businesses business success in
5. Difficulty interacting with Saudi Arabia
government institutions
1. Supportive regulations under
Vision 2030
2. Government programs and o Female
. Positive influence on )
mitiatives . entrepreneurship
. . ) entrepreneurial growth, ..
Opportunities 3. Digital transformation participation and
R empowerment, and . .
4. Expansion in digital markets — business success in
) sustainability . .
5. Access to mentorship Saudi Arabia
programs
6. Role of social media

Page 14 of 31



Effat College of Business
Chapter 3

Methodology

This study adopts a quantitative research approach to analyze the
challenges and opportunities faced by female entrepreneurs in Saudi
Arabia. A structured questionnaire was used as the primary data collection
tool, targeting Saudi women who currently manage or have previously

managed entrepreneurial ventures.

The questionnaire comprised 15 closed-ended questions designed to
capture key variables related to the social, economic, legal, and
institutional factors that influence women’s entrepreneurial experiences.
The questions were developed based on a thorough review of relevant
literature and aligned with the research objectives and the framework of
Saudi Vision 2030.

Data were collected from a sample of 67 respondents, selected through
purposive sampling to ensure the relevance of participants to the research
focus. All respondents are Saudi nationals actively engaged in
entrepreneurial activities across various sectors. The survey was
distributed online via Google Forms to facilitate accessibility and

encourage participation.

The collected data were analyzed using descriptive statistical methods to
identify patterns, frequencies, and relationships among variables. This
quantitative approach enables a structured and objective measurement of
participants’ perceptions and experiences, providing clear insights into the

current entrepreneurial landscape for women in Saudi Arabia.
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1. Limited access to funding is one of the biggest challenges

Findings

you face in starting your business.

@ Strongly Agree sa 5
@ Agree 8
Neutral wias
@ Disagree 85 =
@ Strongly Disagree w2 3 2

The data clearly indicates that limited access to funding is perceived as a
major obstacle by the majority ofrespondents. 56.7% strongly agreed and
34.3% agreed, bringing the total agreement to over 91%. This
overwhelming consensus highlights that financial constraintsarea central
issue hindering the entrepreneurial efforts of Saudi women. Only a small

minority expressed neutrality or disagreement, reflecting

the widespread nature of this barrier. These results are consistent with prior
research that emphasizes the funding gap faced by female entrepreneurs,
especially in traditional or male-dominated financial systems. This finding
underscores the need for targeted funding programs, microfinance
solutions, and investor access tailored specifically for women

entrepreneurs in Saudi Arabia.
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2. Cultural constraints are a major barrier for female

entrepreneurs in Saudi Arabia.

@ Strongly Agree s 25
@ Agree &3

Neutral vas
@ Disagree s =
@ Strongly Disagree sx2 383 o

The chart shows that cultural barriers remain a significant challenge,
though opinions are more evenly distributed compared to the funding issue.
Around 30% strongly agreed and another 21% agreed, meaning just over
half (50.8%) of respondents view cultural norms as a major obstacle.
Interestingly, 19.4% disagreed and 9% strongly disagreed, while 20.9%
remained neutral. This variation suggests that the influence of cultural
constraints may differ depending on factors such as region, age group, or
sector of activity. While many still struggle with societal expectations,
especially in conservative environments, others are starting to experience
more social acceptance. This reinforces the idea that cultural shifts are
underway, but not yet universal. Continued awareness efforts and
showcasing successful role models may help accelerate this

transformation.
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3. "Thereis insufficient management training available for female

entrepreneurs in Saudi Arabia."

@ Strongly Agree sa sty
@ Agree @y
Neutral wiss

@ Disagree ¥ o
@ Strongly Disagree sais # ye e

The data shows thata combined 52.3% of respondents (29.9% strongly
agree, 22.4% agree) believe there is a lack of adequate management
training for women entrepreneurs. In contrast, 23.9% disagreed, and only
7.5% strongly disagreed, while 16.4% remained neutral. This indicates that
although some improvements may have occurred, access to professional
development opportunities remains insufficient for many. The result
suggests a need for more structured, accessible, and women-focused
training programs to help build the necessary skills for sustainable business

leadership.
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4. Limited professional networks hinder female entrepreneurs in

Saudi Arabia."

@ Strongly Agree s @'y

@ Agree @

@ Neutral yse

@ Disagree sy o

@ Strongly Disagree s+ il e

The chart reveals that over 49% of respondents (25.4% strongly agree,
23.9% agree) believe limited access to professional networks is a
significant barrier. Meanwhile, 25.4% remained neutral, and a smaller
portion (19.4% disagreed, 6% strongly disagreed) viewed it as less of an
issue. These results suggest that many women entrepreneurs feel isolated
or disconnected from the broader business ecosystem. Strengthening
mentorship channels, networking events, and support communities
specifically for women could help close this gap and foster greater

collaboration and opportunity.

5. I face difficulty interacting with government institutions to

establish my business.

@ Strongly Agree =2 g2

@ Agree 4

@ Neutral wias

@ Disagree ¥ 5« =

@ Strongly Disagree 2o 23 o
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The data shows that 52.3% of respondents (26.9% strongly agree, 25.4%
agree) experience challenges when dealing with government institutions.
Meanwhile, 23.9% were neutral, and 19.4% disagreed, with only 4.5%
strongly disagreeing. Theseresponses suggest that while progress has been
made in streamlining procedures, many female entrepreneurs still face
bureaucratic or procedural hurdles. These difficulties may stem from a lack
of clarity, digital service gaps, or inconsistent enforcement. Improving
accessibility, transparency, and support services for women could ease the

process significantly.

6. Current laws and regulations adequately support female

entrepreneurs in Saudi Arabia.

@ Strongly Agree s22 04
@® Agree &3
Neutral xas
@ Disagree &5 =
@ Strongly Disagree sx2 sl 30 yo

49.3%

The chart reveals thatnearly 88.1% ofrespondents (49.3% strongly agree,
38.8% agree) believe current laws and regulations are supportive of female
entrepreneurs. Only a small portion expressed neutrality (9%) or
disagreement (3% total). These results reflect a high level of satisfaction
with recent legislative reforms under Vision 2030, which have aimed to
improve the business environment for women. However, while legal

frameworks may be in place, this doesn't necessarily reflect ease of
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implementation, which is highlighted in earlier responses on government

interaction challenges.

7. Digital transformation enhances my opportunities as a female

entrepreneur.

@ Strongly Agree s22 25l
@ Agree 85
Neutral xias
@ Disagree 525 =
@ Strongly Disagree sx 3350 o

The chart shows a strong consensus on the positive impact of digital
transformation. A combined 92.5% of participants (56.7% strongly agree,
35.8% agree) believe that digital advancements have improved their
entrepreneurial opportunities. This reflects growingaccess to tools such as
e-commerce platforms, digital payments, and online marketing, which help
overcome traditional barriers like mobility, visibility, and market access.
Only a very small fraction (6% neutral, 1.5% disagree) did not share this
view, highlighting how central digital integration has become to modern

female entrepreneurship in Saudi Arabia.

Page 21 of 31



Effat College of Business

8. Government programs or initiatives support women-owned

businesses in Saudi Arabia.

@ Strongly Agree s2 225

@ Agree &4

@ Neutral x=e

@ Disagree s =

@ Strongly Disagree sx s o

The majority of respondents 85.1% (47.8% strongly agree, 37.3% agree)
believe that government programs effectively support women-owned
businesses. Only 11.9% were neutral, while disagreement was minimal.
This indicates strong confidence in current initiatives such as financing
schemes, training programs, and entrepreneurship accelerators introduced
under Vision 2030. These responses suggest that many women are seeing
real benefits from state-backed efforts, which are helpingto lower barriers
and encourage business growth. Continued investment and targeted

outreach can further enhance this support ecosystem.

9. 1 have opportunities to expand in digital markets (such as e-

commerce or online platforms)."

@ Strongly Agree sa syl
@ Agree sy
Neutral wiss
@ Disagree s e
@ Strongly Disagree sa iy e
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An overwhelming 86.5% of respondents (52.2% strongly agree, 34.3%
agree) believe they have strong opportunities to expand into digital
markets. This reflects a clear shift toward embracing online business
models, especially in sectors like e-commerce, digital services, and remote
consulting. Only a small minority were neutral or disagreed. These results
highlight how digital transformation in Saudi Arabiais creatingaccessible
paths for women to bypass traditional market constraints and scale their
businesses. Continued investment in digital infrastructure and training can

further accelerate this growth.

10. Increased access to financing would improve female

entrepreneurship in Saudi Arabia.

@ Strongly Agree sa2u 524
® Agree
Neutral xi=s
@ Disagree sts: =
@ Strongly Disagree sx2 3215 =

An overwhelming majority 91% of respondents (55.2% strongly agree,
35.8% agree) believe that better access to financing would significantly
enhance female entrepreneurship. This reflects persistent funding
challenges reported earlier and reinforces the perception that financial
limitations are a core barrier. Only a small portion (6% neutral, 3%
disagree) were uncertain or in disagreement. The results clearly highlight
the need for targeted financial programs, easier loan procedures, and
increased venture capital access tailored specifically for women-led
businesses in the Kingdom.
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11." Access to mentorship programs positively impacts the success

of female entrepreneurs in Saudi Arabia."

@ Strongly Agree s 225

® Agree =25

@ Neutral xi=e

@ Disagree s =

@ Strongly Disagree sxx 8350 o

A strong majority of respondents 88.1% (41.8% strongly agree, 46.3%
agree) affirm that mentorship playsa vital role in the success of female
entrepreneurs. Only 9% were neutral, and less than 3% disagreed. This
clearly emphasizes the value placed on guidance, support, and experience-
sharingamong women entrepreneurs. The findings suggest that expanding
structured mentorship programs, led by experienced businesswomen or
professionals, could significantly enhance the skills, confidence, and
resilience of aspiring and early-stage female entrepreneurs across the

Kingdom.

12.Social media plays an important role in supporting female

entrepreneurs and promoting their businesses.

@ Strongly Agree s 58!yl

@ Agree @y

@ Neutral wiss

@ Disagree g o

@ Strongly Disagree s+ i, e
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The results show overwhelming support for the role of social media in
female entrepreneurship. A total of 95.5% (64.2% strongly agree, 31.3%
agree) view social media as a powerful tool for support and promotion.
Only a small percentage were neutral or disagreed. This confirms the
growing reliance on platforms like Instagram, Snapchat, and Twitter for
brand visibility, customer engagement, and low-cost marketing. These
tools have become essential for women navigating limited access to
traditional advertising or storefronts, especially in a rapidly digitizing

economy.
Discussion / Conclusions

This study examined the key challenges and opportunities facing female

entrepreneurs in Saudi Arabia, with a focus on real experiences captured

that while significant progress has been made especially under Vision 2030
critical barriers still exist, and more targeted interventions are needed to

support women in business.

The most prominent challenge identified was limited access to financing,
with over 90% of respondents agreeing it remains a major hurdle. This
aligns with existing literature and underscores the need for accessible,
women-focused funding solutions. Cultural barriers were also a recurring
theme, with around halfthe participants acknowledging societal norms as

restrictive, especially for those outside major cities.

Another key issue was the lack of access to management training and
professional networks. Many women reported difficulty acquiring the
skills and supportneeded to grow their ventures, which highlights a gap in
the entrepreneurial ecosystem. Similarly, over half of the respondents

through a structured questionnaire of 67 respondents. The findings confirm
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found interactions with government institutions challenging—despite

agreeing that currentregulations are supportive in theory. This pointsto a

disconnect between policy design and implementation.

On the positive side, respondents strongly acknowledged the role of digital
transformation in empowering their businesses. Most women reported that
digital platforms, including e-commerce and social media, have opened
new pathways for growth, visibility, and market access. Government
initiatives and mentorship programs were also seen as impactful, though
further expansion and outreach may be necessary to reach more aspiring

entrepreneurs.

In conclusion, the entrepreneurial landscape for Saudi women is evolving,
but structural challenges remain. To accelerate progress, policymakers
must go beyond legal reforms and address on-the-ground realities such as
financing gaps, skill development, mentorship, and bureaucracy.
Strengthening digital infrastructure, promoting women-led success stories,
and building inclusive support networks are key strategies for sustainable
growth. Ultimately, empowering female entrepreneurs is not only a matter
of equity but a strategic necessity for achieving Saudi Arabia’s long-term

economic diversification goals.
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Appendices

Questionnaire

Challenges and Opportunities for Female Entrepreneurs in Saudi

Arabia

This questionnaire aims to examine the challenges and opportunities faced
by female entrepreneurs in Saudi Arabia. Your responses will help in
understanding the current landscape for women in business and provide
insights into areas for improvement. Please choose the most appropriate
response using the following Likert scale:
1 = Strongly Agree, 2 = Agree, 3 = Neutral, 4 = Disagree, S = Strongly

Disagree

. Strongly . Strongly
Question Agree | Neutral | Disagree ]
Agree Disagree

Timited access to funding is
one of the biggest challenges

you face in starting your

business.
Cultural conctraimte are q mmainge
Ccurturar comyaatirsaroa rrajor

barrier for female entrepreneurs

in Saudi Arabia.

There 1s insufficient

management training available
for female entrepreneurs in

Saudi Arabia.
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Limited professional networks
hinder female entrepreneurs in

Saudi Arabia.

I tace ditticulty interacting with
government institutions to

establish my business.

Current faws and regutations
adequately support female

entrepreneurs in Saudi Arabia.

my opportunities as a female

entrepreneur.

nitiatives support women-
owned businesses in Saudi

Arabia.

I have opportunities to expand

in digital markets (such as e-

commerce or online platforms).

. Increased access to financing

would improve female
entrepreneurship in Saudi

Arabia.
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