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of Cryptocurrency: Evidence o
from Jordanian Market Using the User
Experience Questionnaire

Alaa Mohammad Mustafa Alqudah, Avman A. Abu Haija,
and Laith A. Aryan

Abstract Cryptocurrency adoption in Jordan poses unique challenges and opportu-
nities in a market where awareness of cryptocurrencies may be limited. This paper
examines the impact of the User Experience Questionnaire (UEQ) dimensions—
perspicuity, efficiency, dependability, stimulation, and novelty—on promoting cryp-
tocurrency adoption in the Jordanian context. The study uses structural equation
modeling (SEM) to analyze the relationships between these dimensions and cryp-
tocurrency adoption intentions. The results indicate positive relationships between
user experience dimensions and adoption intentions, highlighting the imporance of
ease of use, efficiency, trust, engagement, and innovation in shaping users” attitudes
woward cryptocurrency adoption, The findings underscore the need for eryplocurrency
platforms to provide superior user-centric user experiences and address concemns
around usability. security. and innovation to boost their adoption in Jordan and similar
markets. This study provides a new direction in the literature by analyzing the factors
influencing cryptocurrency adoption in emerging economies and providing practical
recommendations for those concemed with promoting cryvplocurrency adoption at
the global level.

Keywords Cryvplocurrency adoption - User experience - Structural equation
modeling « Jordan « Emerging markets

AL M. M. Algudah

Department of Accounting and Finance, Effat College of Business -Effat University, Jeddah,
Kingdom of Saudi Arabia

e-mail: aalqudah @ effuniversity. edi 23

A, AL AL Haija (=20
Deépartment of Accounting, School of Busingss, Jadara University, libid, Jordasn
e-mail: aymanh@ jadara.edu_jo

L. A. Aryan
Depariment of Accounting. Ajloun MNational University, Ajloun, Jordan
e-mail: Laith. aryan @ anu.edu jo

© The Authoris). under exclusive hoense to Spnnger Natwre Switeerland AG 2025 2715
Al M. AL Musleh Al-Sartowi and H. Ghura (eds. ). Armificial Intelligence, Sustainable
Techaologies, and Business Innovation: Opportunities and Challenges of Digival

Transformation, Studies in Computational Intelligence 1171,

hunps: ol org/ 10 100T&TE-3-03 1-T7925-1_24

276 A_M. M. Algudah et al.



