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Abstract 

 

 This study delves into the complex process of translating humor in AVT. It aims to identify 

the challenges and obstacles subtitlers face when translating humor in Almaktab Saudi series 

from Arabic into English. Gottlieb's (2001) ten translation strategies in subtitling and Debra 

and Raphaelson-West (1989) categorization of humor serve as the theoretical frameworks for 

the study. The investigation discovered that while universal jokes can be easily transferred into 

different languages, linguistic and cultural jokes pose a challenge due to language and cultural 

differences. The analysis shows that the most frequent strategy used by Arab subtitlers is 

'transfer' with a percentage of 59.2%. The study uncovers the factors that may have influenced 

the subtitle’s decisions and choices when translating humor. The study's findings also shed 

light on the factors that may have influenced the subtitler's decisions and choices. As a result, 

this study provides valuable insights into the intricacies of subtitling humor in AVT. The 

analysis also highlights the importance of cultural awareness and language proficiency and 

maintains they are crucial for the translators to consider when translating humor. 

 

Keywords: Audiovisual Translation,Arabic Subtitling, Humor translation. 

 

 

 

 

 

 

 



 

9 

 المستخلص

 

عليه  تعدّ ترجمة الفكاهة عمليّة معقّدة تفرض على المترجم ألا يكتفي بالتحكّم في اللغّتين المنقولة والمنقول إليها، بل تشترط

كذلك أن يتمتعّ بحسّ ثقافي في اللغّتين معًا، لما يصادفه من صعوبات ومعوّقات لسانيّة وثقافية قد تحول دون نقل كلّ المعاني 

والإيحاءات الموجودة في التعّبير الأصلي وتحقيق ذات التأّثير الذي تحققّه الفكاهة الأصلية في نفسيّة المشاهد. وسنحاول من 

لة أن نعاين إشكاليّة رئيسيّة تمثلّ العوائق والتحديات التي تواجه المترجم أثناء عملية ترجمة الفكاهة في خلال هذه المداخ

المسلسل السعودي "المكتب" وكيف يتخطاها. كما يتفرّع من هذا الإشكال تساؤل لا يقلّ أهمّيّة: وماهي أكثر استراتيجية يلجئ 

 .لها في عملية نقل الفكاهة

الة استراتيجيات الترجمة المستخدمة في الترجمة الإنجليزية لمسلسل المكتب السعودي، وهو الاقتباس العربي تدرس هذه الرس

. في هذه الدراسة، تم تحديد التعابير الفكاهية وتقسيمها إلى ثلاث فئات وفقا لتصنيف The Officeالأول للمسلسل الأمريكي 

( في 2001ت حسب استراتيجيات الترجمة العشر التي اقترحها قوتليب )( ومن ثم، صُنف1989ورافايلسون )ديبرا الفكاهة 

سترجة الأفلام. حيث أوضحت النتائج: أن الفكاهة ذات طابع عالمي يمكن نقلها بسهولة إلى لغات مختلفة؛ بيد أن ترجمة 

ن الاستراتيجية الأكثر شيوعا التي النكات اللغوية والثقافية تعُد أكثر صعوبة بسبب الاختلافات اللغوية والثقافية. كما تبين أ

%. ووضحت نتائج هذه الدراسة العوامل التي قد تكون بدورها أثرت 59.2يستخدمها المترجمون العرب هي "النقل" بنسبة 

على قرار المُترجم في اختيار الاستراتيجية الأنسب للترجمة. حصيلةً، أبدت نتائج الدراسة رؤية واضحة حول عوائق ترجمة 

 .ة والعقبات التي تواجه المترجمالفكاه

 

 :  الترجمة السمعية بصرية، الترجمة العربية، السترجة، ترجمة الفكاهة الاستدلاليةالكلمات 
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Introduction 

 

Audiovisual translation (AVT) is a rapidly growing field that has gained significant attention 

from researchers and practitioners alike. However, the translation of humor in this context still 

needs to be studied. Humor is a fundamental aspect of the human experience, and it plays a 

significant role in our daily interactions and entertainment, which is why it's essential to 

understand how to translate it effectively. However, translating humor is not an easy task, 

especially in the context of audiovisual translation. This is where this thesis comes in. The 

study aims to provide valuable insights into the translation of humor to help fill the gaps. This 

introduction will begin by providing a rationale behind the study, the study's aim, the research 

questions, and assumptions that will guide the investigation, followed by a comprehensive 

literature review of the relevant research on humor translation, subtitling, and Audiovisual 

Translation. 

 

Rationale Behind the Study 

 

The field of AVT has seen a significant amount of research over the years. Several issues and 

difficulties have been identified and addressed, but one area that has not received as much 

attention is the translation of humor. The researcher is interested in exploring how translators 

deal with humorous expressions in translating films, considering the cultural and linguistics 

challenges, and features of subtitling, such as time constraints and space limitations.  

Generally, translating humor is notoriously challenging, as it often relies on cultural and 

linguistic references that may not be easily understood or translated into other languages. This 

is particularly true for the Almaktab Saudi series. The researcher aims to investigate the 
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strategies used by translators to overcome these challenges, and to identify any issues that may 

arise. 

 

Aim of the Study 

 

The objective of the present study is to investigate the translation of humorous expressions in 

the Saudi series Almaktab and analyzing the translation strategies employed by translators to 

render the humorous sense in Arabic, and to classify the types of humor in Almaktabto and 

identify the challenges faced in each humor category. The study is an attempt to answer the 

following questions: 

 

1. What obstacles and challenges may subtitlers face when translating humor in 

audiovisual media? 

2. What are the dominant translation strategies employed in translating humor in 

Almaktab series? 

 

Assumptions  

 

1- The effectiveness of humor translation will be influenced by the level of proficiency of 

the subtitler in both the SL and TL. 

2- The use of localization strategy will be the most effective approach for translating 

humor in audiovisual media. 

3- The use of a literal translation strategy will be ineffective in conveying the humor in 

audiovisual media. 
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4- The translation of humor in audiovisual media will be more challenging than the 

translation of other types of content due to cultural and linguistic differences. 

 

Background and significance of Almaktab series  

Almaktab is an excellent choice for a case study in this research for several reasons. Firstly, it 

is the Saudi adaptation of the hit American series, The Office, which has also been adapted for 

different cultures and languages, including the French Le Bureau and the German Stromberg. 

which makes it an ideal subject to investigate.  

Moreover, Almaktab provides a unique perspective on office culture in the Middle East, 

specifically in Saudi Arabia. The show is produced by MBC Studios, one of the leading 

production companies in the region, and supervised by Abdullah Al Dhahran, a renowned 

producer. It is directed by Hisham Fathi, who has a wealth of experience in the film and 

television industry. 

Conclusion 

This chapter has highlighted the need to investigate the translation of Humor, particularly in 

the case of the popular Saudi series Almaktab. This study aims to investigate the challenges 

subtitlers face when translating humor in the Almaktab Saudi series and to identify the 

dominant translation strategy employed when translating Humor according to the humor type. 

The next chapter reviews the existing literature on AVT, subtitling, and Humor concepts. 
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Chapter One 

Literature Review 

 

This part of the study explores the translation of humor in the previous studies to 

provide an overview of essential concepts and a solid foundation for this thesis' investigation 

of the translation strategies used when subtitling humor. In addition, the literature is organized 

into eight sections: an overview of AVT, the nature of subtitling, subtitling humor, factors that 

may influence the translation quality in subtitling, strategies for subtitling culture and humor, 

cultural difference in humor, and humor in TV shows.     

 

1 Audiovisual Translation: Overview 

 

Audiovisual translation (AVT) has gained significant importance in recent years due to 

the widespread use of audiovisual media such as films, television programs, and video games. 

The primary objective of AVT is to ensure that the intended audience can comprehend and 

appreciate the original content (Karamitroglou, 2000). It is a complex process that requires 

translators to consider various factors, including linguistic, cultural, technical, and creative 

considerations (Oreo, 2014). 

 

AVT has a long history from the earliest days of film and television. The first 

audiovisual translations were intertitles used in silent films to impart dialogue and other 

essential information to non-native audiences (Diaz Cintas &Remael, 2014). As sound 

technology progressed, dubbing and subtitling emerged as the primary forms of AVT, and both 

techniques are still extensively employed today. 



 

15 

Dubbing, according to Chaume (2012), is "replacing the original track of a film's (or 

any audiovisual text) SL dialogues with another track on which translated dialogues have been 

recorded in the TL" (p. 1). Sobchack and Sobchack (2014) define dubbing as "the process of 

adding new language soundtracks to films that are originally produced in a language other than 

the one in which they are to be exhibited" (p. 167).  

 As subtitling is the main focus of this thesis, is defined by Díaz-Cintas (2012) as a 

practice "that consists of rendering in writing, usually at the bottom of the screen, the 

translation into a TL of the original dialogue exchanges uttered by different speakers, as well 

as all other verbal information that appears written on the screen (letters, banners, inserts) or is 

transmitted aurally in the soundtrack (song lyrics, voices off)" (p. 274). 

 

Both dubbing and subtitling are essential methods of AVT, and the choice of method 

depends on several factors, According to Gambier (2016) the choice between subtitling and 

dubbing depends on a combination of practical, economical, and cultural factors. 

 

Subtitling is the preferred method of AVT in most countries due to its cost-

effectiveness, minimal impact on the original audiovisual content, and the ability to retain the 

original audio and emotions of the actors. However, subtitling has some limitations, such as 

limiting the amount of text displayed on the screen, the need for screen space, and the potential 

for distraction from the visual content (Pavesi, 2012). 

 

In recent years, new forms of AVT, including closed captioning and audio description, 

have emerged to accommodate the requirements of audiences with hearing or visual 

impairments. Closed captioning is a form of AVT that provides a written transcript of the 
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video's dialogue and other noises, whereas audio description provides a spoken commentary 

that describes the video's visual elements (Perego, 2016). 

 

The history of AVT reflects the changing needs of media producers and consumers in 

a globalized world. As Gambier and Doorslaer (2016) argue, the rise of AVT is linked to the 

growth of the media industry and the subsequent need to reach a wider audience. AVT is crucial 

in bridging the linguistic and cultural gap between countries by making audiovisual content 

accessible to audiences with different language backgrounds. By doing so, AVT facilitates the 

exchange of culture and ideas, which is essential in today's interconnected world. 

 

AVT is a highly complex and challenging process that requires skilled translators with 

expertise in various fields, including linguistics, cultural studies, and technology (Diaz-Cintas 

&Remael, 2014). Translators in this field must be able to consider the context, TAience, and 

cultural references to convey the meaning accurately. As Karamitroglou (2000) argues, 

translators must also be able to balance the linguistic and cultural aspects of the translation 

with the technical and creative requirements of audiovisual content. Therefore, translators must 

deeply understand the intricacies of language and cultural differences to ensure the translation 

is faithful and effective. Furthermore, as (Perego, 2016) contends, the translation must work 

within the audiovisual medium's technical constraints while maintaining the original content's 

tone and style. It can often be a challenging task, as the translator must balance being faithful 

to the original text and adapting the translation to fit the cultural and linguistic norms of the 

TAience. 
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1.1 Nature of Subtitling 

 

Subtitling is a process of translating spoken messages in film media into written text in 

a different language, which is then displayed on the screen in synchronization with the original 

verbal message. This technique has been used for a long time by film and television producers 

to reach a wider international audience. According to Gottlieb (2004), subtitles refer to 

translating spoken language in films or videos into written text that appears on the screen in 

synchronization with the original dialogue, which allows viewers who do not speak the original 

language to understand the content. 

 

Subtitling is an inter-semiotic translation that involves the addition of subtitles to films 

or television programs while preserving the original content (Gottlieb, 1992). It is an 

"interasemiotic" procedure that operates within the boundaries of film and television media 

and adheres to the verbal language code (Munday, 2012). Formal and textual constraints 

include space limitations of two lines with a maximum of 35 characters each and the duration 

of a subtitle, which depends on factors such as the quality and complexity of the text, the speed 

of the dialogue, the average viewer's reading speed, and the necessity of intervals between 

subtitles (Munday, 2012). Textual constraints reflecting the style, speech tempo, and syntax of 

the dialog (Munday, 2012).  

 

There are two categories of subtitles: interlingual and intralingual subtitles. Interlingual 

subtitles involve a transfer from SL to TL, while intralingual subtitles do not involve a language 

change (Daz Cintas, 2003). Interlingual subtitling, which has societal and language-political 

implications, is essential for enhancing literacy skills, enhancing foreign language skills, 
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facilitating simple and inexpensive international program exchange, and solidifying English's 

dominance (Gottlieb, 2004).  

 

According to Khuddro (2016), "the shorter the structure, the better it is in subtitling" 

(p. 54). To ensure that subtitles are comfortable to read, the standard temporal or duration 

format of six-seconds has been traditionally employed, considering the average reading speed 

of 140 WPM for children and 180 – 200 WPM for adults. However, the duration of a subtitle 

can range from 1.02 to 7 seconds, depending on the content and context (Khuddro, personal 

communication, December 2022). 

 

1.1.2 Factors that may affect the translation quality in subtitling: 

 

Translation quality is a crucial aspect of subtitling and is affected by several factors. 

The main determinants that impact the translation's accuracy and clarity in the TL are linguistic, 

cultural, and technical factors. Linguistic factors concern language-specific features such as 

vocabulary, syntax, and grammar interpretation. Diaz-Cintas (2003) emphasizes that subtitling 

professionals should have a strong command of both the SL and TL and expertise in adapting 

translations to the subtitling format's limitations. Similarly, Albirini (2014) found that language 

proficiency and translation experience were critical factors in the quality of Arabic subtitling. 

 

Cultural factors refer to differences between cultures, including values, beliefs, and 

social norms, that can influence interpretations of the ST in the TL. suggest that subtitling 

professionals should be aware of these distinctions and modify their translations accordingly 

(Gambier and van Doorslaer, 2016). For example, cultural references and nuances can be 

challenging to convey precisely in the TL. 
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Technical factors concern the subtitling format's limitations, such as time and space 

restrictions, and the quality of the audiovisual content. (Chaume, 2012) emphasizes that 

subtitlers need to be proficient in subtitling software and different techniques to ensure 

accuracy and fluency. Technical factors impact the intelligibility and quality of subtitles. 

 

 

1.2 Translating Humor in Audiovisual Translation 

 

Humor plays a vital role in numerous forms of entertainment, including TV shows, 

movies, stand-up comedy, and literature. However, translating humor to different languages 

can be quite challenging as it heavily relies on context, cultural references, puns, and wordplay. 

Translating humor requires more than a mere translation of words as it involves understanding 

the cultural context and finding equivalent expressions in the TL (Vandaele, 2002). 

 

Audiovisual translation, such as subtitling and dubbing, presents a particular challenge 

in humor translation. Translators need to match the timing of the original content and consider 

the visual context, such as facial expressions and body language (Chiaro, 1992). Subtitling 

humor is a complex process that requires a thorough understanding of the SL and TL, as well 

as cultural nuances and references (Gottlieb, 1997). 

 

Scholars have discussed humor translation, including Chiaro (1992), Gottlieb (1997), 

and Zabalbeascoa (2012). According to Chiaro (1992), translating humor involves various 

techniques, including lexical substitution, paraphrase, and cultural adaptation. Gottlieb (1997) 

emphasizes the importance of considering the TA and their cultural background. 
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Zabalbeascoa(2012) suggests that subtitlers should preserve the original humor while ensuring 

that it is understandable and relevant to the TA. 

 

Despite the challenges, humor translation is necessary for making media accessible to 

a global audience and preserving the original intent of the humor. Skilled translators who 

understand the cultural and linguistic subtleties of humor can ensure that the translation is 

accurate, effective, and entertaining for the TA (Chiaro, 1992; Vandaele, 2002).  

 

Humor translation requires a deep understanding of both the ST and TL as well as 

cultural nuances and references. Translating humor is necessary for reaching a global audience 

and maintaining the humor's original intention. Professional translators who are fluent in the 

TL and are familiar with the cultural and linguistic subtleties of humor can help ensure a 

successful translation (Zabalbeascoa, 2012). 

 

According to Vandaele (2002) “The dearth of serious work on humour translation in 

translation studies suggests that humour translation is qualitatively different from other types 

of translation and, consequently, one cannot write about humour translation in the same way 

one writes about other types of translation.” (p. 150) 

 

Humor is a complex and subjective phenomenon that has been examined by various 

researchers with different perspectives. As stated by Vandaele (2002), the two most general 

concepts that define humor are incongruity and superiority. Incongruity proposes that humor 

occurs when there is a discrepancy between what is said and what the listener expects to hear. 

Superiority, on the other hand, is based on people laughing at the weakness of others. 

According to Chen and Martin (2007), humor is defined as the tendency to feel or express what 
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is humorous, coupled with the accompanying emotional reaction and vocal-behavioral 

displays. Humor is a common cultural trait shared among all human communities, as pointed 

out by Fry (1994), although people from different cultural backgrounds may have varying 

reactions to comedic situations. 

 

It is imperative to categorize and identify the various forms of comedy before 

translation. However, humor is difficult to define since it is a subjective concept and can be 

broken down into an endless number of subcategories. Ross (2005) divides laughter into 

several distinct academic categories, including wordplay, ambiguity, breaching taboos, 

attacking targets, alluding to other works of literature, intertextuality, and the ludicrous. 

Nevertheless, Schmitz (2002) differentiates reality-based jokes, culture-based jokes, and word-

based jokes based on specific language elements when discussing the use of humor as an 

instructional tool in foreign language and translation courses. 

 

Jensen (2009) argues that the difference Freud made between verbal and conceptual 

humor is universally applicable and has to do with how the funny effect is produced. However, 

there can be notable differences in humor between individuals and cultures. Schmitz (2002) 

has identified three distinct types of comedy. The first type is universal and relatable because 

it is based on the way the world works. The second category includes jokes that are only 

amusing because of the society they come from. The third category is verbal comedy, which 

uses puns and language tricks such as idioms and slang. 

 

Humor is a challenging concept to define but is an essential cultural trait shared by all 

human communities. It is crucial to identify different forms of comedy and their cultural 

contexts before attempting translation or using humor as an instructional tool in foreign 
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language and translation courses. As with any linguistic element, humor is subject to variations 

between individuals and cultures. 

 

Subtitling humor is a challenging task due to the multiple elements that are crucial to 

the comedic effect, such as context, wordplay, timing, brevity, and tone (Spankaki, 2007). As 

pointed out by Spankaki (2007), humor is often untranslatable but translators must find creative 

and effective ways to maintain meaning while preserving the humor of the original dialogue. 

It is therefore essential for subtitling teams to make an effort to accurately and creatively 

translate humorous speech, as Chaume (2012) suggests, especially when wordplay is involved. 

 

Timing is another important aspect that subtitling must take into account when dealing 

with humor. As Gottlieb (1992) notes, subtitles must be timed in such a way that they do not 

compromise the viewers' ability to grasp the on-screen dialogue and action. This is particularly 

important in fast-paced comedic scenes, where split-second reactions and witty comebacks can 

easily be lost if subtitles are not timed properly. 

Cultural allusions also pose a challenge when subtitling humor, since references to 

specific cultural elements may not be understood by the TA. In such cases, subtitling services 

need to either clarify the reference or replace it with a more universally understood one (Daz 

Cintas &Remael, 2007). 

Another crucial factor that subtitling must take into account is the tone of the subtitle. 

If the tone is not conveyed accurately, the comedic effect of the original line may be lost. 

Therefore, it is essential for translators to make an effort to strike the right tone while translating 

(Perego, 2016). 
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It is also important for subtitles to be clear and easy to read, without distracting the 

viewers from the on-screen action. Gambier (2003) suggests that subtitles should not have more 

than two lines of text and 35 characters per line, to ensure that they are easily readable. 

In conclusion, subtitling humor requires a delicate balance between preserving the 

original humor and meaning while taking into account context, timing, cultural allusions, tone, 

and readability. As suggested by the various sources presented, subtitlers must be creative and 

adaptable in order to successfully convey the comedic elements of the dialogue to the viewers.  

 

1.3 Translating Humor: Challenges and Strategies  

Humor is a multifaceted phenomenon that can be challenging to translate. Translators 

have utilized a variety of strategies to convey humor. Numerous forms of humor exist, 

including wordplay, irony, sarcasm, and parody. These types of humor frequently rely on 

cultural and linguistic references, posing difficulties for translators (Chiaro, 1992). 

 

Humor requires an in-depth knowledge of both the source and TC, as well as a creative 

approach to conveying the humor in the TL. According to Nida and Taber (1969), translators 

must consider the cultural and linguistic context of each jest or humorous expression and find 

methods to recreate the humor without losing its essence in the TL. 

 

Adaptation is one approach to translating humor. Adaptation, according to Delabastita 

(1996), entails modifying the original text to make it more appropriate for the intended 

audience. This may entail altering cultural references, modifying the language, or even creating 

new gags based on the same premise. 

 



 

24 

Localization is another approach to translating humor. According to Gambier and van 

Doorslaer (2016), localization is the process of modifying the translation to the cultural and 

linguistic context of the intended audience. This may entail adapting quips or expressions to 

the cultural norms and expectations of the intended audience. 

 

 

1.4 Translation Strategies for Subtitling Humor: A Review of Scholars 

Perspectives 

 

Different scholars have proposed diverse translation strategies for culturally bound 

concepts. Newmark (1988) has suggested several detailed strategies, including ‘Literal’, 

‘Transference’, ‘Cultural equivalent’, ‘Functional equivalent’, ‘Descriptive equivalent’, 

‘Synonymy’, ‘Through-translation’, ‘Shifts or ‘Transpositions’, ‘Translation Label’, 

‘Compensation’, ‘Componential Analysis’, ‘Reduction and Expansion’, ‘Paraphrase’, 

‘Couplets’, ‘Notes, additions, glosses’. Vinay and Darbelnet (1995) have classified translation 

strategies into two broad types: direct and indirect, which contain seven strategies, such as 

‘borrowing,’ ‘calque,’ ‘literal translation,’ ‘transposition,’ ‘modulation’ ‘equivalence,’ and 

‘adaptation.’ Additionally, various scholars have considered various translation strategies 

designed specifically for effectively translating humor from the SL to the TL. Freud (1991) 

provides a summary of extant strategies, such as ‘condensation,’ ‘multiple use of the same 

material,’ and ‘double meaning.’ 

 

 

 

 



 

25 

Chiaro (2010) suggests four methods for translating humor. 

The first strategy for translating humor is to maintain the verbally expressed humor 

(VEH) and translate a jest as literally as possible into the TL. This method is optimal for 

producing a translation that is both accurate and similar to the ST. 

 

The second strategy is to substitute a distinct instance of verbally articulated humor 

(VEH) in the TL for the VEH in the SL. This strategy is regarded as the most difficult for 

translators. 

 

The third strategy entails substituting an idiomatic expression in the TL for verbally 

expressed humor (VEH) in the SL. This method seeks to preserve the comedy of the SL jest 

by locating an equivalent idiom or expression in the TL. She also observes that this tactic works 

best with visual metaphors. 

 

The fourth approach to translating humor is to completely disregard verbally conveyed 

humor (VEH). In this method, the translator translates the ST literally without taking into 

account the amusing situation in the original. 

 

Lastly, Gottlieb (2001), he believes that to evaluate the quality of subtitles for a specific 

film, one must examine the translation of each verbal segment in terms of its semantic and 

stylistic qualities. Gottlieb has proposed ten distinct translation strategies for subtitling films 

in order to accomplish this goal. These include 'expansion', 'paraphrase', 'transfer', 'imitation', 

'transcription', 'dislocation', 'condensation', 'decimation', 'deletion', and 'resignation'.  
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1.5 Humor Classification in Translation Studies 

 

The primary variable of the present study, humor is an integral part of all languages. 

The purpose of humor as a vehicle for mass entertainment is unadulterated enjoyment, sheer 

exhilaration, and a moment of hilarity. "Humor occurs when a rule is broken, when an 

expectation is set and not met, and when the incongruity is resolved in an unconventional 

manner" Vandaele (2012 ).  

Victor Raskin's 1985 General Theory of Verbal Humor (GTVH) seeks to provide a 

framework for analyzing and comprehending humor in language. According to the GTVH, 

humor results from the violation of certain semantic and pragmatic language usage norms. 

Specifically, humor can be viewed as a non-serious mode of communication involving the 

following four stages: 

1. Establishing a frame of reference entails establishing a context or situation that the 

listener/reader assumes to be serious or typical. 

2. Introducing a linguistic element that violates the expectations established in the first 

stage, such as a pun or a play on words, constitutes violating the frame of reference. 

3.  Resolving the incongruity entails resolving the tension caused by the violation in 

the second stage, such as by providing a conclusion that makes meaning of the pun. 

4. Appreciating the humor requires the listener or reader to identify the infraction and 

find it humorous. 

 

The GTVH proposes that linguistic, semantic, and pragmatic levels can be utilized to 

analyze humor. Based on the violation in the second stage, it also suggests that distinct forms 

of humor, such as puns, ironies, and sarcasm, can be distinguished. 
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The humor classification proposed by Chiaro (1992) is frequently cited in translation 

studies.  

 

Wordplay is the use of words or phrases with multiple meanings or noises, including 

puns and quips. Irony is the use of language to convey the opposite of what is actually said, 

whereas sarcasm is the use of language to make fun of or denigrate someone. In parody, a 

particular style or genre is imitated, typically for humorous effect. 

 

Others have contributed to the study of humor in translation as well. Delabastita (1996) 

introduced the concept of "translation strategies for humorous texts," which consists of 

plagiarism, calque, adaptation, paraphrase, and omission. This framework offers translators a 

variety of strategies for translating humorous content. 

 

Gottlieb (1997) discussed the difficulties of subtitling humor and emphasized the need 

for concise and semantically accurate subtitles that transmit the original text's intended 

meaning and tone. He also noted that humor frequently relies on cultural references that may 

be unfamiliar to the TAience, necessitating inventive solutions from the translator to effectively 

convey the humor. 

 

In a similar vein, Gambier (2003) emphasized the significance of cultural adaptation 

when translating humor, observing that humor is frequently rooted in culture-specific 

references and contexts. Gambier argued that translators must be aware of these cultural 

differences and find methods to accommodate humor without losing its essence. 

 

1.6 Cultural Differences in Humor 
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Culture plays a significant influence in the perception and comprehension of humor. 

Different cultures have different expectations, values, and norms, which can influence the 

interpretation and appreciation of humorous material. According to Kuipers (2008), "humor is 

a culturally specific and socially located practice, and its meanings and effects are shaped by 

social, ideological, and historical factors" (p. 298). 

 

Sarcasm is one example of a cultural variance in humor. Sarcasm is a common form of 

comedic communication in Western cultures, but it may not be as well understood or 

appreciated in other cultures. Some cultures may consider sarcasm to be arrogant and impolite 

(Gibbs, 2002). 

 

Another instance is the use of metaphors, which can be highly context- and language-

dependent. For example, a pun that exploits the multiple meanings of a term in one language 

may not translate well into a language with a distinct set of meanings (Chiaro, 1992). 

 

The discipline of cross-cultural communication has conducted extensive research on 

the function of cultural differences in humor. Researchers have investigated the influence of 

cultural factors on the production, reception, and interpretation of humor in various contexts 

(Kuo, 2011; Romano, 2006). 

 

Overall, cultural difference is an essential factor to consider when analyzing humor, as 

it can significantly affect how humor is perceived and comprehended across cultures. 

 

1.7 Empirical Studies on The Translation of Humor: 
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Numerous empirical research studies on the translation of humor have been conducted 

over the past two decades.  

 

The conclusion of a study (Zabalbeascoa, 2005) is that more research is needed into the 

character of humor translation as an interdisciplinary field of study for translation and humor 

studies. He provides a concise summary of the complexities of translation and the challenges 

posed by traditional methodologies. His research provides a variety of factors that translators 

and translation scholars may find useful when constructing humor typologies.  

 

(Jankowska, 2009) examines the transmission of comedy elements from the American 

animated film Shrek across languages, cultures, and translation processes. The primary 

objective was to determine the patterns of humor transmission between the TL and different 

forms of audiovisual translation. In general, the study revealed that the TLs contained fewer 

humorous elements than the STs. 

 

(Fernández Guerra, 2012) conducted a study to investigate the primary translation 

strategies and methods that can be used to resolve cultural differences during translation. The 

research revealed that translators can employ a variety of strategies to resolve the challenges 

that cultural differences can pose. These methods consist of compensation, addition, 

subtraction, and equivalence. 

 

When translating from one language to another, (Mahdjoubi and Djafour, 2015) 

investigated translators' ability to generate the linguistic and cultural aspects of humor in the 

TT. The study also examined the difficulties translators confront during this procedure. The 
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researchers suggested that an option for translating jokes is to elucidate them in the annotations 

of the TT. This would entail including information about culturally specific objects that the TA 

may not be familiar with. 

 

(Kianbakht, 2015) conducted research to evaluate the subtitling strategies utilized in 

the Persian translation of Woody Allen's "Annie Hall," in order to determine which strategy 

was employed most frequently. This study is a descriptive comparative content analysis of the 

dialogue and subtitles from Woody Allen's "Annie Hall." Henrik Gottlieb's (2001) 

classifications of subtitling strategies served as the basis for the study's theoretical approach. 

The findings of the investigation revealed that the most prevalent procedurewas 'transfer.'  

 

Overall, these studies demonstrate the difficulty of subtitling humor and the 

significance of cultural awareness, imagination, and language skills in the translation process. 

In addition, they illustrate the various strategies used by subtitling professionals to translate 

amusement and the difficulties associated with doing so. These findings have significant 

implications for the training and professional development of subtitling professionals, as well 

as the development of subtitling guidelines for comedy. 

 

Conclusion 

This literature review provides a comprehensive overview of current research on AVT, 

with a particular focus on subtitling humor. The review discusses the nature of subtitling, 

factors that may affect translation quality in subtitling, and strategies for translating cultural 

and linguistic differences in humor. Additionally, the review explores the subtitling of humor 

in TV shows, cultural differences in humor, and empirical studies in subtitling humor.  
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Moving forward, the next chapter will delve into the details of the methodology used 

in this study, providing a clear understanding of the research design, data collection, and data 

analysis techniques. By following a rigorous methodology, this study aims to contribute to the 

existing knowledge on subtitling humor and provide valuable insights into the translation of 

humor. 
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Chapter Two 

Methodology 

 

This study attempts to investigate the translation of humor in the Saudi series Almaktab and 

how it was conveyed through subtitling. It addresses two research questions related to the 

translation of humor in Almaktab series. The first research question is concerned with the 

obstacles and challenges may subtitlers face when translating humor in audiovisual media. This 

question is an attempt to explore the challenges translators face in conveying humor across 

different linguistic and cultural contexts. The second research question aims to identify the 

dominant translation strategies employed in the translation of humor in the series. This will 

involve a detailed analysis of the subtitles, utilizing a qualitative research approach to examine 

the various translation techniques used by the translators. Using a case study design will enable 

a comprehensive investigation of the translation strategies employed in Almaktab, providing 

valuable insights into the translation of humor concepts. By adopting a qualitative research 

approach, the study will delve into the subjective experiences and meanings of individuals 

involved in the translation process, shedding light on the complexities and nuances of 

translating humor in Almaktab. Nevertheless, the study will involve quantitative research 

approach to provide the frequency tables of the strategies used by translators. The findings of 

this study will contribute to a better understanding of the translation of humor concepts, 

providing valuable insights for researchers, practitioners, and educators in the field of 

translation studies. Therefore, the study is primarily qualitative and involves an analysis of 

subtitles based on screen translation theories. It is also coupled with a quantitative approach by 

using frequency tables of the strategies used by translators. This chapter explains the study's 

design, data collection methods, and concludes with a theoretical framework that will aid in 

the analysis adopted in the thesis. 
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2.1 Design of the Study  

This study focuses on the translation of humor in the Saudi series Almaktab and how it 

is conveyed through subtitling. The design of this study is a case study using a qualitative 

research approach. A case study is a research method used to investigate a particular 

phenomenon in depth, often within its real-world context (Yin, 2014). Babbie (2013) 

defines Quantitative research as using numerical data in steps of the research process, from 

collection to analysis. Qualitative research, on the other hand, is a research approach concerned 

with understanding individuals' subjective experiences and meanings (Creswell, 2014).  

2.2 Data Collection  

The present study was conducted in three steps. First of all, the researcher watched the 

series and identified the humorous elements in the Saudi TV show Almaktab using Debra and 

Raphaelson-West (1989) categorization which includes universal humor, culture humor, and 

linguistics humor. Second, the dialogues of the series were transcribed, along with their 

corresponding subtitles in English. Third, the researcher analyzed and compared the Arabic 

dialogues with their corresponding English subtitles in an attempt to answer the research 

questions. For the analysis of the subtitles, Gottlieb's classification of subtitling strategies was 

used, refer to 2.5. 

 

2.3 Frameworks 

This study delves into the subtitling of humor in films and explores the translation 

strategies employed by subtitlers. Two theoretical frameworks were adopted to achieve this 

goal. Firstly,Debra and Raphaelson-West (1989) categorization of humor was used to classify 

the different types of humor used in Almaktab and to determine how effectively they were 
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translated through subtitling. This framework aided in identifying the challenges faced by 

subtitlers in translating different types of humor. 

 

Second, Henrik Gottlieb's (2001) ten translation strategies for subtitling films were 

utilized to analyze the subtitling strategies employed by subtitlers in translating humor in films. 

This theoretical framework aided in identifying the most commonly used translation strategies 

and determining their effectiveness in conveying humor across different linguistic and cultural 

contexts. 

 

2.3.1 Debra and Raphaelson-West’s (1989) Framework  

Debra and Raphaelson-West’s (1989) categorization of humor is a useful framework 

for understanding the different types of humor and their relationship to translation, and 

understanding these different types of humor can help translators to accurately convey the 

intended meaning and impact of humorous content across different cultures and languages. 

This categorization divides humor into three groups: universal humor, cultural humor, and 

linguistic humor. 

1) Universal humor, which involves the unexpected. 

2) Cultural humor, which includes ethnic jokes. 

3) Linguistic humor, which employs puns. 

 

Universal humor (also known as reality-based humor by some scholars) refers to humor 

that is derived from the context and overall functioning of the situation (Schmitz, 2002). In 

other words, this form of humor retains the same meaning and humorous impact regardless of 

the language it is translated into, with language merely functioning as an instrument for 

recording the story's progression. Cultural humor may be more applicable in this circumstance, 
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as it is impossible to claim universal humor without knowledge of all cultures. There will 

always be exceptions, but universal humor refers to situations that are deemed humorous in the 

majority of countries, or that are shared only by the source and TLs in research. 

 

The second category is cultural humor, which is humor conveyed through culturally 

laden expressions or allusions. According to Popa (2009), culture is a determining factor in 

translation, and cultural distinctions can impact whether a given circumstance is considered 

humorous. Due to the diverse cultural backgrounds of the audience, it is relatively more 

difficult to translate cultural humor. Some academics, such as Pang (2002), consider this form 

of satire to be the most difficult. Due to various cultural and social norms, even a harmless joke 

can be misinterpreted as an insult or worse. 

 

Linguistic humor, the third category, is more complex and relies on particular 

phonological, morphological, or syntactic characteristics of specific languages (Schmitz, 

2002). At this level, humorous effects are achieved through the use of rhetorical devices such 

as puns, parody, and exaggeration. However, linguistic humor may not always achieve the 

same effect when translated.  

 

The study has used the following table 1. To present the frequency of humorous 

expressions in Almaktabseries 

 

TABLE 1. 

 
CATEGORY FREQUENCY PERCENTAGE 

LINGUISTIC JOKES   

CULTURAL JOKES   

UNIVERSAL JOKES   

TOTAL 27 100% 
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2.3.2 Translation Strategies for Subtitling Films by Gottlieb (2001) 

 

1. Expansion: This strategy involves adding information to the translation to explain 

cultural nuances that may need to be retrievable in the TL. It is often used when specific 

cultural references are made in the original text that may be unknown to the TAience. 

For example, an American movie reference may be unfamiliar to a European audience. 

This strategy ensures that the TAience understands the intended meaning of the original 

text (Gambier, 2003). 

 

2. Paraphrase: This strategy involves rephrasing the original text in a way that conveys 

the same meaning but with different words and structures. It is often used when the 

original phraseology cannot be reconstructed in the same syntactic way in the TL. 

Paraphrasing can help ensure the translation is easy to read and comprehend (Diaz-

Cintas &Remael, 2007). 

 

3. Transfer:  This strategy involves translating the STentirely and accurately without 

any modifications. It is useful when the original text can quickly and accurately 

translate into the TL. This strategy is often used when the original text is simple and 

straightforward and does not require any additional explanation (Gambier, 2003). 

 

4. Imitation:  This strategy involves maintaining the same forms, typically regarding 

names of people and places. This strategy is used to maintain the film's original cultural 

context and ensure that the audience understands the intended meaning of the original 

text (Diaz-Cintas &Remael, 2007). 
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5. Transcription: This strategy involves using a written representation of the original 

language in the TL subtitles. It is often used when a term is unusual, even in the ST, for 

example, using a third language or nonsense language. This strategy can effectively 

convey the original text's meaning without modifying it (Gambier, 2003). 

 

6. Dislocation: This strategy involves adopting a different sentence or phrase order than 

the original text. This strategy is used when the structure of the original text does not 

correspond to the TL's structure. This strategy can help ensure the translation is easy to 

read and comprehend (Diaz-Cintas &Remael, 2007). 

 

7. Condensation: This strategy shortens the original text while retaining its meaning. It 

is necessary for subtitling due to the limited time for displaying subtitles on the screen. 

Condensation can be achieved through ellipses, abbreviations, and other types of 

linguistic reduction (Díaz-Cintas &Remael, 2007). 

 

8. Decimation: This strategy involves leaving out parts of the original text that are not 

essential to its meaning. It can be necessary when the original text contains information 

that is not relevant to the TAience or when it is not possible to fit all the necessary 

information into the limited space available for subtitles (Gambier, 2003). 

 

9. Deletion: This strategy involves omitting parts of the original text that are not 

translatable. For example, a pun or wordplay that relies on the sounds of the original 

language may not have an equivalent in the TL, so it may need to be deleted entirely 

(Díaz-Cintas &Remael, 2007). 
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10. Resignation: This strategy involves replacing the original text with an alternative 

that conveys the same meaning. It is necessary when the original text contains cultural 

references not understood by the TAience or when the original text includes offensive 

or inappropriate language for the TAience. Substitution can be achieved through 

synonyms, paraphrases, and other types of linguistic replacement (Gambier, 2003). 

 

 

TABLE 2. 

Translation strategies used in translating jokes in Almaktab Series 
 

TYPE OF STRATEGY FREQUENCY  PERCENTAGE 

EXPANSION   

PARAPHRASE   

TRANSFER   

IMITATION   

TRANSCRIPTION   

DISLOCATION   

CONDENSATION   

DECIMATION   

DELETION   

RESIGNATION   

TOTAL 30 100% 

 

 

 

 

Conclusion 

This chapter has provided an overview of the study's design, data collection methods, 

and data analysis procedures. The study aims to investigate the translation of humor in the 

Saudi series Almaktab and how it is conveyed through subtitling. A quantitative technique was 

utilized to examine the frequency of the translation strategies used, and a qualitative research 

approach was used to analyze the humor translation. The choice of Almaktab as a case study 

was based on its popularity and the fact that it is the first Arabic adaptation of the well-known 

American series The Office. This thesis's findings and discussions chapter will build on this 
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methodology by analyzing the data collected, drawing conclusions, and making 

recommendations based on the research.  
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Chapter Three 

Analysis and Findings 

 

This chapter presents a comprehensive analysis of the humor instances found in the Saudi series 

Almaktab, in an attempt to answer two key research questions. The first question investigates 

the obstacles and problems encountered in the translation of humor concepts in Almaktab and 

suggests and the factors that may have influenced the translator. While the second question 

aims to determine the most dominant translation strategies employed in translating humors in 

the Almaktab series. The analysis involves categorizing 27 different humorous elements 

according to the translation strategies used and the type of humor involved. The aim of this 

analysis is to shed light on the complexities of translating humor in audiovisual media and 

provide valuable insights for future research in this area.  

The section below presents the translation strategies in subtitling proposed by Gottlieb (2001). 

Then each strategy was divided into the three categories of types of humor suggested by Debra 

and Raphaelson-West (1989). 
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3.1 Transfer Strategy 

The transfer strategy involves transferring the meaning of the original dialogue to a different 

cultural context. It is used when the original dialogue contains cultural references that are 

unfamiliar to the TA According to Gottlieb; this strategy should be used when the SL and TL 

share a common cultural background, such as idiomatic expressions and proverbs. It can be 

applied when there is a direct equivalent when the word or expression is a loanword or part of 

the shared cultural heritage. However, it should not be used when the meaning is different, 

outdated, or inappropriate/offensive in the TL. It is essential to use the transfer strategy 

carefully to avoid awkward or unnatural translations. 

 

The following examples will be classified into three categories: Linguistic Jokes, Cultural 

Jokes, and Universal Jokes.  

 

3.1.1 Linguistics Jokes 

 

Example 1. 

ST TT 

 مالك: ايش فيها العذراء مستعجلة

 سعد: قول لنا ايش برجك؟

 !مالك: حمل

 !سعد: في اي شهر

Malik: Why does the Virgo seems in hurry? 

Saad: What’s your horoscope?  

Malik: It’s Aries 

Saad: In which month?  

 

The Arabic joke relies on homonymy, and a play on words between two different meanings of 

the word "h𝑎̅mil", which can mean both "pregnant" and "Aries" in English 
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Homonymy refers to the phenomenon in a language where two or more words have the same 

form, either in spelling, pronunciation, or both, but carry different meanings (Panman, 1982). 

(Carston, 2010) states that homonymy is a common phenomenon in languages and has been 

the subject of many studies in linguistic research. 

Wordplay is a linguistic phenomenon that involves the use of words in a clever and amusing 

way, often involving puns, jokes, or other forms of humor. According to (Culler, 2001): 

"Wordplay involves a creative use of language which can be seen as a way of playing with 

readers' expectations, making them more alert to the possibilities of meaning and encouraging 

them to see language not merely as a transparent medium for conveying information, but as a 

medium which can in itself be a source of pleasure and interest."  

The joke features a conversation between Saad and Malik, in which they mock each other's 

zodiac signs.   

Malik uses the word "virgo" to make fun of Saad’s zodiac sign, insinuating that he is a virgin. 

Malik responds by proudly stating that his sign is Aries, to which Saad sarcastically asks him 

in which month he is pregnant, utilizing the other meaning of the word "hamil".  

To translate this joke, the transfer strategy was employed, where the Arabic word "hamil" was 

translated to "Aries" in English.  The translation of this joke did not convey the humorous effect 

intended by ST. Unlike example no. 24, the explanation strategy was not used. 

Therefore, the transfer strategy has not been successful in this case. 

 

Example 2. 

Mr. Medhat gave a workshop on how to deal with coworkers, and he suggested three Arabic 

wordsthat can help improve workplace relationships, all starting with the letter (تاء), “ "التفهم

subtitled “acceptance”  "التقبل"subtitled to “reconciliation”, and "التعايش" subtitled to 

“coexistence”. 
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Malik sarcastically commented to the camera: 

 

ST TT 

 ما جاب شي جديدمالك: 

 التاءات.. التاءات الثلاث

 !والله انت الخاءات الثلاث

Malik:  There is nothing new. 

Keywords, the three keywords 

I have another three keywords for you! 

 

The transfer strategy was used in this example, referring to the three T’s; they have been 

translated accurately from linguistic respective. However, it did not convey the wordplay and 

omitted the humor as they were seemingly random unrelated words, as there is nothing in 

common between them.  

“There is nothing new" was translated using transfer strategy, even though it is an idiom in SL 

that can be an equivalence to "it goes without saying" or "it is a no-brainer." 

 

A suggested translation to convey the humor in this example would be using a combination of 

resignation and decimation strategy, adding an equivalence, and omitting unnecessary words 

that may cause confusion or lose of humor. 

 

For instance, the Arabic words suggested by Mr. Medhat," تقبل، تفهم، تعايش, could be translated 

into English as "tactful, truthful, and trustful." This translation maintains the alliteration of the 

letter T, which is present in the original Arabic words, and they have similar sounds. Baldick 

(2015) states that alliteration is a literary device in which the first sound or letter is repeated at 

the beginning of words. 

 

 Is commonly known as a curse word" الخاءات الثلاث " 
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The researcher suggests the following translation: 

- it goes without saying! 

- Three T’s? 

- I have three F’s for you. 

 

Example 3. 

Nedal and Yasser were near the cafeteria. Nedal was suspicious about their female coworkers 

as they think they are planning on taking their positions.  

ST TT 

 نضال: اشم ريحة

 ياسر: يمكن الاكل؟

 " نضال: "ريحة مؤامرة شوف اشكالهم

Nedal: I smell something. 

Yasser: Maybe food? 

Nedal: I smell conspiracy, look at them. 

 

The phrase "I smell conspiracy" is an idiomatic expression used to express suspicion or doubt 

about the existence of a secret plan or plot. This figurative expression relies on the metaphorical 

association between smell and perception. In Arabic, using the verb "smell" in this context 

conveys the idea of detecting or perceiving a secret plan.  

Noticing that Nedal and Yasser are near the cafeteria creates a humorous effect as it is more 

likely that the smell, they perceive is the smell of food rather than a conspiracy.  

The subtitling strategy used in this example is transfer, where the meaning of the idiomatic 

expression in Arabic is conveyed in English while still maintaining its metaphorical association 

between smell and perception. 

 

Example 4. 
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Nedhal was upset because he found out that the employees were dissatisfied with the insurance 

plan that he had chosen. 

ST TT 

يفطسون  خليهم وابوك والتأمين  أمكنضال: الحين اشيل 

 عندك بالصالة

Nedhal: I will remove your parents.  

from the insurance plan  

And let them die in your living room 

 

In Arabic, the word "to die" can also mean "to burst" or "to explode." The subtitler has adapted 

the original joke by using the word "يفطسون," which means "to burst," to convey the same 

meaning as "to die" in the original joke. Additionally, the subtitler has used a direct translation 

strategy: transfer, to maintain the original humor and meaning for the rest of the dialogue. 

 

Example 5.  

Nadhal asked his coworkers to write down all the diseases they suffer from to find the best 

insurance plan within the budget that covers all their needs. However, their desire to get the 

best plan led them to start inventing diseases. When Nadal found out about this, he was angry 

and started lecturing them, calling their behavior childish. 

Yasser, questioned “how did you knew that they had invented diseases”Nedhal listed: 

ST TT 

نضال: تلبك معنوي، اثاليل في الكلى، إسهال في 

 في المخ ،خشونةالكبد

 

Nedhal: Psychological distress, kidney 

warts, diarrhea in the liver, Brain 

Osteoarthritis 

 

"Psychological distress" sounds like an actual medical condition called "Abdominal distress," 

but it is a general term that does not describe a specific ailment. Similarly, "kidney warts" is a 
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play on words, as warts are a skin condition and cannot grow on internal organs like the kidney. 

"Diarrhea in the liver" is another absurdity, as the liver is not a part of the digestive system and 

cannot experience diarrhea. Finally, "brain osteoarthritis" is impossible, as osteoarthritis is a 

condition that affects the joints and not the brain. 

 

Example 6. 

Yasser was expressing his concern to Saad that he was being too harsh with the employees. 

ST TT 

انت مدير تطوير المواهب مو مدير طرد المواهبياسر:   

الشركة كلها اسمها طردسعد:   

Yasser: you're the talents development 

director in the company not the director of 

expelling talents in the company? 

Saad: The company’s name is Tard 

 

The instance is a sarcastic linguistic joke based on the word "Tard". Tard sounds similar to the 

word "Tard" which means "expulsion" or "firing" in Arabic. Saad uses this similarity to imply 

that the company focuses solely on firing employees rather than developing their talents and 

skills.  

The subtitling of the joke uses a direct transfer strategy rather than an explanation strategy as 

the word Tard was explained using explanation strategy previously in the first episode. (Refer 

to example. 23) 

 

Example 7. 

After Salem had a heart stroke and went on sick leave, he returned to work and was welcomed 

by Malik. Malik greeted Salem warmly, and then he put his hands on Salem's chest, right over 

his heart and spoke. 
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ST T 

عني لنا، حتى مالك: لازم تعرف يا سالم ان كل بطُين فيك ي

 البطُين هذا 

Malik: You should know that every ventricle 

and your heart matters to us, even this belly.  

(Ticking Salem’s belly)  

 

The humor is based on the homonymy of the word "بطُين," has a double meaning. It can refer 

to both the heart's ventricles and the belly. 

However, the translation strategy used in this case was transfer, meaning that the sentence was 

translated word-for-word from Arabic to English. This approach did not successfully convey 

the double meaning of the word "بطُين" in English, and as a result, the humor of the joke was 

lost. 

A better translation strategy would be to use wordplay to capture the double meaning of "بطُين." 

For example, a possible translation would be, "We care about your heart and your gut." 

 

3.1.2 Cultural Jokes 

 

Example 8. 

Nedal was hiding in a shipping box, when he got out, he was clearly struggling to catch his 

breath. So Suliman saw him, and said: 

ST TT 

سليمان: نزل كرتونه نص بنص متر ومستحملشلو نزل بقى 

  تحت ايه اللي حيحصل؟ماذا اعددت لذلك اليوم؟

 

Suliman: He sat in a box a meter by half 

meter and couldn’t stand it. If he went down 

the grave what will happen? 

What have you prepared for that day? 



 

48 

 

This joke refers to burial, death, and judgment day, which may have cultural significance 

depending on the audience's beliefs. In this case, the joke explicitly references a belief in 

Islamic culture about the punishment of the grave, known as "ʿḏābālqābr." This belief holds 

that after a person dies, their soul may be punished in the grave for sins committed during their 

life. 

For the first sentence, " نزل كرتونه نص بنص متر ومستحملش". Was subtitled using transfer strategy 

into "He sat in a box a meter by half meter and couldn't stand it. If he went down the grave, 

what will happen?". However, the expansion strategy could have been adopted in this sentence 

to give the same meaning while shortening the text and making it familiar to the TA. A 

suggested translation would be: "If he were buried in a similar-sized grave, what would 

happen?". 

Nevertheless, the switch from an Egyptian dialect, “ نزل كرتونه نص بنص متر ومستحملش لو نزل بقى

 adds a humorous tone ”,ماذا اعددت لذلك اليوم؟“ to a modern standard Arabic ”تحت ايه اللي حيحصل؟

to the statement, has a sense of humor since the Egyptian dialect is often associated with 

comedy. In contrast, modern standard Arabic is typically used in more formal or serious 

contexts. This sense of humor was omitted as it was not conveyed in the TT.  

 

Example 9. 

Malik decided to dress up as a clown to surprise his employees with a fun party. However, 

when Salem saw him in his clown costume, he immediately freaked out and ended up having 

a stroke. 

ST TT 

 Salem: I started experiencing this phobia at 31سالم: بدأت الفوبيا في اول عيد ميلاد ليكان عمري 

my first birthday partyI was 31 years old. 
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Salem's statement, "I started experiencing this phobia at my first birthday party; I was 31 years 

old," implies a cultural stereotype that might not convey well to other cultures. In Saudi Arabia, 

it is not traditional to celebrate birthdays, so Salem uses humor to exaggerate the fact that he 

only had a birthday party once he was 31.  

However, in the TT, the joke might be understood differently. Instead of being a cultural joke, 

it could be interpreted as a linguistics joke, where the humor comes from the play on words 

and the unexpectedness of the statement. The audience might think that Salem is exaggerating 

because having a first birthday at the age of 31 is impossible.    This strategy seems to convey 

part of joke. So, it can be successful to an extent.  

 

 

 

Example 10. 

Ziyad plugged his phone charger in the extension. Suddenly, the electricity went off.  

ST TT 

 اصليالشاحن؟: ياسر

 اشتريتهمنسوقالزّل: زياد

 منسوقالزّلواصلي؟: ياسر

  -ينظرإلىالشاحن- ،إي: زياد

 لاواللهمصنوعفيالصين

Yasser: is the charger original? 

Ziyad: yes, of course it’s orignal. I bought it 

from AL Zil market. 

Yasser: From Al Zil market, and original!  

Ziyad: yes.  

-Looks at the charger- 

No, it’s made in China 
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This joke is a combination between cultural humor and universal humor. It plays on the idea 

that Al Zil is a traditional market known for selling low-cost and possibly fake items. At the 

same time, China is often associated with producing low-quality or counterfeit products, both 

ideas rooted in cultural stereotypes and associations. The strategy used was mainly ‘transfer.’ 

However, the imitation strategy can be identified in the translation of ‘Al Zil market”. 

 

Example 11. 

Malik was rejected by a woman, so he said: 

ST TT 

ومعددمالك: انا مرتبط   

 انا مرتبط في الشغل ومعدد بعلاقاتي مع زملاء العمل

 علاقات الحب والتقدير، علاقات الإنجاز والشغف

 

Malik: I am in a relationship and 

polyamorous. I am committed to work and 

have multiple relationships with my co-

workers. Relationships of love and 

appreciations. Relationships of achievement 

and passion 

 

This joke can be linguistic and comes from the unexpected use of words not typically used in 

this context in Arabic. The words "murtabaṭ" which was translated as "in a relationship" and 

"committed" in English, and "muʿaddad" was translated as "polyamorous" and "multiple 

relationships." This demonstrates the polysemy of language, which means that words can have 

multiple meanings depending on the context in which they are used. According to Panman 

(1982), polyamory is the coexistence of many possible meanings for a word or phrase." At the 

same time, polyamorous is being committed to multiple sexual relationships with all the people 

involved. Here, the subtitler used the transfer strategy, conveying the intended meaning. 
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Example 12. 

Malik found out that Majida is suffering from mental illnesses: 

ST TT 

 مالك: ماجدة طلعت مختلة؟

 وداد: مو مختلة، هذه حالة والتأمين يشمل العلاج

 مالك: يشمل الرُقية؟

 وداد: اسمه علاج نفسي، بلا جهل مالك!

Malik: Majida is a psycho? 

Wedad: She's not a psycho It's an illness, and 

insurance covers the treatment. 

Malik: Does it include ruqyah? 

Wedad: It’s called psychotherapy. 

Don't be ignorant, Malik 

 

The cultural joke in this scenario arises from the tension between traditional Islamic beliefs 

and modern medical practices. Ruqyah is a traditional Islamic practice of spiritual healing. It 

is often used as a form of treatment for physical and mental illnesses, as well as for protection 

against evil spirits. By saying, ‘Does it include ruqyah?’ Malik suggests that Majedah may 

suffer from jinn possession, believing evil spirits can possess individuals and cause them harm. 

 

3.1.3 Universal Jokes 

 

Example 13. 

Malik wanted to do something special for his employees. He approached his secretary, Basma, 

for suggestions. She advised to keep it simple, as their colleague Widad had recently gone 

through a divorce. 

ST TT 

 مالك: واو! وداد تطلقت

 حفلةوداد تطلقت يلا نسوي لها 

Malik: Wow! Widad got divorced.  

Widad got divorced let’s throw her a party 
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This is a universal joke that involves Irony, "Irony is a figure of speech in which the intended 

meaning of words used is the opposite of their literal meaning, often with a humorous or 

satirical effect. More generally, it is a mode of speech in which the intended meaning is or 

appears to be the opposite of, or radically different from, what is expressed. Irony is often used 

in literature to create depth, complexity, and ambiguity of meaning, and can be employed in 

various forms, including verbal Irony, situational Irony, and dramatic Irony." (Cuddon& 

Habib, 2013, p. 329). 

According to (Hutcheon, 2013), the concept of universal Irony refers to a type of Irony that is 

present across cultures and languages. In this universal joke, "divorce" is often associated with 

negative connotations, such as separation and loss. In contrast, the word "party" is often 

associated with positive connotations, such as celebration and joy, which creates a clash 

between the two words, resulting in a universal irony recognizable across cultures. 

The subtitling strategy used in this joke is the transfer strategy which transfers the entire 

meaning of the joke. 

 

Example 14. 

The employees were frustrated about the insurance plan that Nedal chose. 

ST TT 

 الولادة؟ماجدة: يشمل تكاليف الدفن ولا يشمل تكاليف 

 نتكاثر  بدهمما واضحةعجيب! 

Majedah: It’s covers burial costs and not 

birth costs. Strange! it is clear, they don't 

want us to breed. 

 

Majedah's statement is a clear example of irony, as she highlights the absurdity of an insurance 

policy covering burial costs but not birth costs. Through her statement, Majedah emphasizes 
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the discrepancy between the two expenses, which implies that the policy prioritizes end-of-life 

expenses over the costs associated with bringing new life into the world. Her statement is both 

humorous and critical, as it is intended to draw attention to the unfairness of the policy. 

Using animal imagery in the phrase "they don't want us to breed" adds another criticism. This 

choice of words suggests that the policy treats policyholders like livestock rather than human 

beings. This use of animal imagery is a form of satire that exaggerates the dehumanizing effects 

of the policy, making the statement even more impactful. 

The transfer strategy successfully conveyed the message while maintaining the humorous and 

critical tone of the original statement. 

 

Example 15. 

Yasser and Basma were mocking Nedal because he seemed interested in a girl and was trying 

to start a conversation with her. 

ST TT 

 ياسر: شوفي معايا موسم تزاوج نضال

 حصريًا على ناشونال طردجرافيك

Yasser: take a look at the mating season with 

Nedalan exclusive show on National 

Tradgraphic 

 

This joke is a play on the idea of animal mating seasons and the television channel National 

Geographic, which both are universal. The translation strategy used is transfer. 

Yasser's reference to National Geographic adds a layer of humor to the joke. National 

Geographic is a well-known television channel famous for its documentaries about nature and 

wildlife, including animal mating seasons. By referencing this channel, Yasser adds a touch of 

realism to the joke and makes it seem like Nedal is an animal and is featured in a nature 

documentary. This strategy successfully transferred the humor.  



 

54 

 

 

 

Example 16. 

Nedal & Majedah were in the elevator as the electricity when off (as in ex.9) Majedah was 

screaming for help. Then Nedal sarcastically said:  

ST TT 

فيهم أتصلب، انتظريفي دول العالم الثالث.  احنامونضال:   Nedal: we aren’t in a third world country. 

Wait, I’ll call one of them now 

 

Even though this was translated successfully using the transfer strategy, it is worth mentioning 

that the term "third world country" may be offensive to some viewers. In recent years, there 

has been a growing awareness of the negative connotations associated with this term, and it is 

preferable to use alternative terms such as "developing countries." 

 

3.2 Resignation 

According to Henrik Gottlieb (2001), the resignation strategy is employed when the translator 

cannot convey the intended meaning of the ST, the TL. This strategy is used as a last resort 

when other strategies, such as borrowing, literal translation, or cultural substitution, are not 

feasible or result in awkward or incomprehensible translations. The resignation strategy 

involves replacing the original text with a more general or neutral expression that conveys the 

overall meaning of the ST but does not capture its nuances or cultural-specific references. 

Gottlieb suggests that this strategy is generally employed when preserving the original meaning 

is impossible, but conveying the overall message of the text is still important. (Gottlieb, 2001, 

pp. 160-161). 
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3.2.1 Linguistic Jokes 

 

Example 17. 

The office employees and warehouse employees played against each other in a soccer game. 

ST TT 

 وين حارسكم؟موظف المستودع: 

 مالك: الحين الحين ينزلك الجواد الادهم

warehouse employee: Where is your 

goalkeeper? 

Malik: He is on his way; he is the best of the 

best 

 

The translation strategy used for this joke was resignation; the joke is a play on words, using 

the Arabic phrase "al jawad al adham" which translates into means "the dark horse." However, 

this phrase can also be used in Arabic to describe someone exceptional.  

In the joke, Malik was sarcastic about "al jawad al adham" as Salem's goalkeeper is unfit and 

suffers from diseases. By using the phrase to describe Salem, Malik is implying that he is the 

best of the best, which is not the case. This play on words may not be apparent to non-Arabic 

speakers, so the translator had to adapt the cultural reference to make the joke understandable 

in English. 

 

Example 18. 
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During Majeda's conversation with the male employees, they were observed to be code 

switching between Arabic and English.  

 

 

 

ST TT 

 AGREE, AGREE, AGREEلشباب: ا

 ماجدة: ياشين السرج على البقر بس

The Guys: agree, agree, agree. 

Majeda: Pretending to be sophisticated 

doesn't suit you.  

 

 

In this case, the literal translation of "ياشين السرج على البقر" would be "The saddle looks ugly on 

the cow," which might be confusing or unclear to English speakers who are not familiar with 

the idiom. Using the resignation strategy, the subtitler can make the translation more accessible 

and understandable to the TA.   

The subtitler chose an English expression with a similar connotation and conveyed the same 

idea as the original Arabic phrase.    

 

Example 19. 

Malik had asked Rayan to do a presentation, and Rayan completed it effortlessly. When Malik 

saw the presentation, he was very impressed by it. However, Rayan responded sarcastically, 

making a linguistic joke by using an idiom that is not commonly used. 

ST TT 

ريان: لما قال مالك سوي برزنتيشن سلكّت له بأصبع رجلي 

 الصغير 

Rayan: When Malik asked me to do the 

presentation I did it with my eyes closed.  
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The subtitler used the resignation strategy as there is an equivalent idiom expression. It changed 

the action from flicking with a bit of toe to doing the presentation with eyes closed. 

In the original Arabic statement, Rayan says, "I did it with his little toe," when Malik asked to 

do the presentation. This is a humorous and unexpected way of saying he completed the task 

easily or without much effort.  

The subtitled translation uses a resignation strategy, translating into an equivalent English 

idiom: "Did the presentation with his eyes closed." This loses the specific humor of the original 

idiom, and it still conveys the sense of ease and effortlessness that Rayan is trying to express. 

 

3.2.2 Cultural Jokes 

 

Example 20. 

Malik was frustrated when the Boulevard customer service rejected his request for free tickets 

for himself and his employees. He got upset and said: 

ST TT 

 Do we need to inform the senior manager on يعني لازم نمنشن معاليه في تويتر عشان تتجاوبون معي ؟

Twitter for you to respond to me? 

 

The direct translation would be: "Do we need to mention His Excellency on Twitter so that you 

can respond to me?" 

Understanding the nuances of language and cultural references is crucial for effective 

communication. 
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The direct translation of "Malieh" would be "His Excellency." Malik used the term "Malieh" 

to refer to the General Authority for Entertainment Chairman, Turky Alsheik. 

In this context, it referred to a specific person rather than a senior manager. Since Malik spoke 

to a customer service representative, the subtitler translated it as "senior manager," using a 

resignation strategy to avoid any confusion with the cultural reference. As in Saudi Arabia, 

social media has become a powerful tool for amplifying voices, with 29.30 million social media 

users in January 2022, accounting for 82.3% of the total population, according to the 2022 

report by We Are Social and Hootsuite. It is a well-known phenomenon to express concerns 

on social media by mentioning public figures, especially on Twitter. 

Interestingly, despite the seemingly unrelated nature of the phrases "His Excellency" and 

"senior manager," they both imply that Malik would not get what he wanted unless he escalated 

his request.  

The word "نمنشن" or "منشن" which is used on social media, is derived from the English word 

"Mention." This is called loanword or linguistic borrowing. According to Haspelmath (2009), 

linguistic borrowing is "the transfer of linguistic material from one language to another, 

involving phonological, morphological, syntactic, or lexical elements" (p. 339). Although 

 is originally an English word, the subtitler chose to translate it as "inform" instead of "نمنشن"

using a transfer strategy. 

 

3.3 Paraphrasing 

Paraphrasing is a translation strategy used to convey the meaning of an ST differently without 

changing its overall message. According to Henrik Gottlieb, paraphrasing is used when the 

translator needs to reword the ST to make it more explicit or clear or to adapt it to the 

conventions of the TL and culture. Paraphrasing involves using different words and sentence 

structures to convey the same meaning as the ST. It is a useful strategy when the ST contains 
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idiomatic expressions or cultural-specific references that are difficult to translate directly. 

(Gottlieb, 2001) 

 

 

 

3.3.1 Linguistics Jokes 

 

Example 21. 

Referring to ex. 2 

ST TT 

 كومبنيالمالك: أستاذ مدحت يحسب انه بنى لنا 

MSA: 

شركةالأستاذ مدحت يظن انه بنى لنا   

Malik:  Mr. Medhat thought he was smart. 

 

The Arabic sentence "أستاذ مدحت يظن انه بنى لنا الشركة" translates to "Mr. Medhat thinks he built 

the company for us."،, which is an implied metaphor. According to Gibbs (1999), it is a figure 

of speech in which a comparison is suggested between two things rather than directly stated. 

However, the subtitler opted to use a more idiomatic phrase, "Mr. Medhat thought he was 

smart," which better conveys that Medhat may have overestimated his abilities or made 

assumptions about his success. Moreover, translate the implied meaning. 

 

3.3.2 Cultural Jokes 

Example 22. 

Malik had a crush on a female entrepreneur who visited the office. She asked for a coffee, and 

Malik, wanting to be hospitable, ordered her a specialty coffee rather than instant coffee. 
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ST TT 

 مالك: القهوة المرة تجذب الحلا

 لما يجي الحلا تطلب له قهوة

 بس مو شرط القهوة تجيب خفقان، ممكن الحلا

Malik: Plain coffee is much better.  

When there is beauty, I bring them coffee.  

It is not coffee that causes heart palpitations.  

Beauty may cause it too 

 

In Arabic, the word "hala" has a dual meaning of "dessert" and "sweet/beauty," which is 

homonymy. The phrase "القهوة المرة تجذب الحلا" translates to "the bitter coffee attracts sweets." 

However, translating this phrase into English can be challenging, as "bitter coffee" may not 

make sense in English since coffee is generally bitter. Therefore, the subtitler paraphrased 

"bitter coffee" into "plain coffee," which conveys the same meaning. However, the second 

segment of the phrase "تجذب الحلا," which translates to "attracts sweets," may not make sense in 

English. As a result, a decimation strategy was used. The phrase was replaced with "is much 

better," which does not directly relate to the original phrase but still conveys a message of 

satisfaction. 

The difference in cultural context and linguistic structure between the SL and the TL can often 

lead to changes in translation. The second phrase, "لما يجي الحلا تطلب له قهوة," translates into 

"When someone sweet comes, you order coffee for them." However, it was subtitled, "When 

there is beauty, I bring them coffee." The pronoun was changed from 'you' to 'I.'  

The subtitler likely changed the pronoun from 'you' to 'I' in the subtitle because of the 

differences between the SL (Arabic) and the TL (English). In Arabic, using the second person 

pronoun 'you' is common to refer to oneself, especially when discussing something considered 

"obvious." For example, in the original Arabic phrase "لما يجي الحلا تطلب له قهوة," Malik used 'you' 

to express that bringing coffee to a guest is an apparent act of hospitality in Arabic culture. 
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However, using 'you' in this way can be confusing or sound strange in English. Therefore, the 

subtitler likely changed the pronoun from 'you' to 'I' because it is more natural in English to use 

the first-person pronoun when referring to oneself. 

 

3.4 Expansion  

The expansion is a translation strategy used to provide additional information that needs to be 

more explicit in the ST to help the reader understand the meaning of the text. According to 

Henrik Gottlieb, the explanation strategy is used when the ST contains cultural references or 

idiomatic expressions unfamiliar to the TA or when the ST is ambiguous and requires 

clarification. In this strategy, the translator adds information to the translated text, either in the 

form of footnotes or parenthetical explanations, to provide context and to help the reader 

understand the intended meaning of the ST. (Gottlieb, 2001). 

 

3.4.1 Linguistics Jokes 

Example 23. 

During a phone call on his first day as a trainee, Rayan expressed his shock and concern about 

the news of people being fired. 

ST TT 

 اسم الشركة؟ تخيل ايش

 اسمها طرد

Guess what’s the name of the company 

means? 

Tard, ie: a package and getting fired. 

 

In the present dialogue, the word "tard" is a homonymy that has a dual meaning of " "package" 

and "firing." The subtitler has employed transcription and explanation strategies to translate 

this linguistic joke. Also, a condensation strategy is used, "i.e.," Firstly, the subtitler transcribed 
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the original joke into the TL, preserving the pun on the word "tard" which is also the company's 

name. Secondly, the subtitler explained the subtitle to ensure the joke was clear to the audience. 

Baker (2011) also emphasizes the importance of using context and collocation to disambiguate 

the intended meaning of homonyms and using footnotes or glosses to provide additional 

information to TA. 

This strategy ensures that the audience can appreciate the humor and understand the meaning 

of the joke despite any differences in the linguistic and cultural context. Furthermore, the 

subtitler's use of an explanation strategy did only ensures that the joke is understood but also 

provides an opportunity for the audience to learn about the dual meaning of the word "tard" in 

Arabic. By combining these strategies, the subtitler has effectively conveyed the original joke's 

humor and meaning while enhancing the audience's linguistic and cultural knowledge. 

 

3.5 Imitation  

Imitation strategy is used to maintain the cultural context of a film and ensure the audience 

comprehends the intended meaning of the ST; translators often use the imitation strategy of 

preserving the original forms of names of people and places. This strategy involves maintaining 

the same forms of these names and places in the TL and has been recommended by Diaz-Cintas 

&Remael (2007). 

 

3.5.1 Cultural Jokes 

Example 24. 

Nadhel set a fire intentionally so that he can make the employees practice safety procedures 

practically. 

ST TT 
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 وداد: انت كنت ناوي تجيب لسالم سكتة قلبية ثانية

٪  عليه متزوج وقروض وبنات ٧٠نضال: لو جا نجم وقيم 

 وسمنة وتدخين

 

 

 

Wedad: But you were going to give Salem 

another heart attack. 

Nedal: If Najm came and assessed the 

situation, he will put 70 percent of the blame 

on him. He is married, has loans has 

daughters, obese, and a smoker 

 

In Saudi Arabia, Najm is a company that provides a wide range of services related to car 

accidents. When a car accident occurs, Najm records all the accident details, such as the 

location, time, and nature of the accident. This information determines the cause of the accident 

and assigning blame percentages for each party involved. 

In Nedal's response, he employs Najm in a context unrelated to car accidents. He humorously 

suggests that Najm could put 70% of the blame for Salem's health issues based on various 

factors such as his marital status, financial situation, and personal habits. 

 

3.6 Decimation 

The decimation strategy involves omitting non-essential parts of the ST to produce a more 

concise and streamlined translation that conveys the intended meaning to the TA. This strategy 

is beneficial when the ST contains information irrelevant to the TA or space limitations, such 

as in subtitling. According to Gambier (2003), the decimation strategy involves leaving out 

parts of the original text that are not essential to its meaning. 

 

3.6.1 Linguistic Joke 

Example 25. 
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Malik introduced his employees to the photographer who was there to take an advertisement 

video. 

ST TT 

 زياد زايد شويةمالك: 

 ريانوهو مو رويان اصلا نحيف

Malik: This is Zaid, He is plus size. 

This is Ryan, He’s thin 

 

This joke can be both linguistic and cultural.  

Linguistic, as Malik is referring to the meanings of Ziyad's and Rayan's names. Cultural, as it 

refers to the saying: "لكل امرئ من اسمه نصيب," which means each person has a share of his name. 

"Ziyad," which is derived from the Arabic word "Zayed," meaning "to increase," Malik may 

be implying that Ziyad's weight has increased or that he is larger than average.  

For Rayan, there are many meanings of it in Arabic and one of them being "ممتلئ" which has 

various meanings in Arabic, including "full" or "plump," which Malik makes fun of him being 

thin in contrast to the connotations of his name. 

The subtitler used a decimation strategy, which leaves out parts of the original text that are not 

essential to its meaning, "مو رويان اصلا" was omitted. 

 

3.6.2 Cultural Jokes 

Example 26. 

Yasser was expressing his regret for believing Nedal: 

ST TT 

 Yasser: I deserve it, that is what I get for ياسر: هذي اخرة اللي يمشي ورا الاصلع الدجال

listening to that bald liar  

 



 

65 

The direct translation of "هذي اخرة اللي يمشي ورا الاصلع الدجال" would be: "This is the end of the 

one who walks behind the bald antichrist."  

The translator likely chose to translate the sentence into "I deserve it; that is what I get for 

listening to that bald liar" because it conveys the meaning of the original sentence in a way that 

is more easily understood by English-speaking audiences. 

The word "الدجال" has a religious connotation, and its meaning may not be apparent to those 

who are not familiar with Islamic or Christian beliefs. It refers to the Antichrist in Christianity 

and the Dajjal in Islam, both of whom are considered to be deceivers and liars. In order to 

simplify the message and convey the linguistic meaning of the word, the subtitler used a 

decimation strategy and translated "دجال" into "liar." This strategy did not convey the whole 

intended meaning of the word. The subtitler might have used this strategy to omit the religious 

reference to be understood by all viewers. 

 

Example 27. 

Malik conducted a meeting with all the male employees to address his concerns that female 

employees were trying to take their positions by working harder and taking workshops. 

ST TT 

 مالك: المرجلة، الطناخة، الشهامه، التميس والقلابة

 العمل الطقوس حقتنا قاعدة تتلاشى من بيئة

Malik: Manhood, generosity, magnanimity, 

the food we prepare. Our rituals are fading 

from the work environment. 

 

 

This joke arises from the unexpected phrase "التميس والقلابة" (Tamees and Gulaba, i.e., fava 

beans), which is a middle eastern breakfast dish. The subtitler used a decimation strategy to 
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translate this as "the food we prepare" instead of "tamees and gulaba" which omitted the 

unexpected cultural reference. 

The subtitler might use this strategy to make the TT natural to English-speaking audiences. 

Even though this type of food would not be prepared "in the office." 

 are a cultural expression that may be difficult to translate directly into "المرجلة، الطناخة، الشهامة"

English, as it carries a specific cultural meaning that may not be easily translatable. In this case, 

the translator has used more culturally specific terms like "manhood, generosity, and 

magnanimity" to convey the underlying meaning of the phrase. 

 

 

 

Conclusion  

 

In this section, we have identified, categorized, and analyzed 27 instances of humor found in 

the Almaktab series. The following is the thesis findings section that provides a clear vision of 

the analysis and aims to answer the research questions. 

Findings 

 

 

Table 1 

 
TYPE OF STRATEGY FREQUENCY  PERCENTAGE 

EXPANSION 1 3.7% 

PARAPHRASE 2 7.4% 

TRANSFER 16 59.2% 

IMITATION 1 3.7% 

TRANSCRIPTION 0 0 

DISLOCATION 0 0 

CONDENSATION 0 0 

DECIMATION 3 11.1% 

DELETION 0 0 

RESIGNATION 4 14.8% 
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TOTAL 27 100% 

Translation strategies used in translating jokes in Almaktab Series 

 

Table 2 

CATEGORY FREQUENCY PERCENTAGE 

LINGUISTIC JOKES 13 48.1% 

CULTURAL JOKES 10 37% 

UNIVERSAL JOKES 4 14.8% 

TOTAL 27 100% 

The categorization of humor used in translating jokes in Almaktab Series 

 

Table 3 

STRATGY LINGUISTICS JOKE CULTURAL JOKE  UNIVERSAL JOKE 

TRANSFER (15) 6 6 4 

RESIGNATION (4) 3 1 0 

DECIMATION (3) 1 2 0 

PARAPHRASE (2) 1 1 0 

EXPANSION (1) 1 0 0 

IMITATION (1) 1 0 0 

This table shows the frequency of each humor type and the used translation strategy. 

To answer the first research question 

 

1. What are the dominant translation strategies employed in translating humors in 

Almaktab series? 

 

This research study analyzed the content of the Almaktab Saudi series and its subtitled version 

to determine the translation strategies used by subtitlers when rendering humorous elements. 

The study's findings revealed that subtitlers used various translation strategies, with the transfer 

strategy being the most dominant, accounting for 59.2% of the strategies used, followed by 
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resignation (14.8%), decimation (11.1%), paraphrase (7.4%), expansion (3.7%), and imitation 

(3.7%), in descending order of frequency. 

 

2. What obstacles and challenges may subtitlers face in translating humor?     

 

First, the linguistic humor category, which is the most frequent, seems to be also the most 

challenging type of humor to translate. In the category of linguistic humor, it was found that 

translators face significant challenges because of the rhetorical devices, figurative language, 

and complexity of Arabic. 

Analysis shows that the frequency of homonyms in linguistic jokes was 46.15% (examples 1, 

4-6, 22, 23). In 4 out of 6 examples, the 'transfer' strategy was used, resulting in a loss of 

meaning and humor. Only once, in example 23, the word "tard" was explained - but this may 

be mentioned be because it is the company's name. In example 22, the homonym was 

paraphrased. 

However, the frequency of idioms expression in this category was 30.76% (examples 1, 17-

19). 3 out of 4 instances used the 'Resignation' strategy and provided equivalent expressions. 

However, for "example no. 2", the transfer strategy did not convey the meaning or make any 

sense. 

Second, in the culture humor category (referring to examples. 8-12, 20, 22, 24, 26, 27).  

The translator faces two main challenges that arise from religious references and Saudi 

stereotypes. Religious references such as ruqyah, adhab al-qabr, polyamorous, and Dajjal. 

Saudi cultural references related to birthdays, traditional markets, Twitter, tamees and gulaba, 

and Najm. 

For the religious references, all instances were translated using a transfer strategy, which 

conveyed the meaning. Except for the "Dajjal," this could be because it can refer to Islam and 
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Christianity at the same time, so in order not to confuse, the translator used a 'decimation' 

strategy that omitted the religious reference and conveyed only the intended meaning, which 

is 'liar.' 

 As for the Saudi stereotypes, the analysis shows that some instances were neutralized or 

generalized. For example, Salem's 31st birthday (ex. 9), Twitter (ex. 20) Tames &Gulaba (ex. 

27). The analysis shows that these senses of humor mainly were transferred from 'cultural' into 

'linguistics' jokes in the translation process. As for Najm (ex. 24) and Alzil Market (ex. 10), 

these were translated using both 'transfer' and 'imitation' strategies.  

Lastly, in the universal humor category (referring to examples. 13-16), concepts such as 

divorce, death, birth, marriage, and developing countries are understood universally and do not 

pose significant translation challenges. Therefore, the translator faced a few difficulties while 

addressing these concepts, and the 'transfer' subtitling strategy was used in all four instances. 

The analysis shows that universal jokes are the least frequent and the easiest to translate, as 

transfer strategy was used 75% of the time. 

 

 

The findings and analysis of humour translated in Almaktab has revealed the following: 

 

• The researcher found that most examples of humor could have been translated using 

different strategies to convey the same effect or to preserve the humor. However, the 

strategies used by the translator must be carefully considered to ensure that the intended 

meaning, especially the effect is accurately conveyed and that any cultural or linguistic 

nuances are preserved. In this study, the researcher attempted to remain objective and 

only provided two suggested translations when it was most needed.  
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• Transfer strategy is the most dominant method used by subtitlers in the Almaktab series, 

accounting for 59.2% of the strategies used. 

 

• The study has found that each humorous element is unique, so different subtitling 

strategies were used even for the same humor category. In some cases, more than one 

strategy was used to translate a humorous instance. 

 

• In cases where wordplay or figurative language is used, translators often struggle to 

find equivalent expressions in the TL, leading to a loss of humor. 

 

• Translators primarily relied on 'transfer' strategies when facing dilemmas, even when 

there were some creative ways to convey the humor, which often resulted in dull TT or 

confusing translations. 

 

• The researcher found that Gottlieb's subtitling strategies might be subjective. Two 

translation strategies, decimation, and deletion, overlapped in translating humor. 

Decimation involves omitting part of the context or intended meaning, while deletion 

involves removing a word. Since humor relies mainly on meaning, these two strategies 

can overlap, making it difficult for the researcher and translator to identify the strategy. 

 

• Because of the rhetorical devices, metaphorical language, and intricacy of Arabic, 

translators encounter enormous problems.  

 

• Linguistic humor is the most frequent and challenging type of humor to translate, as it 

may involve rhetorical devices, figurative language, and complex wordplay, while 

universal humor can be easily translated using transfer strategy. 
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• The high frequency of homonyms in linguistic jokes is a challenge for translators, 

especially if considering the transfer strategy, which can result in a loss of meaning and 

humor. 

 

• Cultural references, religious themes, social stereotypes can also pose challenges, 

particularly for viewers who are not familiar with the culture of the original content. In 

the case of AlmaktabReligious themes and Saudi stereotypes are two significant barriers 

to translating cultural humor, and some Saudi preconceptions have been neutralized or 

generalized. 

 

 

Conclusion 

 

This study has provided an in-depth investigation into the challenges and obstacles that arise 

when translating humor in Almaktab Saudi series into English. The thesis has also examined 

the various factors that could have influenced the subtitlers' decisions and choices when 

translating the humor into English. Notably, the study found that the most used strategy by 

Arab subtitlers was "transfer." 

 

The Limitations of the Study 

 

Text Type: Audiovisual, Subtitling 

Directionality: Arabic > English 

Sample:AlmaktabSaudi series. 

Focus:Investigating the translation strategies used in the English subtitling of Arabic series. 
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It should be emphasized that this study is a master’s thesis, and due to its limited timeframe, it 

has selected only 27 instances of humor to analyze, which is a small sample. While this sample 

size is considered small, it still provides valuable insights into the subtitling strategies used in 

translating humor in cross-cultural contexts. 

The study may also be limited by the subjective nature of humor, as what one person or culture 

finds funny may not be funny to another. Another limitation of this study might be the 

constraints of subtitling, as there are time limits and the challenges of conveying humor through 

limited text. 

However, it is important to note that this sample may not represent all the translation strategies 

that translators might encounter while subtitling humor. Additionally, the small sample size is 

insufficient to determine popular trends regarding this issue, which led the researcher to present 

only six strategies instead of the ten proposed by Gottlieb (2001).  

 

Further Research Suggestions 

 

Based on the analysis, the researcher believes that when translating humor, a translator should 

consider their cultural awareness and language proficiency. Additionally, they should employ 

effective translation strategies. By doing so, the humor from the original language could be 

successfully conveyed into another language while still maintaining its intended humor effect. 

However, the degree of success in translating humor may depend on various factors such as 

the context, cultural differences, and linguistic nuances between the two languages. This could 

lead to a further research suggestion: 

 

1. To what extent can humor be successfully translated in AVT? 
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2. What are the main barriers that affect the level of translatability?  

 

By investigating these factors, we can gain an understanding of the challenges and limitations 

of translating humor. 

Another interesting suggesting by the research would be: 

Comparing the translation strategies used in translating humor in American series The Office 

with it’s adapted version, Almaktab. To examine the transability of humor and to determine 

whether it is easier to translate ‘from’ Arabic or ‘into’ it. 
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