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ABSTRACT 
 

 
This paper focuses on place identity and its significance in ensuring continuity 

and attachment between man and place, which fosters and maintains the 

psychological well-being of individuals. In today’s globalized world, place 

identity is at risk due to the dramatic social, economic, and physical changes 

that affected the urban settings of Jeddah. Thus resulting in a negative impact 

on the socio-cultural aspect as well as its bearing on the urban fabric, visual 

image and architectural identity. This paper identifies the issues concerning 

place identity through exploring the concept of place and its theories in 

Literature. Furthermore, it investigates the relationship between the three main 

components of place identity: physical settings, activities, and meaning and 

their attributes, through the use of qualitative methods. A questionnaire survey 

and interviews were conducted to examine place experience and to identify the 

characteristics of the places that influenced and would then benefit in terms of 

development of place identity which in turn contribute to securing a sense of 

place.  

Key words: sense of place, place identity, Physical settings, Meaning, Jeddah 
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Chapter I: Introduction  
 

 

Since the 1950s, Saudi cities have witnessed dramatic changes in their 

physical development, growth patterns, and urban appearance. These changes 

were primarily influenced by the imported urban designs guidelines imposed 

from western models of planning. Traditional neighborhoods and urban settings 

were not prepared for modernism and its countless benefits. The solution to 

provide accommodations for such drastic changes resulted in completely 

changing the face of the local urban identity, the dilution of socio-cultural 

traditions, and the lack of implications of the climatic requirements, hence the 

wide gap between tradition and modernity in most if not all Saudi cities and in 

particular, Jeddah.    

Jeddah is a Saudi city located in the middle of the western coast of Saudi 

Arabia known as the Bride of the Red Sea and is considered the heart of the 

economy and as well as a tourist destination of the country. Its population is 

estimated around 3.4 million, and it is the second largest city after Riyadh.  

The foundation of the city of Jeddah is dated back to around 3000 years 

when groups of fishermen used to dwell there after their fishing trips. After that, 

Jeddah was inhabited by the tribe of ‘Quda’ah’ was known by it. The historical 

transformation of Jeddah was in the era of the third Muslim Caliph Othman Bin 

Affan in 647 AD when he developed the city to become a port to receive and 

welcome pilgrims coming by sea for the Holy Pilgrimage in Makkah. To this 



12 
 

day, Jeddah is the main channel for both sea and air pilgrims as well as those 

traveling by road. Jeddah has long moved away from the traditional Hejaz urban 

and architectural character to become a globalized post-modern city. The city 

went through drastic political, cultural and environmental changes that led to 

rapid unprecedented urbanization and technological advances, which caused 

severe loss in local identity, cultural meanings and social ties. The gap between 

the traditional urban fabric located in the Historic part of the City and the 

modern imposed ones is widening with the rapid speed of urbanization to the 

extent where they became two different and opposites towns in one city. The 

need to bridge the gap between the old and the new is evident to ensure 

continuity urban identity as well as self-identity. Proshansky (1978) defines 

place identity as a sub-structure of the self-identity of a person, which consists 

of perceptions about the environment in which the individual lives. These 

perceptions represent beliefs, thoughts, feelings, attitudes, values, preferences, 

memories and meanings. Proshansky (1978) also relates place identity to the 

conceptions of behavior and experience that relate to the diversity and intricacy 

of physical settings that define the daily existence of every human being. 

Furthermore, he argues that the concept he calls ‘environmental past’ of the 

individual; a past consisting of places, spaces and their properties is 

instrumental in the fulfillment of the individual’s biological, psychological, 

social, and cultural needs (Proshansky, 1978).  

Place identity is a versatile concept upon which many psychological 

theories of human–environment relations are built. According to social 

psychologist Irwin Altman and anthropologist Setha Low’s (1992) concept of 

place attachment defines the ways in which people attach to various places, and 
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the effects of such ties in identity progress, place-making, awareness, and 

practice. These concepts help us to understand where and why people feel at 

home, as well as why displacement—intentional or unintentional —can cause 

traumatic experience for individuals and groups (Altman & Low, 1992). We 

not only experience the physical realities of places, for example, of the 

particular neighborhood we grew up in, but also the social values, beliefs and 

symbolic meanings attached to it by those who live outside of it as well as its 

residents. All of these perceptions define the person’s place-identity.   

Urban and architectural identity provides the person with a sense of place 

(Low 1992). By relating space to culture, a strong connection between 

traditional and contemporary urban decision can be achieved. The physical 

qualities of place and the cultural meaning and symbolism foster a strong sense 

of community (Dixon, 2004).  

Jeddah urban fabric and settings today are still following the planning and 

design methods established by the Western models with its two main 

approaches; the modernism approach, and the functional approach (AlHathloul, 

1981). Thus, resulting in newly formed urban places that lack local identity and 

character. (Eben Saleh, 1998). Furthermore, the recent developed urban fabrics 

and settings suffer from the absence of using successful contemporary trends 

that emphasize connectivity, sustainability and walkability. These trends 

existed in the design principles of traditional neighborhoods of the Historic 

town of Jeddah (Aina et al., 2013). As a result, a conflict between cultural needs 

and functional needs, as well as psychological needs have been created (Eben 

Saleh, 2002). The importance of this study lies beyond finding the 

characteristics of the physical element of place identity. The study’s 
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significance is in highlighting the components that contribute to improve the 

human needs. First, place identity influence man’s perception of place, and 

himself. Second, place identity increases the sense of belonging and attachment. 

Consequently, place identity not only ensures continuity of character and 

identity of the physical built environment but also evokes strong meanings that 

are attached to places.  

The city of Jeddah suffers from the lack of physical, visual and social 

connectivity as a result of a loss of urban and architectural identity. Therefore, 

there is a need for understanding the collective experience of place within place 

identity dimensions to find ways to integrate the traditional neighborhood 

design that was built on the cultural, local and symbolic values and the 

contemporary urban practices.  

 

1.1 Research problem 

Due to the dramatic social, economic, and physical changes that affected 

the urban settings of Jeddah, a lack of place identity and sense of place is 

evident in most newly developed neighborhoods. Thus, resulting in a negative 

impact on the socio-cultural aspect, such as loos of values and social ties, as 

well as its negative bearing on the urban fabric and visual image. The study 

relies heavily on classical theoretical works of urban design and geography 

scholars such as Lynch (1960), Relph (1976), Canter (1977), Punter (1991), 

Montgomery (1998) and Carmona (2010) as specific aspects that this thesis 

investigates exist either in their research methods or in their theoretical 

arguments.  
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This thesis aims to explore the relationship between the three main 

components of place identity in terms of physical settings, activities, and 

meaning using Jeddah, specifically its Historic town of AlBalad, as a case 

study. Furthermore it intends to evaluate and highlight which components and 

attribute contribute to creating place identity and in what way.  

 

1.2 Research objectives 
 

The thesis aims to develop multiple approaches to enhance place identity. 

These include;  

1. Exploring the meaning of place and sense of place and its relation to place 

Identity  

2. Identifying factors and elements associated with place identity.  

3. Developing framework for analyzing and measuring place identity  

 

1.3 Research questions 
 

 What is place identity? What are the factors that contribute to place identity?  

 What are the main components of place identity and their attributes?  

 What were the principles of traditional neighborhood design of the old 

historic part of Jeddah that catered to place identity?  

 What are the local features and urban elements of Jeddah that can contribute 

to enhancing place identity in Jeddah? 
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1.4 Research methodology 
 

This study attempts to investigate and evaluate different perceptual 

dimensions of place identity experience based on a local case study. Therefore, 

it requires different data collection methods as found in previous studies. A 

questionnaire was developed utilizing convenient random sampling method to 

gain knowledge of the place experience of Jeddah, specifically within the case 

study to support the structure of the conceptual framework. Then data collection 

was created through qualitative methods such as in-depth interviews. The 

interviews population samples were purposefully selected. The data then 

analyzed and coded using thematic analysis method in order to find emergent 

patterns and to evaluate the impact of these patterns.  

1.5 Organization of the Thesis 
 

Five chapters are included in this study. Chapter 1 introduces the 

background of the study. It presents and discusses the problem of the study, the 

research objectives, and questions. Also, it discusses the significance of this 

study, as well as its scope.  

Related literature is reviewed in Chapter 2. Related theories and the study 

framework are also discussed. Discussions of the variables of study, as well as 

the proposed relationships between them are also included in this chapter. 

 The third chapter discusses the population sample, sampling frame, 

measurements, variables, data collection analysis methods. The fourth chapter 
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presents both quantitative and qualitative data analysis and results and 

introduces the discussions of the research findings. 

 Finally, Chapter 5 provides the conclusion of the present study. It also 

presents contributions of the study and putting forward recommendations for 

future research. 

The following chapter will explore the literature concerning the concept 

of place, and place identity to shed more light on the depth of this study and 

provide bases for the construction of its method. 
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Chapter II: Literature review  
 

 

2.1 Introduction  

 
In today’s globalized world, Saudi Arabia’s built environment is 

suffering from discontinuity and a loss of distinct character and identity. This 

destruction of distinctive local features affected not only the legibility of images 

in the citizen mind, but also the social and psychological bonds between man 

and place, and thus damaging the feelings of belonging and attachment that 

people need for their overall wellbeing. This study highlights the importance of 

enhancing place identity as a tool in creating a stronger sense of place, and 

reestablishing continuity and character. 

In order to explore place identity, it is vital to understand place and 

identity as separate components. Place is further pinned down via place theories 

and approaches, and exists as a separate entity from space. Most importantly, 

the concept of sense of place highlights the sense of belonging and emotional 

attachment as an integral component in place identity, and further provides 

criteria for defining place. In parallel, identity is a vague phenomenon that can 

be defined from different aspects in relation to space, and specifically in relation 

to territories (Carter, 1993).  

Place identity as a whole represents how an individual’s sense of self is 

conjured, in part, through their transactions with physical environments 

(Proshansky, 1983). By allowing inhabitants of a place to form bonds and 

attachments with their physical environment, place identity enhances the sense 

of belonging one need for overall wellbeing.  
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Therefore, this chapter explores the concepts and theories of place, and 

the perception of place as well as it’s contributes to the formation of place 

identity. By reviewing the elements and attributes of some key researchers a 

theoretical and conceptual framework for this thesis will be proposed.  

 

2.2 The concept of place  

2.2.1 Definitions  
 

The concept of place represents the first critical component in 

understanding place identity. The concept of place can be traced back to the 

ancient philosophical writings of Aristotle. Place or ‘topos’, in his opinion, was 

the link between the people and their place within the physical environment. 

The concept of place defines a person’s location and establishes an emotional 

connection between man and place, evoking a strong sense of ‘belonging’ (Van 

de Ven, 1978). Centuries later, the Romans used the term ‘Genius Loci’: the 

‘spirit of a place’ to refer to the ‘guardian spirit’ of a physical location. In other 

words, it represents the spirit that inhabits the place. According to the 

architectural theorist Christian Norberg-Schulz (1980) genius loci stems from 

the combination of physical and symbolic values resulting in ‘space plus 

character’ (Norberg 1980). Aldo Rossi (1984) expanded this idea when he 

equated the city’s distinctive spirit, its soul, with its history and the collective 

memory of this history. In doing so, he applied this concept of ‘place plus 

character’ to historic urban landscape.   

 This emphasis on the concept of place highlights its importance as an 

attribution to humankind. In literature, the focus on the non-visual dimension 

of the perception was often underdeveloped and underexploited until recent 
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years, when it started to regard place making as a multi-sensory experience. 

Consequently, this new regard led to a deeper understanding of how humans 

interact with places (Prochansky et al.1983, cited by Dixon 2004). This 

interaction is analyzed through three different dimensions: cognitive, 

behavioral, and emotional, and their association with different place 

components as illustrated in table 1 below, adapted from (Hashem et al., 2013). 

 

Table 1 The dimensions of human-place interaction. 

Type of interaction Details of interaction Place components 

Cognitive Perception of space geometry and 

dimension 

Form 

Behavioral Perception of space ability to fulfill 

functional aspects and activities 

Function 

Emotional Perception of space through personal 

association, satisfaction and meaning 

Meaning 

  

Humans interact with places through cognitive, behavioral, and emotional 

dimensions. The cognitive dimension occurs through spatial perception and 

enables people to navigate and find their way through the urban elements (as 

cited in Low & Altman 1992)). As seen in table 1, this dimension focuses on 

the aspect of form in place components ((as cited in Low & Altman 1992). 

Alternatively, the behavioral aspect occurs through different activities (as cited 

in Low & Altman 1992). This allows for a direct interaction between man and 

environment. Finally, the emotional dimension is concerned with people’s 

emotional experiences in terms of satisfaction and attachment to place (Low & 

Altman, 1992).  
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Therefore, understanding the concept of place and the impact of its 

perceptual dimensions on the human-place interaction.  

2.2.2 Place theories and approaches:  
 

To fully explore the role and impact of human-place interaction on place 

identity, several place theories were investigated. Recent years have witnessed 

a revival of the concept of place infiltrating theoretical discussions in 

architecture, urban design, geography and psychology as seen in the figure1 

below. “Place” gained prominence in phenomenological research, architecture, 

and geography through Kevin Lynch’s work on place and image (1960), 

Proshansky et al.’s (1978, 1983, 1987) work on place-identity, Canter’s (1977) 

work on place, and Norberg-Schulz’s (1980, 1971) work on the existence of the 

aforementioned “genius loci”. Place has also been explored in the works of 

Punter (1991) and Montgomery (1998), as well as Altman and Low’s (1992) 

work on place attachment which are also considered important literature on 

place. Figure 1 summarizes these different scholars who have explored the 

theoretical concept of place.  
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Figure 1. Theoretical concepts of place 

The concept of place was further examined through three different 

approaches according to Lalli (1992) as seen in table 2. While the 

Phenomenological approach was accused of being too narrow and lacking the 

ability to generalize, this flaw is also its merit as it allows for a focus on the 

subjective experience of the environment. This perspective offers insights into 

emotional, cognitive or behavioral meanings of things, environments or 

persons.  On the other hand, the positive approach is known for its ability to be 

tested based on traditional assumption and quantitative methods.  

In short, these approaches are the classical theories that are the bases for 

the development of literature on the urban design field, and what most urban 

design researcher construct and build their theories upon.  
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Table 2. The three main approaches examining the concept of place 

Approach Main consideration Theorist 

Phenomenology The concept of inside 

and outside, The spirit 

of place, (subjective 

cognitive approach) 

Relph, Norberg-

Schulz’s, Tuan 

Critical Economic and socio –

cultural structures  

Messy 

Positive Addressing the physical 

and functional 

components of 

Objective place 

(objective approach) 

Canter 

 

 

2.2.3 Space and place  
 

A close examination of the relationship between space and place in 

literature allows for a separation between the two in terms of definitions and 

representations. Although both refer to a geographical location, space is an 

abstract location devoid of any meaning or cultural dimension (Cresswell 

2002), while place is essentially a center of meaning constructed out of lived 

experiences (Relph 1976). By embedding them with meaning, we change 

‘spaces’ into ‘places’. Thus, places evoke a strong emotional tie, wither 

temporary or continuous, between an individual and a particular physical 

location. (Carmona, 2010). Tuan (1977), in his work Space and Place, 

elaborates on the differences between the two terms. According to him, space 

implies unfamiliarity and evokes a sense of adventure and danger, while place 

indicates a known environment and a feeling of safety. Therefore, places are 

more experienced, inhabited, and used. Furthermore, Norberg-Schultz (1980) 

believes that space is a place with a character that is distinctive from another.  
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The emotional component of place is an integral part in enhancing place 

identity. By adding meaning to space, we create a place that is identifiable to 

its inhabitants. 

The debate concerning the precise definition of place led scholars and 

researchers in human sciences to employ quantitative research methods in order 

to develop other defining terms. Barker (1968) uses the term “behavior 

settings,” described as bounded standing patterns of human and nonhuman 

activity, to describe the definition of place. This theory has been critiqued and 

further developed by Wicker (1979), who described behavior settings as social 

constructs developed over time. 

Drawing from the theory of behavior settings and phenomenology, Canter 

(1977, 1997) employed place as a term, and developed his book, Psychology of 

Place. In Canter’s terms, place is seen as an outcome of physical attributes, 

human conceptions, and activities as reflected in Figure 2. Later on, Canter 

(1986) developed a definition of place that is based on its components. In 

comparison, Stokols and Shumaker’s (1981) Transactional view of Settings 

further emphasizes the interrelated relationship between people and their 

settings. The theory describes people and place as a unit, with a reciprocal 

influence between them. Parallel to these place-centered theories is the sense of 

place, a mother to all place theories. 

 

 

 

 

 

Figure 2 Canter’s Model of Place (Canter 1977) 
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2.2.4 The Sense of Place 
 

The sense of place triggered a dramatic increase in the discussion of place 

in literature (Sime, 1986). The concept of place often highlights the significance 

of sense of belonging and of emotional attachment. Place can be considered in 

terms of an unconscious ‘rootedness,’ a conscious sense of association, or an 

identification with a particular place. Rootedness tends to refer to a generally 

unconscious sense of place. For Relph (1976), rootedness meant having “a 

secure point from which to look out on the world, a firm grasps of one’s own 

position in the order of things, and a significant spiritual and psychological 

attachment to somewhere in particular”. According to Lynch (1960), having a 

sense of place enhances every human activity that occurs there, and encourages 

the deposit of a memory trace.  

Relph’s (1976) work on sense of place and placelessness, and Tuan’s (1974, 

1977) work on positive affective ties to place, described as “topophilia”, both 

aim to highlight the importance of maintaining physical locales and distinctive 

character in making places identifiable. Specifically, Tuan (1974, 1977) 

differentiated between sense of place and rootedness, where sense of place is 

portrayed as a mindfulness of a positive feeling for a place, and rootedness as a 

feeling of being home. Tuan further expanded his 1961 essay into his 1974 book 

Topophilia. In doing this, he included a more holistic approach to the emotions 

and experiences that lead to an effective bond between people and place.   

Following on the works of Relph  (1976) and Canter (1977), Punter (1991) 

and Montgomry (1998) located components of sense of place within urban 
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design thought specifically. Punter’s variable model is shown in figure 3 below 

(Punter, 1991). His model is an attempt at providing an objective evaluation for 

place. By placing sense of place in the center, he proposes different variables 

for each of the three elements.  

 

 

Figure 3 Components of sense of place model as developed by 

Punter (1991) 

Montgmery (1998) further develops the variables of the elements of place 

model to identify the attributes of a place more precisely. He also illustartes 

how urban design can contribute to enhance the potential sense of place through 

the oppurtunity to develop a set of design principles as seen in figure 4 below.  
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Figure 4 Components of sense of place model as further developed by 

Montgomery (1998) 

Therefore, sense of place plays an important role in constructing the 

foundation of place identity as it defines the characteristics and attributes of 

space.  

2.2.5 Criteria for defining place 
 

Further research by scholars aimed to establish the criteria for defining 

place. Friedman (2010) emphasized that urban places must be considered from 

three perspectives as illustrated in figure 5 below.  First, in terms of scale, place 

needs to be small and within a pedestrian scale. Second, in terms of usage, place 

must be inhabited and lived in order to be modified and adjusted according to 

spatial patterns and social interactions. Third, in terms of place’s value, places 
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should constitute of conscious and unconscious attributes that are known as 

place identity, place attachment and a sense of place 

 

Figure 5 Fridman’s Urban place criteria (author) 

In conclusion, place is defined through three components; Form, function 

and meaning. The variations of the quality and type of perception contribute to 

the differentiations of concepts related to place. These concepts include, place 

identity, place attachment and place dependence.  

 

 

2.3 The concept of identity 
 

Identity is a vague phenomenon that can be defined from different aspects 

in relation to place. Relph (1976) describes identity as follows: 

The identity of something refers to a persistent sameness and unity, which 

allows that thing to be differentiated from others. (Relph 1976, pg. 103)  

 

Identity can be described as the distinguishing character or the defining 

personality of an individual. “Self” is a concept often used in a more abstract 

and global context, whereas “identity” is linked to specific aspects of self-

definition (Deaux, 1992). A person distinguishes himself based on his 

relationship with others. This can be attained psychologically, by identification, 

and maintained in a continuous and often conflictive process of socialization 
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(Grauman, 1983). Thus, while identification is a process, identity is a condition 

(Lalli, 1992), and this means that identity is founded both in the individual 

person or object and in the culture to which they belong. It is dynamic and can 

potentially be adjusted. It also varies as circumstances and attitudes change, and 

has several components and forms. (Sepe et al, 2014). This phenomenon, 

identity, is physically manifested via the existence of territories. 

2.3.1 Identity and territory  

Territories communicate meanings and identity (Arendt, 2003). According 

to Gomes (2002), the territory of each social group is conceived of as a space 

within “the rules that establish the identity enjoy absolute and unquestionable 

validity” (Gomes 2002). Territory is a space where people who share common 

attributes live, and it is marked by memory and the perspective of the future, 

giving it geographical and symbolical limits (Silva 1992).  People need to 

identify themselves with a group or with specific territory as well as feel part 

of this group, this territory (Guitard 2006). These limits mark the end of 

physical space while also representing a cultural indicator that also serves to 

identify where the space begins and ends. The limits also allow people to clearly 

recognize their group, marking the distinctions between the inhabitants of the 

territory and the “other” or “outsider” with different practices or customs. Thus 

the territory is physical, but also exists as a mental extension (Silva 1992). This 

leads to the understanding that a territory has two dimensions: one physical, 

tangible with known limits: and the other cultural, imagined and constructed by 

its inhabitants and sometimes invisible to outsiders.   

Thus the urban territory can be understood as “…a culturally coded space, 

which become a place of imagination, a symbolic place filled with meaning. 
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This place of imagination overlaps the physical space, to the extent that the 

latter is experienced through the accompanying images and symbols” (Lindner, 

2006). This physical manifestation of identity, territory, brings us to place 

identity, an individual’s recognition and identification with their surroundings. 

 

2.4 Place identity 
 

Place identity is a central concept in the fields of environmental 

psychology and human geography. The term represents how individuals’ sense 

of self is conjured, in part, through their transactions with physical 

environments. It proposes that such environments do not simply serve as 

containers for individuals’ activities, actions or behaviors but are instead 

actively integrated as part of the self (Krupat, 1983). There are several debates 

regarding how to conceptualize place identity and, accordingly, how it might 

best be investigated. In their classic formulation, Proshansky, Fabian, and 

Kaminoff (1983) define place identity as a combination of cognitive, emotional, 

and perceptual processes, formed through individuals’ continuous transactions 

with physical environments, both natural and built. Although they 

acknowledged that such processes were fragmented and constantly evolving. 

Proshansky et al. (1983) argued that they formed over time into a distinctive 

sub-system of the self. Consequently, researchers have viewed this sub-system 

as a relatively permanent feature of individual psychology, which is agreeable 

to psychometric measurement, quantification and hypothesis testing (e.g. Lalli, 

1992; Pretty, Chipuer, & Bramston, 2003; Stedman, 2002).  

When defining the concept 'place-identity', Proshansky (1978) stated that 
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human-physical environment relationships must be conceptually related to the 

individual's personality structure. While Relph (1976) as illustrated in figure 6, 

initially defines place identity in the following way, 

'The identity of a place is comprised of three interrelated components, each 

irreducible to the other-physical features or appearance, observable activities 

and functions and meanings or symbols'.  

 

 

However, a later definition by Relph (1985) reflects a concern that 

attention should be directed to the intrinsic physical and social features of a 

locale and the sensitivities of building users. Locale refers to the social 

interactions between people and place and includes all the perceptible and 

tangible aspect of that place (Cresswell, 2009). Although Lynch (1960) pointed 

out that the legibility and imageability of the urban environment contributes to 

its identification, the orientation-related part of environmental representation is 

considered to be of less importance for place identity. The evaluative and 

symbolic components of the meaning-related representation have had more 

influence on theory and research in the place identity literature. This notion is 

also supported by Hauge (2007), who emphasized the importance of place in 

identity development, by means of the physical, social, psychological, and 

 

Figure 6. Place identity model by Relph (1976). 
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cultural meanings attached to it.  

Further components are identified by Amundsen (2001). Theses, 

variously combined with each other, are present in the identity of a place: 

1. Spatial qualities that distinguish the place from others – e.g. location, but also 

infrastructure, communication and architecture 

2. Characteristics or qualities of the inhabitants that distinguish them from the 

inhabitants of other places – e.g. values, customs, physical appearance 

3. Social conditions and social relations between inhabitants; culture and /or 

history, seen as a unifying element that again connects the inhabitants to 

traditions and distinguishes them from the ‘other’.   

Alternatively, in the opinion of Barbra and Perliss (2006), the issue of 

identity may refer to the local scale for elements, which is an expression of the 

materials, the feelings that either make one city different from another or that 

bring those cities together. In fact, the identity of place may play on the “iconic 

language” that no longer concerns the form, plants, gables, columns, and 

decorations, but the colors, materials, smells, and sounds which are recognized 

and share emotional heritage. They argue that issues related to the concept of 

identity cannot nowadays only rely on local characteristics, which leads us to 

the importance of the perception of place identity as a factor in its enhancement. 

 

2.5 The perception of place identity 
 
  

The value of the perceptual dimension of urban design lays in the 

emphasis placed on people and how they perceive and evaluate their physical 

environments (Carmona, 2012). People also draw meaning from and add 
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meaning to the urban environment. Places that are strong in terms of identity 

invite and reward involvement on both intellectual and emotional levels. They 

also provide sense of psychological connectedness that is vital for fulfilling the 

basic human needs (Tuan 1974, 1977). Although urban design aims to create 

and reinvent places, people are what make these places and give them meaning. 

Individuals and society determine whether a place is authentic or not, and the 

quality and meaning of their experience there.   

The relationship between people and places is a two-way exchange. 

Places can contribute to building personal identities through interacting with 

them, which allows people to identify themselves in terms of belonging to a 

specific place (Prochansky, Fabian and Kaminoff, 1983). 

The different definitions related to the concept of place identity reflect 

many components that go into it and the numerous possibilities of combining 

them. Relph (1976) identifies three interrelated components that can be 

expressed in any identifiable place: ‘physical features or appearances, 

observable activities and functions, and meanings or symbols’. He also states 

that, rather than identifying place through the visual experience by simply 

residing in these elements, instead these feeling come from the human 

interaction with the elements. To shed more light on these feelings Relph (1976) 

and Tuan (1974, 1977) used the terms "insideness" and "outsideness" to classify 

people's feelings of being part of a place. These classifications highlight seven 

types of identity of place as seen in figure 7 below: 
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Figure 7 Relph (1976) classification of people’s feelings in relation to 

place identity (Author) 

 
 Existential insideness: is used to describe a place that is lived and dynamic. It 

Is characterized as a known meanings and experienced without reflection from 

the individual perspective  

 Empathetic insideness: place records and expresses the cultural value and 

experiences of those who create and live in it. The places are known through 

sociality in community. Therefore, places are records and expressions of the 

cultural values and experiences of those who create and live in them.  

 Behavioral insideness: place is an ambient environment, possessing qualities 

of landscape or townscape that constitute a primary basis for public or 

consensus knowledge of that place  

 Incidental outsideness: the selected functions of a place are important, and its 

identity is little more than the background for those functions.  

 Objective outsider: the user reduces the place either to the single dimension 

of location, or to a space of located objects and activities.  
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 Mass identity of place: an identity is provided more or less ready-made by the 

mass media, and are remote from directed experience. It is a superficial and 

manipulated identity, which undermines both individual experiences and the 

symbolic properties of the identities of places.  

 Existential outsideness: where identity of place represents a lost and now 

unattainable involvement; places are all and always incidental, for existence 

itself is incidental.  

According to Lo Piccolo (1995), identity can be assumed from its 

relationship between the social nature of the architecture and urban settings. 

This can lead to strong symbolic expressions and emotional attachment. In 

other words, it is the city’s ability represented as a whole unit with its inhabitant 

to express its own distinguished character through its physical form. This 

physical form reflects its historical moment of the past and looking towards the 

future, and it represents the cultural context of which it was created and 

maintained.  

In this respect, Carta (1999) asserts that communities change and 

transform, preserving certain elements that are fundamental for recognizing 

place identity. It is on this built heritage that people can identify and inherent 

values, wither they are historical, natural or cultural, to be able adapt and 

contemporize them in order to establish an effective, sustainable local 

innovation process. Succeeding in this process will establish a source of 

collective identity, a tool of communication between generations and a means 

of maximizing opportunities.  

Place identity has the strongest power when visual form, individual 
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activity and social meaning come together (Sepe et al, 2014). This visual form 

of place identity is conjured, at least in part, through mind maps and images of 

places and environments, particularly shared or common images, are a central 

part of studies of environmental perception in urban design. Hague and Jenkins 

(2005, pg. 20) highlight the existence of both individual and collective 

definitions of place identity related to different ideas of the area within which 

one lives: 

In an increasingly complex society, overlapping definitions of place identity 

exist- again both individual and collective. The manifestation of these forms of 

social identity is what been termed ‘mind-map’ whereby we register physical 

space mentally. Thus if asked to describe, for instance, the area which they live 

within, members of the same household will define this area differently based 

on their perception and activities within it, and will use different physical 

attributes to describe this. More than this, an individual house hold member is 

quite likely to use different mind-map references when describe the same in 

different ways the passage of time.  

As was pointed out by Montogomry (1998) it is possible to distinguish 

between ‘identity’, what a place is actually like, and ‘image’, a combination of 

identity and perception of place by an individual with their own set of feelings 

about and impressions of it. He also asserts that place identity could be 

understood as what common elements shared between individual place images 

of beholders. While it resides substantially (but not entirely) in the place itself, 

it cannot be taken as a ‘given’ nor simply ‘read off’ because place identity is 

socially constructed, produced and reproduced as a communication process, 

evolving and adapting over time. Place images and identities are often 

contested, with a power struggle regarding whose images are dominant.   

Furthermore, Pocock and Hudson (1978) suggest that overall mental image of 
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an urban environment is partial: not covering the whole city; simplified: 

neglecting a great deal of information; distinctive: every individual’s urban 

image being unique; and distorted: based on subjective, rather than real, 

distance and direction (Carmona 2012). 

  The components used for analyzing the environmental image according 

to Kevin Lynch (1960) are identity, structure and meaning: they always appear 

contemporaneously and are studied separately only for the purpose of analysis. 

The identity of an image requires, first, the identification of an object, which 

implies its distinction from other things and its recognition as a separable entity. 

This is not necessarily a process of comparison, but a meaning of individuality 

or oneness. Second, the image must include a spatial relationship between the 

object and the observer or other objects, a process called structure. Finally, this 

object must have some meaning to the observer, whether practical or emotional 

(Lynch, 1960). 

The following section will discuss the three different components of place 

identity as well as the attributes that contribute to the formation of each 

component.   

 

 

 

 

2.6 Place identity components 

There are three components that construct the perception of place 

identity. First, the physical elements and settings, this is the context and the 

built environment of place. Second, the meanings and symbols associated with 

place. Last, the human activities that are contained within the place.  
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2.6.1 Physical elements 
 
 

The physical form of place is one of the most important components 

that influence place identity, and it does so in several ways. Most literature 

handled by environmental psychologists neglected this aspect of place identity, 

claiming instead that its role is limited to being background to social activities. 

This view is supported by Relph (1976), who argued that the physical 

environment provides a backdrop to the activities of the people.  

To make sense of their surroundings, people reduce the actuality of what 

they perceive to a few selective place images that they produce. Such images 

are partial, simplified, idiosyncratic, and distorted. Image is thus a combination 

of place identity and how the individual perceives the place.    

From his book Image of the City, Lynch (1960) derived five key elements 

of physical settings – paths, edges, districts, nodes, and landmarks. These 

elements combined make up the overall image of the city. He states: “districts 

are structured with nodes, defined by edges, penetrated by paths and sprinkled 

with landmarks” (Lynch, 1960). He further sets qualitative criteria such as 

uniqueness, congruence, significance, and other elements. These contribute to 

sense of place that he uses interchangeably with identity, which makes a place 

distinctive and different from other places (Lynch, 1960).  

Appleyard (1980) extended Lynch’s study and identified four methods in 

which the built environment and urban elements were known: 

 By their imageabitlity or distinctiveness of form 

 By their visibility as people move around the city 
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 By their role as a setting for activity  

 By their significance of their role in society.  

Alexander (1981) argues for making “wholeness” the central goal of urban 

design. He proposes that wholeness, referring to the overall character of place, 

is produced first by continuity and coherence. Roger Trancik (1986) stresses 

the linkage concept, which consists of continuity, contextuality, harmony, and 

balance in the design of urban environment in order to preserve an overall urban 

identity and character. Similarly, urban design scholars Goldsteen and Elliott 

(1993) illustrate how visual and physical principles such as balance, proportion, 

symmetry, similarity, clarity, compability, and harmony can help urban 

designers create urban identity.  

Korpela (1989) defines place identity in terms of the physical dimension as 

sets of cognitions about physical settings through which individuals are to able 

regulate the self. He argues that individuals are able to reconstruct the image of 

their environments by rearranging their physical surrounding. In doing this, 

they create and maintain an environment where the goals self-coherence, self-

worth, and self-expression are achievable. In the same sense, the integration of 

environments within one’s identity can only be understood by exploring the 

environment’s ability to allow for self-regulation. This claim is supported by 

research on ‘restorative qualities’ of places, which include, but are not limited 

to, getting away or being away, fascination, and compatibility (Korpela, 1992; 

Korpela, Hartig, Kaiser, & Fuhrer, 2001). Places that are restorative in these 

senses also tend to maximize opportunities for self-regulation and invoke a 

strong sense of place identity.  
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Distinctiveness 
 
  Distinctiveness represents one of the most important characteristics of the 

physical setting in place identity. According to Shuhana (2011), the most 

important part of identity relates to ‘… distinctiveness of the physical 

environment and the ability for it to be recognized and recalled vividly by the 

observer’. Distinct elements that are present in a place are the qualities that one 

should consider when describing identity. For Stubbs (2014), these may include 

familiar landmarks and neighborhoods. In order to construct an identity of a 

town, Izuandi (2010) identified ten physical elements; these include closed 

vistas, deflection, punctuation, narrowing, enclosure, gateways and changes of 

level, incident, fluctuation, projection and recession, as well as the public and 

private space of town. Similarly, the value of townscape as coined by Feilden 

(2005) depends upon ensembles of buildings, the spaces they stand in, roads, 

public spaces, and the views from significant reference points and vistas. From 

a historical perspective, Shuhana (2011) offered some expansion of the concept 

by referring to a historic townscape as an area with historical significance, 

which enriches people’s sensory experience through many of its heritage 

buildings as well as the on-going traditional activities.  

Kevin Lynch (1960) linked the physical attributes of place to both, the 

cognition, the orientation within the place, the image, the identification of the 

self and the place. This distinctiveness “implies that local features of the built 

and natural environment characterize a physical identity.” (Lynch, 1960) 
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 Urban reminders 

Urban reminders are a crucial part of how we perceive the physical setting, 

and in turn, how we identify with it. They educate and create bonds with the 

culture, tradition, and historical essence. They inspire the need to search for the 

past in order to construct a collective memory. Since they are strongly visible 

and significant to the public, Tuan (1977) asserts that urban reminders have a 

strong influence on creating a sense of place. Since they are prompts that aid 

collective memory, as Lewicka (2008) indicates, they offer the possibility to 

gather and dominate the public through historical and cultural sources. Thus, 

public spaces, together with monuments, sculptures, and monumental buildings 

are urban reminders to evoke the ideology, the constructed collective memory, 

and the lifestyle that has been proposed to the public. Forming connections 

between the individual and the city through visions within the collective 

memory, urban reminders become the main components of the built 

environment, along with cultural history and place identity. Cooper Marcus 

(1992) theorized place’s link to self and group-identity through three elements: 

control, manipulation, and continuity with the past. Urban reminders of the past 

allow one to maintain a sense of continuity with the significant places of the 

past, so that the essence of identity experienced at earlier age is maintained 

through the continuous reproduction of a significant past environment. 

Continuity with past places strongly impacts an individual’s psychological 

wellbeing as well as their sense of belonging, due to the significant role past 

places play in the formation and maintenance of self and group identity (Dixon 

and Durrheim, 2004)  



42 
 

Suggesting that place identity is intimately tied with memory; Hayden 

(1995) maintains that places such as buildings and sites have great potential for 

an inclusive interpretation of public history because the memory of experience 

is rooted in specific physical locations. Tapping that memory, bringing it back 

for persons who were part of shaping a given landscape or recreating it for those 

who are experiencing it for the first time, is a powerful tool that draws strength 

from its inclusiveness.  

2.6.2 Meanings and symbols  
 

Meanings and symbols make up the second component of place identity. 

The physical and emotional aspect of the environmental experience influences 

place identity. It is also associated with the symbolic importance of place as a 

repository for emotions and relationships that give meaning and purpose to life. 

The physical and emotional aspect additionally reflects the sense of belonging, 

and is therefore important to a person’s well-being (Proshansky, 1995). 

The strength of place identity is based on two factors: the emotional 

investment made by individuals into a particular place or setting, and their 

length of association with the location. (Chawla,1992) As individuals, we tend 

to relate to our physical environment. Meanings are formed within certain 

elements of the places we live in. For instance, persons become an integral 

part of their places rather than just being inhabitants. 

Values and beliefs shared by the residents of a community or region 

begin to represent the characteristics that make that place unique in the eyes of 

the outsiders, and representative of the personal values and beliefs of those who 

live there. These values and beliefs usually develop over time. Consequently, 
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When an individual inhabits the same place for an extended period of time, "he 

or she often develops a ‘sense of place,’ feeling at home and secure there with 

feelings of belonging for the place being one anchor for his or her identity” 

(Hay, 1998).  

Place identities within the sense of place are the creation of the area as 

a whole, rather than any specific part or element. The sense of place does not 

exist in any particular part but in the combination of those parts to the greater 

whole. A building, for example, is a part- but only one part- of the place 

experience. Dovey (2010, thus describes places as ‘assemblages’, arguing that: 

 ‘The senses or meanings of a place are neither found within martial 

urban form nor are they simply added to it; rather they are integral to the 

assemblage. … To see places as assemblages is to avoid the reduction of place 

to text, to materiality, or to subjective experience. What we call ‘sense of place’ 

is a phenomenon that connects or spans this materiality/expression dimension’ 

for him, the whole experience of place is constituted from the interaction 

between the parts- the activity, form and meaning.’ (Dovey,2010. Pg. 13).  This 

indicates that the construction of meaning and symbols doesn’t rely solely on 

the individual components of place, but also on the interaction and association 

between these components.   

In psychological terms, place identity according to Proshansky (1995) 

refers to “ the symbolic importance of place as a repository for the emotions 

and relationships that give meaning and purpose to life, reflects a sense of 

belonging and important to a person’s wellbeing” (Proshansky et al, 1995). It 

contributes to individual, group, and cultural self-definition and integrity 
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(Altman, 1992), as well as individual variations in the people perception and 

conception of place. Relph (1976) argued that people need a sense of identity, 

of belonging to a specific territory and/or group. Individuals need to express a 

sense of belonging to a collective entity or place, and of individual identity, 

which may be achieved by physical separation or distinctiveness, and sense of 

entering a particular area (Carmona 2010). Crang (1998) suggested that ‘… 

places provide an anchor of shared experiences between people and continuity 

over time’. Individuals need to create and express a sense of both, belonging to 

some collective entity or place, and of a personal or individual identity, which 

can often be gained by a degree of physical separation, by physical 

distinctiveness, and/or a sense of entering into a particular area.  

Meaning and attachment affect imageability and are influenced by 

culture and past experience (Rapoport 1977). It influences the people’s identity 

and supports continuity of life and socio-cultural values.  

The relative permanence of an urban space helps establish its qualities 

as a meaningful place, while physicality providing a tangible record of the 

passage of time and embodying ‘social memory’. Focusing on the effect of time 

on the changing fabric of the city, Rossi (1982) discussed the idea of a city’s 

‘collective memory’, where urban form was a repository of culture from the 

past and for the future.  

Although it was known of Lynch (1984) to set aside meaning, he 

considered it always crept in because “… people could not help connecting 

their surroundings with the rest of their lives”. The conclusion drawn was that 

the social and emotional meanings attached to, or evoked by the elements of 

urban environment were at least as important, and often more so than the 
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structural and physical aspect of people’s imagery. This imagery refers to not 

only what people perceive, but also how they feel about those different elements 

(Knox & Pinch 2000). 

The social construction of space is the actual transformation of space, 

through people’s exchanges, memories, images and daily use of the material 

settings, into scenes and actions that convey symbolic meaning (Low, 1996). 

As places change over time, there is a ‘continuing narrative’ involving 

the past, present, and future sense of place. Many places have retained their 

identities through significant social, cultural, and technological changes (Relph 

1976). Hence, while subject to constant change, some essence of their place 

identity is maintained.  

In short, meanings and symbols associated with place play major role in 

the experience of place and specifically in place identity. As meaning not only 

influence how we perceive a place, but also influence how we construct our 

own identities and perceive our environments. 

 

2.6.3 Activities  
 

Activities represent the last component of place that plays a major role in place 

identity promotion, which are defined as the social interaction between people, 

as well as between people and their environment. In fact, individual interactions 

with social and physical place, whether behavioral, emotional, and cognitive, 

result in the formation of place identity. In turn, place activities result in place 

meaning, and finally place meaning causes place attachment. Some 

intercultural studies indicate social activities such as festivals and celebrations 
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as more important factors in place attraction than physical settings 

(Hashemnezhad et al. 2013). 

Certain attributes need to be fulfilled to accommodate human activities. 

The vitality of a place, in terms of liveliness, dynamism, and enthusiasm is an 

outcome of intensity and diversity in activity, which is produced by pedestrian 

movement and uses (Jacobs, 1961; Montgomery,1998).  

Diversity of activities is a major attribute in an urban design setting. The 

collection of different activities provides a degree of choice as well as a variety 

of uses (Bentley et al., 1985). Successful streets and public places are those that 

are physically, economically, and socially diverse. Consequently, the continuity 

of activity and liveliness will contribute to a safer and more vital public realm 

(Jacobs, 1961).  

In short, activities contribute towards the functional role of place. 

Moreover, it promotes social interaction and allows for the constructions of 

social ties. Consequently, the interaction of people within activities helps form 

collective identity and meaning.  

 

2.7 Conclusion  
 

Although literature concerning the theories of place identity has been 

developed within the environmental psychology realm, their impact is heavily 

related to the urban design and the architecture field. Much of the literature 

emphasizes the importance of place on identity is centered on the emotional 

significance of place. According to Norsidah (2010), to secure identity is to 
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ensure continuity in the physical, social together with meanings and attachment 

held by the people. Therefore, continuity with past places plays an important 

role in ensuring to the individual’s psychological wellbeing as it impacts the 

development and maintenance of self- and group-identity (Dixon and 

Durrheim, 2004) 

Place has been coined via several place theories and approaches, and 

exists as a separate entity from space. More than that, this paper examined the 

sense of place, as it stresses the importance of belonging and emotional 

attachment as integral parts of enhancing place identity, as well as providing 

additional criteria for defining place. In parallel to place, identity is a vague 

phenomenon that can be defined in relation to space, through the form of 

territories. Place identity as a whole represents how an individual’s sense of self 

is conjured, in part, through their transactions with physical environments. 

In order to understand the actual impact of place identity within an 

urban setting, the review explored place identity via its three components: 

physical elements, meanings, and activities. The study concentrated on the 

attributes that can enhance the relationship between physical settings and 

activity, and how they influence the individual’s meaning in relation to 

place. This study confirmed that place is not merely a container in which 

identity is established and developed, on the contrary, it emphasizes that 

identity is formed and defined in relation to place. Lynch (1960) linked the 

physical attributes of place to both cognition and image, which is the 

identification of the self and place. This distinctiveness suggests that the built 

and natural environment’s local features create character of a physical identity, 

and ensures place identity continuity. Therefore, and based on the studies 
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included in this litterateur review, a construction of premises of the physical 

and non-physical aspects of place identity within the local context of Jeddah 

will assist in identifying the main elements and attributes relevant to this study. 

The following chapter will discuss the development of a conceptual 

framework that will facilitate determining the place identity components and 

attributes within the local case study.  Moreover, it intends to explore the 

relationship between these components.    
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Chapter III: Research methodology 

3.1 Introduction 
 

This chapter highlights the research methodology as based on a review 

of studies that addresses similar research objectives and questions. The 

methodology includes the research design, the area selection and study as well 

as the study’s conceptual framework. This chapter also includes the 

methodology literature within the conceptual and theoretical framework.  

The main data for this research were collected through qualitative and 

quantitative methods of public questionnaire and semi-structured in-depth 

interviews. Therefore, the methodology this research utilizes is based on 

theoretical evidence.    

In order to explore the components and elements associated with place 

identity this chapter introduces research design to determine the rational for 

selecting the data collection methods, measurements and analysis process 

within the conceptual framework of place identity.   

 

3.2 Research Design 
 

Research design refers to “the structure of the overall strategy that is 

selected to logically and reasonably integrate the different components of a 

study, such as data collection, measurement, and analysis, to ensure that the 

research problems are effectively addressed” (De Vaus, D. A. 2006). 

Therefore, selecting the design for the study should be guided by the research 

problems and should adequately answer the research questions.  
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This study adopts multi method of data collection techniques where data 

were collecting using both qualitative and quantitative types of data collection 

techniques. Specifically, Quantitative data collected through questionnaire 

survey was used to answer the WHAT questions of the study, such as, what are 

the main components of place identity? What are the elements that contribute 

and influence the place experience? The aim of using questionnaire as a data 

collection method is to anticipate how local and visitors perceive the selected 

study area (AlBalad) and their current neighborhoods. This resulted in 

structuring a better understanding of the conceptual framework in order to form 

the next stage of data collection, which are the in-depth interviews. The in-

depth interviews technique is a qualitative data based, that were collected to 

answer the why and how questions of the study, such as how do components of 

place contribute to place identity? How do place identity components influence 

the cognitive, behavioral and emotional perception of place? 

 

3.2.1 Population and Sampling 
 

Since the study adopted Case Study research design approach and 

utilized both quantitative and qualitative data collection techniques, it involves 

two sets of population and uses two different sampling techniques. Therefor the 

findings of each method will be discussed separately in the following chapter.  

For the questionnaire survey, the targeted population is based on open sampling 

to identify the views of locals and visitors’ experience in their visit to the study 

area (AlBalad).  

The respondents were selected using a combined method of convenient 

and snowballing methods of sampling via email database, and what’s App 
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social network application database.  The first round of email were sent to 

certain respondents who are likely visited AlBalad at least once and more likely 

to answer the questions of the questionnaire. Snowballing sampling happened 

as the researcher requested from those who participated to circulate the 

questionnaire to other people who may be interested to participate.  

For the interviews, the targeted respondents compromised of experts 

e.g. architects, who directly and indirectly have a relationship with the study 

area, as well respondents who work there.  Purposeful sampling technique was 

utilized to ensure the respondents with the mentioned criteria were selected.  

 

3.2.2 Field work  

The questionnaire was conducted online where survey forms were sent 

to email database. Several steps were taken to ensure higher response rate such 

as sending email reminders. 106 respondents voluntarily participated in the 

survey of which 76% were female   

The interviews were conducted between the months of February and 

March at each respondent’s work place, two of which located in AlBalad. Each 

interview lasted from 30 to 40 minutes.  

In order to develop a comprehensive understanding of the place 

experience, the researcher visited AlBalad through the months of November, 

December and January to collect a visual data through photography. The visits 

were conducted at different times and days of the week to support the findings 

of the study 
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3.2.3 Area Selection and study  

The Historic town of Jeddah, locally known and referred to as AlBalad is 

the result of dialogue between human values and the built environment 

materialized in building materials and techniques across the Red Sea 

throughout the 16th and the early 20th centuries (Mandeli, 2008). It represents a 

culture that thrived for being an international sea trader that possessed common 

geographical, cultural and religious settings.  In order to cope with the extreme 

climatic conditions of the region, Jeddah built settlements with specific and 

innovative technical and aesthetic solutions. These innovations resulted in 

Jeddah's roshan tower houses, which are an outstanding example of a 

vernacular architecture within the Arab and Muslim world.  

 

 

 

 

 

 

 

 

Today AlBalad, is the last surviving urban site along the Red Sea coast 

still preserving the ensemble of the attributes of this culture: commercial-based 

economy, multi-cultural environment, isolated outward-oriented houses, coral 

masonry construction, precious woodwork decorating the façades, and specific 

technical devices to favoring internal ventilation.    

That being said, the symbolic representation associated with AlBalad on the 

intangible level and at the architectural and urban level is a main criteria for 

Figure 8 old photograph of AlBalad 

(Jeddah municipality library) 
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selecting this area to explore the conceptual framework of place identity.  

The traditional streets of AlBalad are not only places of historical heritage 

and touristic destination, but also a meaningful place for social interaction 

where people are found on the streets engaged in necessary, optional and social 

activities. This is due to the design of the buildings along the traditional streets 

where the walkways act as a transition space between the street and the 

buildings. 

 

3.3 Conceptual framework 
 
 In order to investigate and validate place identity components, the data 

collection is measured and analyzed through attributes that affect the inner 

relationship between physical settings, activities, and meanings, and how they 

are associated within each element. The questions were based on place identity 

themes that investigate symbolism and meanings attached to place as suggested 

by the literature review. As seen in figure 9 below, these themes are 

Distinctiveness, continuity, Significance, and urban reminders. These themes 

surmise the intersecting relationship between the three elements of place 

identity in terms of the spatial, social and cultural relationships.   
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Figure 9 conceptual framework (Author) 

 

3.3.1 Distinctiveness 
 

According to Kim and Kaplan (2004) distinctiveness ‘implies that the 

local feature of the built and natural environment characterizes a physical 

identity’ and this includes the place’s continuity from the past (khirfan, Luna. 

2014). Aldo Rossi (1984) associated the city’s distinct spirit in regards with its 

own historic urban landscape, with its history and the collective memory of that 

history.  

3.3.2 Significance 

This refers to the symbolic reference of a place. According to Lynch 

(1981) symbolic significance refers to the holistic conception of all 

multifaceted process and their relation to the physical elements of the historic 

urban landscape.  

Place Identity framework 

Emotional 

significance 

continuity

Meaning 

Behavioral 

social 
interaction

sense of 
community 

Activity

Cognative 

Distinctivness

Urban 
reminders

Physical settings
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3.3.3 Legibility and imageability 

According to lynch (1981), legibility refers to the ability of an individual to 

mentally recall, communicate and represents the physical features of a place. 

How people orient themselves and navigate the city. Lynch argued that the ease 

of which we can mentally organize the environment into a comprehensive 

image and pattern is related to our ability to navigate through it.  This image or 

pattern is referred to as imageability; ‘… the quality in a physical object which 

gives it a high probability of evoking a strong image in any given observer.’ 

(Lynch 1960) 

3.3.4 Social interaction  

Zackary Hawley (2012) states that Social interaction is “face-to-face interaction 

among individuals that is non-market based; this type of interaction is not 

determining the price of a good or negotiating a labor contract but the exchange 

of social pleasantries or friendship”, these kind of interactions is possible 

through different sorts of activities wither they were necessary activities, or 

through social activities.   

3.3.5 Sense of community 

According to Sarson (1974) sense of community is defined as “The perception 

of similarity to others, an acknowledged interdependence with others, a 

willingness to maintain this interdependence by giving to or doing for others 

what one expects from them, the feeling that one is part of a larger dependable 

and stable structure”. McMillan and Chavis (1986) later on developed this 

definition to include four dimensions of an individual’s experience in a 
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geographic community; these are membership, influence, reinforcement of 

needs, and shared emotional connection.   

3.3.6 Continuity 

Twigger-Ross (1996) suggests that two distinct types of self-

environment relationships focus on the development and maintenance of 

continuity; place-referent continuity and place-congruent continuity.   

Place-referent continuity refers to places that act as point of references 

to their past selves and actions. It provides a sense of continuity to their identity 

through the maintenance of the linkage with that place. Korpela (1989) asserts 

this concept ‘the continuity of self-experience is also maintained by fixing aids 

for memory in the environment. The place itself or the objects in the place can 

remind one of one’s past and offers a concrete background against which one 

is able to compare oneself at different times. This creates coherence and 

continuity in one’s self-conceptions (Korpela, 1989, p. 251)  

Place-congruent continuity refers to maintenance of continuity through 

the characteristics of places that are generic and transferable from one place to 

another. Therefore, the feeling of dissatisfaction with place and the need to 

leave the place and move to another is caused by the absence of place congruent 

that people can associate themselves and their values with (Twigger- 

Ross.1996).  

In conclusion, all research methods utilized in this research are aimed to 

highlight the importance of the components and their key attributes and themes 
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of place identity in order to measure their impact on the individuals in relation 

to their built environments.  

 

3.4 Research Instruments 

The following are the development of research instruments used in the research: 

3.4.1 Questionnaires: 

Questionnaires are a quantitative data collection technique that consist 

of a series of structured questions that addresses a specific topic or issues and 

are used as the basis of survey approach. The questions are tailored to find out 

what, how much, how many, and how often regarding a specific topic from a 

large number of people in order to generalize different numbers of variables. 

Questionnaires survey can be administrated personal, via post, or email. They 

can be used to measure attitudes using various scales and will provide 

information from a large number of people, which can be followed up with 

interviews to gain more depth. (Hart Chris, 2001). 

Given the goal of obtaining a broad picture of the position of built 

cultural heritage as an urban identity-generator, it seems justified to make use 

of the strategy that is the survey, as it has generalizability as its most important 

advantage. However, although the data will be gathered by means of a survey, 

the analysis will, given the nature of the data as well as the research questions, 

only partly revolve around its traditional accompanying method, i.e. statistical 

procedures.   

Appendix 1 contains the questionnaire is it was published on a website, 
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the link of which was provided to the research subjects via email. This method 

was selected given that it is, as Sheehan and McMillan (1999) summarize, low 

in costs, yields high response rates and has quick response times. As will be 

described below, unfortunately not all of these advantages came to the fore 

overly clearly in this particular inquiry.  

Before the respondents would fill out the actual questionnaire, an 

introduction text was provided to them, again summarizing the background of 

the research. As the survey was not personalized, the respondents have rather 

different professional backgrounds as well as different nationalities.  

For this research a standardized survey form or questionnaire was 

utilized to ensure consistency of the information collected. The questionnaire 

was divided into three main sections, the first section consists of four questions 

addressed the respondents background such as nationality, gender, age group, 

educational level and career. The second section consists of nine questions and 

was designed to investigate the respondents association with the study area 

(AlBalad) in terms of frequency of visits, level of attachment, type of 

distinctiveness, level of loyalty and meaning.   

The third section of questions consists of six questions and was designed 

to evaluate place experience in association with the respondents’ current living 

places, in order to conduct a comparative analysis between the type and level 

of attachment between both places.  Moreover it intended to understand how 

local and non-local residents perceive these places.  This section consists of six 

questions.  
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3.4.2 In-depth interviews 

The in-depth interview is a qualitative data collection tool designed to 

produce a mental image of participant’s viewpoint on the research topic. During 

in-depth interviews, the role of the participant being interviewed is that of an 

expert and a source of information while the interviewer is considered the 

receiver and learner. The main aim of the interview is to get the participant to 

talk in depth about their feelings, views, and experiences in order to gain insight 

on people perception (Natasha Mack et al, 2005).  

Interviews can generate substantial in-depth qualitative information often 

from a small number of respondents. The outcome data of interviews are later 

analyzed and decoded by highlighting similarities or differences between 

responses and respondents (Hart, Chris, 2001) 

There are different types of In-depth interviews that range from the structured 

and controlled to the unstructured and fluid. All can produce valuable 

information about personal experiences and viewpoints (Russell, Gregory, 

Ploeg, DiCenso, & Guyatt, 2005).  

In order to establish whether or not expressing emotional attachment to 

a local area could be regarded as supporting identity principles. The transcripts 

were read several times for evidence supporting or contesting the coding 

framework. In addition, the aim of the analysis is to draw out the significant 

dimensions of the relationship with the local area as a reference for identity 

development and maintenance.  

In this research four in-depth interviews consisted of sixteen semi-

structured questions were conducted. The number of interviews was finalized 
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based on the level of saturation associated with the similarities of answers, 

which enabled the generalization of outcome. The in depth interviews 

respondents were purposefully selected based on their professional association 

with the place as experts and users. Each interview was conducted and recorded 

face to face and lasted between thirty to forty minutes. The questions addressed 

the main themes of investigations.  

The first theme discussed was the nature of attachment the respondent’s 

had to AlBalad e.g. ‘What attracts you the most about this place?” and “Is there 

any element that brings to your mind a moment importance to you for any 

reason?” The followed questions aim were to highlight the concept of 

distinctiveness, e.g. “What elements strike you most (persons, things, etc.) and 

why?” and “Is this area comparable to another area of Jeddah or elsewhere? If 

so, why?, “Is this area comparable to another area of Jeddah or elsewhere? If 

so, why?” Is there is something different that you do here or feel here that you 

don’t normally in the new Jeddah?”. The third theme discussed is the symbolic 

meaning and significance, e.g. “If I ask you to describe the spirit/essence of 

AlBalad in few sentences what would you say?” and “What does AlBalad mean 

to you? 

Another theme that were highlighted were legibility and imageability discussed 

within these questions  “Is there one or more elements which produce a 

particular sensation?” Lastly, the concept of continuity “Is there any memory 

that you associate with AlBalad? Why?”.   
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3.5 Analytical framework  

Since the study collected both quantitative and qualitative data different 

analysis methods were utilized accordingly. The survey data were analyzed 

using quantitative data analysis – frequencies, through the use of Excel 

program.  

The transcripts of the interviews were analyzed using the conceptual 

framework presented in table 3. This might be categorized as ‘thematic 

analysis’ method, which aims to provide a method of organizing interviews 

material in a logical sense and order in relation to specific research questions 

(Banister et al., 1994. Twigger-Ross et al, 1996). 
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Table 3 Analytical Framework (Author) 

 

 

 
Thematic analysis is a method for identifying, analyzing, and reporting 

patterns and themes within data. It minimally organizes and describes the 
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research data set in comprehensive detail. However, it also often goes further 

than this, and interprets various aspects of the research topic (Boyatzis, 1998).  

The method starts with transcription of the verbal data and getting 

familiar with it. Some researchers states that this phase is  “a key phase of data 

analysis within interpretative qualitative methodology” (Bird, 2005), and 

recognized as an interpretative act, where meanings are created, rather than 

simply a mechanical one of putting spoken sounds on paper (Lapadat & 

Lindsay, 1999). 

In this research the data was analyzed and coded through two cycles 

utilizing NVivo software. The first cycle was coded following descriptive 

coding of elemental method following the main themes of place identity. The 

first round of coding generated some surprising pattern that led to the second 

cycle and sub-coding of the main codes using focused code method which 

according to Charmaz (2006) searches for the most frequent or significant 

Initial Codes to develop ~ salient categories" in the data corpus and "requires 

decisions about initial codes make the most analytic sense" (Johnny Saldana, 

2013) 

Lastly, this method of analysis is concluded by defining the reporting the 

final themes and identifying emergent patterns.  Table (3) demonstrate the place 

identity component in relation to the attributes, and the codes and sub-codes 

provided with their descriptions. 

 



64 
 

3.6 Conclusion 

This chapter outlined the research methods and has regarded the different 

tools utilized for the data collection. Through in-depth interviews and 

questionnaires this research aims to prove the existence of Place identity in 

AlBald. Moreover, the framework aims to quantify place identity components 

and attributes in order to establish a better comprehension of the place 

experience. The Historical town of Jeddah (AlBalad) was selected due to its 

distinctiveness, authentic identity, historical architecture and the presence of 

public activity.  

The aim for collecting the data was essential for investigating the 

relationship between the three main components of place identity, physical 

features, activities and meaning through the usage of the above mentioned 

methodologies. Resulting in revealing the attributes that generates place 

identity, which are associated with urban design feature. 

The research instruments used for data collection are quantitative and 

qualitative methods. A standardized questionnaires form was utilized to ensure 

consistency of the information collected. The population sample for this 

method combined convenient and snowballing sampling. The participants were 

locals and visitors to complete a comprehensive understating of their place 

experience in AlBalad. This method is followed by qualitative data collection 

method utilizing semi-structured interviews with purposefully selected 

participants. The questions were designed according to the conceptual 

framework to be analyzed and discussed in the following chapter.  
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The development of the conceptual framework was based on place 

identity theory and the perception of sense of place discussed in the theoretical 

framework chapter. Therefore the analytical framework was developed to 

analyze the data findings of the in-depth interviews. Each component of place 

identity was supported by main themes and attributes. Within the meanings 

attached to the place, significance and continuity are investigated. As for the 

activity, social interaction and sense of community are the main themes studied. 

Lastly, physical settings are explored through the concept of distinctiveness and 

legibility and imageability.  

In the following chapter, the results and findings of the questionnaire and 

the in-depth interviews are analyzed, measured and discussed to shed light on 

the implications of these findings within the context of place identity.  
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Chapter IV: Research Results and Analysis 
 

 

4.1 Introduction 
  

The structure of this chapter is based on the data collection methods 

employed within this study and contains the research results and analysis. The 

qualitative data collection methods include in-depth interviews, and 

questionnaire was utilized to collect data regarding the three main components 

of Place Identity and their most important attributes using the historic town of 

Jeddah (AlBalad) as a reference. Particular attention was paid to understand the 

relationship of these intersecting elements and how they impact urban design 

as identity generators as well as their impact on the individual’s perception. 

Understanding these relationships required determining the common patterns 

of perception, similarities, differences and expectations of use by analyzing the 

collected data.  

The following sections include questionnaire results, and the in-depth 

interviews results, as well as the research data analysis with particular reference 

to the relationships among the three main components of Place Identity, which 

are the physical feature, activities, and meanings.  

The singularity of the study area makes it difficult to assume generalized 

recommendations regarding place identity generators regarding architectural 

style, urban fabric, natural elements and other design elements that contribute 

to the experience of place.  Since meanings attached to this place reflect the 

respondents place identities that were formed over years of interacting with 

their environment, most of the outcomes are unique to the city of Jeddah. 
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However, it is possible to make some general observation that might be relevant 

to the broader context of urban planning and design.   

 

The findings are discussed according to the study’s objectives and major 

themes focusing on exploring the meanings of place in relation to place identity, 

and understanding the factors, elements and themes associated with place 

identity.   

 

4.2 Questionnaire Results  

In total, there were 106 respondents of which 81 were female who 

accumulate to 76.4%.  The majority numbering 44.3% were between the age of 

20-30 years old, followed by 36.8% of the age of 30-40 years old and the 

remaining respondents were above 40 years old. Regarding their education 

level 72.6% were graduate degree holders while 24.5 % were undergraduate 

degree holders. Only 2.8% were not higher degree holders.  

The questionnaire consisted of fifteen questions divided into two 

sections. The first section aim was to highlight the meaning associated with the 

city’s heritage concentrated in the old town of Jeddah (AlBalad). It also meant 

to obtain insight on the level of significance, distinctiveness, and feelings of 

safety and loyalty. Moreover, the questionnaire aim was to gain a better 

understanding of which place identity element has a stronger impact on the 

participants. The second section highlights the respondents’ level of attachment 

to their own current neighborhood, level of security and what they feel is 
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lacking in terms of place identity elements. 

The first question was about the frequency of their visit to AlBalad of 

which 82.1% stated that they visit once a year and 16% of the respondents visit 

once a month while the remaining 1.8% visit more frequent. In terms of their 

visit purpose, more than half of the respondents, around 52.8% stated that their 

visit was mainly for site seeing, 34.9% visited for shopping in the local stores, 

5.2% for educational purposes, and 3.8% for meeting friends and only 2.8% go 

for work as seen in figure 10.   

The following question inquired about the element that attracts them the 

most about AlBalad 40 respondents stated that the historic buildings are the 

most significant this representing the physical element of place identity, while 

24 respondents said that the local stores which represents the function and 

activity aspect of AlBalad is what attracts them the most to AlBalad. The yearly 

festival attracts 22 of the respondents as seen in figure 11.  

Figure 10 
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Figure 11 attractions of AlBalad 

 

When asked in regards to their feelings towards AlBalad 29.5% 

expressed sense of belonging from all nationalities, 33% of the Saudi 

respondent a maximum percentage of this category sense of belonging as their 

level of attachment. 21.9% felt nostalgic. 21% viewed AlBalad like any 

touristic place while 20% felt a sense of pride. On the other hand, 5.7% felt 

detachment this might be the issue with multinational respondents. In terms of 

safety, 75.5 % expressed that they feel safe while walking in AlBalad, a 

surprising number since most of the questionnaire respondents are female as 

seen in figure 12 below.  

 

Figure 12 Meanings 
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  To conclude this section, the respondents were asked to respond to the 

following statement “it is important to preserve AlBalad because….” 43.7% 

reasoned it’s the local heritage and past, while 29.1% believed it ensured 

identity continuity. 11.7% felt the need to preserve it because it’s a touristic 

attraction. Moreover, 96.2% expressed that they will visit AlBalad again as seen 

in figure 13 below.  

 

Figure 13 Attachment 

In comparison, the second section of the questionnaire investigating the 

respondents’ current neighborhoods, these include more than 20 different 

neighborhoods, in terms of their level and reason of attachment.  

 

Figure 14 Distinctivness within current neighbourhood 

When asked what attracted them most to their current neighborhood 

(Figure 14), 74% stated that location is the most important attraction feature, 
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while 10.5% stated that the people living there attracted them to their 

neighborhoods. 8.6% expressed that the buildings attracted them. The least 

category was the local stores with only 1.9%. The following question examines 

the respondents attachment to their current neighborhoods, 73.3% said they are 

attached while 25.7% stated that they were not. Although when they were asked 

if they had the opportunity to move from their neighborhood, 46.2% stated that 

they would move while 53.8% said they would not (figures 14). 

 

 

Figure 15 

Subsequently, the respondents were asked to note what is lacking in 

their current neighborhoods (figure 15), 27.4% stated that open public spaces 

are lacking, 24.5% said that social ties with their neighbors are missing. 17.9% 

stated that services are lacking, and 17% mentioned that distinct architecture is 
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lacking. The remaining 13.2% expressed different views of which 3.6% 

motioned that their neighborhoods lack all of the mentioned categories while 

the rest articulated the lack of natural views and gardens, pedestrian walkways, 

and proper street networking. 

 

Figure 16 

The last question was in regards to safety, whether the respondents felt 

safe to walk in their neighborhoods to which 63.2% said they felt safe while 

25.5% expressed that they never walk, and the remaining 11.3% said they do 

not feel safe when they do.  

To summarize, the questionnaire highlighted that the most distinctive 

element attracted the respondents to AlBalad was the architecture style of the 

buildings, and the festivities and activities contained within its built 

environment. The place experience of AlBalad evokes strong symbolic feelings 

of belonging, pride and nostalgia to the past. On the other hand, when reflecting 

on the place experience of their current neighborhood, the respondents indicate 

that the location is the main.  

The following section discusses the main themes that were extracted 

based on the conceptual framework and supported by the findings of the 
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questionnaire as well as the visual data collected from the study area of 

AlBalad.  

 

4.3 In-depth interviews result 

Of the eight respondents contacted only four were available for interview 

during the study period (Table 4). The numbers of interviews were considered 

sufficient since the information reached saturation at fourth interviews – the 

case where no new or no additional information was received from the 

interview (Lincoln & Guba, 1985). As seen in the Tables 4 below, all 

respondents were males. Ages ranged from 34 to 52 years old. All respondents 

were born in Jeddah. Moreover, all of them have properties in the historic area 

of Jeddah (AlBalad). Two of the respondents go to AlBalad on daily bases, 

while the others visit on weekly bases. One of the respondent’s lives and works 

in AlBalad. Two work there. And one is just a visitor. 

 

Table 4 Respondents profile 

Reference  Gender  Age  Type of 

association  

Frequency of 

association  

AA Male 34 Work location Daily 

MB Male 42 Expert Monthly 

MBE Male 52 Work and living 

location 

Daily 

TS Male 48 Expert / work 

location 

Weekly  

 

The transcripts of the interviews were analyzed using the theoretical 

framework presented in chapter three. The results and analysis of the interviews 
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will follow the format in dividing place identity into three main components, of 

Physical settings, Activity and Meanings. Furthermore subdividing within these 

components, the main attributes. The aim of the analysis is in not only to 

identify the role of each component, but also to specify which attribute 

enhances the place experience and in what way.  

The Below table 5 indicate the complete emerging results within the 

interviews. Each finding will be discussed further.   
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Table 5 Coded Emerging results 

 

  

To better understand the results, table 6 highlights the main themes results 

measured within the interviews. The table indicates that the symbolic 

significance is the highest measured theme within place identity followed by 

the distinctiveness of the physical settings.   

	

Name Sources References Modified On 

1. Social Activities 4 18 Apr 19, 2016, 11:03:59 PM 

Social activities 4 7 Apr 19, 2016, 11:00:41 PM 

Necessary activities 3 11 Apr 19, 2016, 11:03:59 PM 

2. Significance 4 65 Apr 19, 2016, 11:03:59 PM 

Symbolic 4 51 Apr 19, 2016, 11:03:59 PM 

Memory 4 14 Apr 19, 2016, 10:55:00 PM 

3. Sense of community 3 20 Apr 19, 2016, 11:03:59 PM 

Social ties 2 13 Apr 19, 2016, 11:03:59 PM 

Shared tradition 3 7 Apr 19, 2016, 11:03:59 PM 

4. Legibility & Imagibility 4 12 Apr 19, 2016, 10:58:36 PM 

Paths 4 5 Apr 19, 2016, 10:58:36 PM 

Nodes 1 1 Apr 19, 2016, 9:26:06 PM 

Landmarks 1 2 Apr 19, 2016, 9:30:39 PM 

Edges 1 1 Apr 19, 2016, 9:45:08 PM 

Districts 2 3 Apr 19, 2016, 10:16:24 PM 

4. Distinctiveness 4 48 Apr 19, 2016, 11:02:04 PM 

Urban fabric 3 14 Apr 19, 2016, 10:49:10 PM 

Natural Elements 3 4 Apr 19, 2016, 10:43:15 PM 

Landmark 1 6 Apr 19, 2016, 9:58:11 PM 

Human Scale 2 4 Apr 19, 2016, 10:47:39 PM 

Architectural style 4 20 Apr 19, 2016, 11:02:04 PM 

5. Continuity 4 17 Apr 19, 2016, 11:03:03 PM 

Place referent Continuity 4 13 Apr 19, 2016, 11:03:03 PM 

Place Congruent Continuity 4 4 Apr 19, 2016, 10:57:07 PM 
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4.3.1 Physical settings 

Physical settings included in this study include two themes; distinctiveness 

and legibility and imageability.  

4.3.1.1 Distinctiveness 

From the above Table 6 it is possible to see that distinctiveness within the 

physical settings is higher in value. All Respondents stressed upon the 

architectural style and the urban fabric as the most distinct in terms of place 

experience.  

Social Activities Significance
Sense of

community
Distinctiveness Continuity

Legibility &
Imagibility

Results 18 65 20 48 17 12
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“I love what it stands for. If you look at architecture, everything is human 

centered design. The alleys how they are and the neighboring are very evident 

and clear we lost that in our new style construction and urban construction” 

AA. 

 

“AlBalad, with its streets, alleys, the general formation and fabric its soothing 

to the soul” TS. 

 

“If you want to talk about the characteristics, the physical characteristics, you 

are talking about the plaza , the places for people to meet , you are talking 

about environment, the shades and about the social gathering, a small very 

wonderful traders and neighbors and scholars and people who are exposed to 

international market”MB. 

 “The buildings.” MBE. 

 

It is evident that the respondents perceive the distinctiveness of AlBalad as 

combination of form and context.  

 

 

Figure 17 Urban form and scale (Author) 
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4.3.1.2 Legibility and Imageability 

All respondents highlighted the walkability of the area and the mental 

image it conjures.  The most physical element mentioned when discussing 

legibility was the paths and the organic and the natural organic growth of the 

district fabric.  

“You can tell how successful an urban design or 

place is by walking in it, you direct yourself, you 

don’t need a map, I feel here it’s very successful 

thing, every time I walk I know where I am 

heading and the street itself tells you, for some 

reason you remember the street very well” AA 

 

“This is what you grew up in and this is what you 

are connected to so this part of the continuation 

of the fabric of the city the natural growth that 

you go all the way up north and go back down it’s 

like a birth line the costal part your nest is there 

you go up and you go back down. It’s your vision 

movement and you do it on a daily basis. And then 

you enjoy everything.” MB 

 

Figure 18 Urban Form (Author) 

 

 

Figure 19 Urban form (Author) 
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“Like the city when you walk from here to the 

bakery let’s say, it’s like the body, there is no 

centrality, the location is perfect its organic, the 

neighborhood how its designed and the districts 

how they are divided, every district has their own 

people and when you walk around you see the 

people and the mayor of the district, it shows that 

there is a story, there is respect, there are 

principles still shared.” AA 

 

“When I walk around and my cone of vision shifts 

and changes, although it is organic and not 

unified, on the human scale level it is wonderful. 

Add to that the ratio of shadow to light; it is rare 

that you get exposed to direct harsh sun light in 

the alleys of AlBalad no matter what. All of these 

are causes of comfort.” TS 

 

On the other hand, one of the respondents referenced iconic architectural 

landmarks and sculptures when he was describing place experience as an 

image.  

“I can give you the names of the buildings that are landmarks AlBogshan, 

Almalika, and the wonderful statue of the National Commercial Bank. They are 

fabulous”. MB 

In general, this theme scored the lowest when compared to all themes across 

place identity. This might be the case as a consequential result of how 

respondents view AlBalad as a completely separate mental image than the rest 

of Jeddah.  

 

4.3.2 Activities 

Activities in this study include all that constitute under social interaction and 

sense of community  

4.3.2.1 Social interaction 
 

 

All respondents when discussing the different activities whereby necessary 

Figure 20 Urban Form (Author) 
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activities such as walking, working, and shopping or social activities such as 

events they relate it to the physical settings of 

place and social interaction of people (figures 

22, 23, 24). Moreover, they associate their 

activity with positive emotion such as 

comfort, joy, and respect.  

“It goes down to simplest idea of me sitting 

on the side walk and seeing the Pakistani with 

the Indian and the Syrian having a dialogue and a discussion, I never see that 

outside here. When I see the people of AlBalad walking with their families in 

the street it is something right and beautiful” AA 

“Every single detail that you enjoy while you 

are working. The taste of the food, the sound 

of the music, the spirit of the people, the 

ethics, the details of the design, fashion, 

streets, fabrication, doors, and moments.”

MB 

“AlBalad had the square systems that used to 

host activities and festivity, it was gone for a 

while and now they are trying to bring it 

back” TS 

“It fulfills every need. My work is here, the 

mosque, the shops, the market, everything that 

I need is here”MBE 

 

All respondents mentioned Eid event when 

discussing social activity that is tied up with a significant memory. 

“When I was a kid my father had a habit, that Eid day he has to go down to 

AlBalad and pay respect to all the elderly of that area, who are no probably 

deceased. So as far back as I remember, every Eid, I go with my father to AlBalad” 

TS. 

 “it starts from the early stages when you go for shopping in al Eid 

festival”MB 

 “I feel remain is at Eid time, when we pray at the Eid Mosalla and gather 

at the neighborhood” AA 

 

Figure 21Social Activities (Author) 

Figure 22Social Interaction (Author) 



81 
 

4.3.2.2 Sense of community 

The sense of community in this study is fostered through the social 

between people and the shared tradition they might have. 

4.3.2.2.1 Social ties  
The reference to this category scored relatively high, as the concept of social 

ties with people and neighboring was amongst the issues that the respondents 

reflected on when talking about the essence of AlBalad. An absent concept 

when compared to their current way of life.  

“I love the neighboring concept” AA 

“The spirit of AlBalad is in the essence of the kind man, the past man, it’s in 

sense of community and social ties the concept of neighboring” MBE 
 

One of the respondents identified his sense of belonging to place by the certain 

mixture of people AlBalad encompasses.  

“To see this relationship of exhale and inhale around us is amazing. This place 

stands for gathering the people from all around the world and people can relate 

to this place and you can have a sense of belonging. It represents the idea of 

metropolitan city. After a while you become a New Yorker, or Londoners, and 

here after a while you become Hejazi. This place nourishes” AA 

The sense of community is achieved through the direct result of people 

bonding and interacting on daily bases. This is evident in the quality of these 

social relations within AlBalad. The strong social ties go beyond the formal or 

casual exchanges of pleasantries to affect the main dimensions of sense 

community, which are the feeling of membership, sense of matter and 

influence, the fulfillment of needs and sharing emotional connection.  

 

“Here, if someone I know doesn’t see me for three straight days comes and ask 

about me. There is a strong social ties…. the social ties here are very strong, 

people would come to me as a mayor and tell me about someone who is going 
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through a dire situation or an old lady who needs medical or financial help, 

there is a strong sense of community, elder people like a carpenter who is no 

longer getting jobs is refusing to leave just because he likes it here and used to 

it here. Another aspect is the financial aid and help that people give here is 

amazing. Even food. There is a strong social connections the rich helps the 

poor.” MBE 

 

4.3.2.2.2  Shared traditions 

 
Another aspect that reflects the sense of community within a certain area 

is the shared tradition, values and habits people have across their place. This is 

evident in AlBalad more than anywhere else in Jeddah  

“The social ties here are very strong, people would come to me as a mayor and 

tell me about someone who is going through a dire situation or an old lady who 

needs medical or financial help, there is a strong sense of community, elder 

people like a carpenter who is no longer getting jobs is refusing to leave just 

because he likes it here and used to it here. Another aspect is the financial aid 

and help that people give here is amazing. Even food. There is a strong social 

connection the rich helps the poor…..This kind of sense of community and 

respect for values is the essence of AlBalad.” MBE 

“Social factor is also missed, the factor of the community, the factor of respect 

towards the elder people and the young. There were values that this place used 

to stand for; everyone had their value and station.” AA 

4.3.3 Meaning 
 

The symbolic place identity component was explored within two 

themes, Significance and continuity 
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4.3.3.1 Significance 

Significance of place is tied with two attributes, the memory associated 

with place and the symbolic meanings attached to place  

 Memory 

 
Some of the participants when they talk about a strong memory associated with 

the AlBalad they recall their childhood memory in visiting AlBalad in Eid  

“When I was a kid my father had a habit, that Eid day he has to go down to 

AlBalad and pay respect to all the elderly of that area, who are no probably 

deceased. So as far back as I remember, every Eid, I go with my father to 

AlBalad.” TS 

“Another memory as a child is the lights of Eid (festival) you feel it, you sense 

it you relate back to it. Nostalgia, but it remains, it motivates you” MB 

 

Other associate their most significant memory with certain period and/or certain 

houses they recall 

 

“I was young my father influencing us we used to have an office here in 

AlShafee House my father bought the house and restored it, it was one of the 

first houses to be restored” AA 

“University days, a course that I took in bait AlShafee, but it goes before that 

as well, since childhood .Our family house is in AlBalad. So our connection is 

there since that time. My aunts and uncles, grandparents’ houses were in the 

different districts of AlBalad. But I didn’t live there, my parents lived there” TS 

“My internship, I have decided to practice architecture without the knowledge 

of my family. For one year. And I went to Dr. Sami Angawi I told him I want to 

learn from you at his office in AlBalad. He made me clean the storage for 3 

weeks, and that experience shaped me, being surrounded with all the books of 

history and by such a mind” MB 

 

 Symbolic 

Surprisingly, this category scored the highest across all data. The 



84 
 

respondents attached a lot of symbolic values and emotions when discussing 

both behavioral and spatial levels. An emergent pattern was evident when 

discussing the concept of distinctiveness related to physical elements of Al Bald. 

All respondents expressed feelings such as psychological comfort.  

 

“Any human being is looking for joy and my joy comes from the comfort of the 

soul, I find psychological comfort here.” TS 

“I love this part how comfortable we are in it. I love how there is no walls, just 

houses and alleys, so there is a beautiful transitions between private and public, 

I love that even in day time and night time you have different atmosphere.” AA 

“Even the houses here, we used to live in two bedroom house and we were 

seven people and a dog, but we felt it was spacious, now you are in 7 rooms 

place and you feel cluster phobic” MBE 

“There are no disturbances… In AlBald, although it is deteriorated and 

disregarded it is still comfortable to the soul, there is no disturbance, even if 

you might see a little of uncleanliness, it is still more safe” TS 

 

Moreover, some respondents expressed values that AlBalad evoke, like respect, 

honesty and pride that they no longer feel when discussing other places or times.  

 

“Honesty of everything. In doing, in design, contracting. Honesty, there is no 

honesty in Arabic it’s the itqan (perfecting). We no longer have perfecting the 

craft” MB 

“It respects the human; even the door location respects that. It’s not just the 

human scale, but also the culture and everything else. Everything respected the 

human” TS 

“This place demands its own respect. Looking around this place, seeing the 

Islamic and traditional patterns, it requires respect” AA 

 

 “You walk around Jeddah is all about wood, I love it, it is such a live material 

the more it gets older the more it gets beautiful. Even having this idea of aging, 

appreciating something beautiful that you can relate to.” AA 
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When the respondents were asked to describe the place experience of AlBalad, 

the respondents the respondents expressed a strong sense of attachment. 

“It’s like coming back to your mother, brings you back again to your roots you 

need that kind of security….You create a solid concrete foundation for your 

growth” MB 

“It is the origin, AlBalad means baladi (my town)….You experience as a 

sensory holistic experience” AA 

“The quality of that place. The formation of that place and containment of that 

place and the sense of security and safety.... That kind of sensation towards the 

experience is only there” TS. 

 

4.3.3.2 Continuity 

The study included two types of continuity. The first place referent continuity 

and the second is place congruent continuity.  

 Place referent continuity  

All respondents expressed linkage to the past when discussing the value 

of AlBalad. They stressing upon the importance of having roots, and history. 

Both emphasize the shaping of their identity and the importance of continuation 

of history and how its tide to their own personal growth.  

 

“I believe we have a genetic memory, from our own ancestors there is 

something there within us . For me it’s all about remembrance and defining 

who I am what I am and what my role is” AA 

“Going back again to AlBalad region you know you started there so you go 

back to explore and investigate your roots….. But it is when you reach the level 

of maturity and understand the value of identity and roots where did you really 

come from and never to be ashamed where you are from, you come from that 

moment of your relation” MB 
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 Place congruent continuity  

This theme sheds light on the fit between people values and needs and their 

place. The respondents had the tendency to compare AlBalad as a point of 

reference to where they live right now. 

Within this theme, the respondents expressed the lack of maintenance of 

identity and continuity, and the loss of many values, and physical elements 

outside the borders of AlBalad.  

“It’s a continuation of line, most of our background and history and knowledge 

is handed down.. The idea of hadith and how it is in terms of esnad and sanad 

always been passed on from one generation to another. This concept is timeless 

and can be applied even to space and without this there will be no continuation, 

you will be cut and not rooted and linked to something with a strong 

foundation” AA 

“It was able strongly to harbor the modernism movement while preserving the 

rooted long-term history. They were able to contain every other mind from 

every other place in the world without losing who we are” MB 

“Back in the day it was sustainable civilization. The height of the sustainability 

was that time. So we need to develop what we have. Not to copy paste, we need 

to learn and understand the principles of its spirit and go with it.” TS 

The following section of this chapter will discuss the results and the 

implications of the findings within the theoretical framework.  
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4.4 Discussion 
 
 Over all the results provide evidence that the Historical town of Jeddah 

(AlBalad) is validated within Place identity theory.  As table 26 indicates the 

highest value in regards to place identity components is placed on meanings 

associated with place, followed by the perception of physical settings, and 

lastly, the activities. The theoretical analysis of these results highlights the 

implications of these findings on the relationship between place identity 

components. The following section aims to explore these relationships in detail 

within the context of this study.  

 

4.4.1 Physical settings and meanings 

The evidence suggests that there is a strong relationship between 

distinctiveness of the physical settings and the symbolic significance these 

settings evoke. Respondents attached high psychological values, such as sense 

Physical Settings Activity Meaning

Refrence 60 38 82
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Figure 23 Summary Results 
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of belonging, joy, respect and security, on the built environment of AlBalad. 

This finding supports the studies in the literature stated by Proshansky (1995) 

that the physical and emotional aspect additionally reflects the sense of 

belonging, and is therefore important to a person’s well-being (Proshansky 

1995) 

These mentioned above values are lacking when the respondents 

compared them to the experience of their own neighborhood.  This finding 

signifies that the physical setting of place shapes and influences our values, 

habits and traditions. It also signifies that we attach strong symbolic references 

to places that evoke sense of place, as stated in the literature of this study.  

The study also indicates that the significance of place is tied with 

memory and length of association with that place, which leads to feelings of 

comfort. This indicates that people need to feel attachment to place, and this 

attachment is a result of time. All respondents also reflected that their feelings 

of comfort were on the psychological level as well as on the physical level. This 

means that physical settings not only can contribute to the satisfaction of the 

physical needs, but also the mental one. The respondents view AlBalad as a 

physical setting that contributes to their comfort.   

Therefore, the physical and psychological comfort contributes to 

people’s fulfillment in terms of place experience and the degree of their 

attachment. Consequently, this shapes and influences their perception of 

themselves and their identity.  

The results also indicate that distinctiveness is achieved in Al Bald 

through the architectural style of its buildings, the urban fabric, and the natural 

elements of its physical settings. The respondents identified that the physical 
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settings of AlBalad are distinct, memorable, and holistically shaped as an image 

in their mind. In terms of legibility and imageability, the respondents described 

their experience of way finding in positive light. They expressed emotions such 

as joy, exciting anticipation to what lies ahead, trust and security in comparison 

to what they felt in their own neighborhoods. These findings indicate that 

systematic and organized urban fabric does not necessarily imply its legibility 

and imageability. On the contrary, people feel more familiarity and recognition 

towards natural growth and organic patterns as their perception of such 

environments is tied with how they identify themselves.  

The respondents also expressed their needs to be identified with a place 

that expresses history and continuation. Some of the respondents’ felt that they 

needed to be part of elements that withstands time, and that sense is tied to their 

feelings of belonging and pride, which contributes to their perception of their 

own identity. While other respondents expressed that their own sense of esteem 

depended on being part of a long linkage and that linkage is rooted within in 

the physical settings of AlBalad and its heritage. This finding is supported by 

the literature, Cooper Marcus (1992) emphasized the link between place and 

self/group identity through elements: control, manipulation, and continuity with 

the past. Thus, urban reminders of the past allow one to maintain a sense of 

continuity with the significant places of the past, so that the essence of identity 

experienced at earlier age is maintained through the continuous reproduction of 

a significant past environment. 

Therefor this study affirms that the identity of place is established 

through people’s positive identifications in these places with feelings of 
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security, satisfaction and enjoyment. Therefor the Continuity and maintenance 

of place identity as well as the establishment of a strong sense of place depend 

on the physical and the emotional attachment the users have to place. 

4.4.2 Physical settings and activity 

Human activity whether it was necessary like walking, working, and 

shopping or optional for the socializing, binds people to places. Shopping 

activities has been regarded as a main attraction of people who visit AlBalad. 

The diversity of the goods, the distributions of shops along the organic historic 

streets and the social engagement of people create a vibrant sensory experience 

that the respondents associate with AlBalad.  

The importance of the physical attributes in supporting the streets’ 

activities is evident for encouraging continued attachment, and in creating place 

identity. 

The respondents stated that AlBalad’s physical setting and attributes 

respect the human scale, not only in terms of building and street ratio, but also 

in how it responds to their physical, psychological and cultural needs. This 

physical relation between man and place in AlBalad is a natural result based on 

the history of understanding of the people’s cultural and religious habits and 

traditions.  

The respondents view AlBalad as a symbolic container that holds their 

values, traditions and habits. This is evident as all respondents state that Eid 

festivities in AlBald are still a long lasting tradition, whereby shopping for 

event, or attending it’s prayer or visiting a relative.  
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Another important factor that contributes to the experience of place 

identity is the sense of community and the social ties AlBald foster. The 

Respondents stated that the urban fabric of AlBald and the clustering of the 

neighborhoods as well as the building style encouraged social interaction and 

bonding between people. In response to place identity, the respondents 

identified themselves as part of a distinct population that shares common 

values, habits and traditions. This finding confirmed what Relph (1976) said 

about people needing a sense of identity, of belonging to a specific territory 

and/or group. Individuals need to express a sense of belonging to a collective 

entity or place, and of individual identity, which may be achieved by physical 

separation or distinctiveness, and sense of entering a particular area. 

The respondents also felt that this strong bond and sense of community 

is not existent where they are currently living, as the built environment, in 

comparison to AlBald, separates them not only visually but also 

psychologically.   

Thus, this analysis proves that the physical setting of place has a direct 

influence on how people behave in it. The physical attributes of AlBald shapes 

the identity of its users, and act as a promoter for positive social behavior. This 

contributes to the creation of place identity.  

4.4.3 The experience of loss 

An emergent pattern in the analysis of the interviews was found during 

the process of coding the data. This pattern was a common theme in all 

interviews. All the respondents expressed a sense of loss in regards to all 

components of place identity. In terms of physical settings, the respondents felt 
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that they have lost the architectural identity, the human centered design, and the 

high level of craftsmanship. In regards to human activities and social ties, the 

respondents expressed the loss of the concept of neighboring and sense of 

community they used to have. As for meanings, the loss was on psychological 

and symbolic significance level. Based on analysis, a loss of place identity in 

their current neighborhoods contributed to their feelings of dissatisfaction and 

misfit. The literature suggests that the value of the perceptual dimension of 

urban design lays in the emphasis placed on people and how they perceive and 

evaluate their physical environments (Camerona 2010). People also draw 

meaning from and add meaning to the urban environment. Therefore, Places 

that are strong in terms of identity invite and reward involvement on both 

intellectual and emotional levels. Moreover, they also provide sense of 

psychological connectedness that is vital for fulfilling the basic human needs. 

 

4.5 Implication of the findings 

The findings of this study indicate that the quality of the physical settings, 

the diversity of the human activities and symbolic attachment people associate 

with place contributes to the process of identification of that place. Continuity 

of place identity depends on the maintenance and growth of physical, social, 

and psychological dimension of the human experience without the breakage of 

the link to their past.   

This study demonstrated the existence of place identity in AlBald. 

Respondents, who identified themselves with AlBald, positively distinguished 

themselves from others. They had a stronger sense of belonging to AlBalad in 
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comparison to their own neighborhood. This finding implies that AlBalad not 

only influences their place experience in a positive light, but more importantly, 

it shapes who they are. Therefore, place was used to maintain positive self-

esteem, and also to maintain the sense of rootedness, the feeling of being home, 

as mentioned by Tuan (1974, 1977).  This sense of rootedness was confirmed 

lacking in both analysis of the data collection methods, which confirm that most 

respondents felt emotionally and psychologically detached from their current 

homes. 

The study confirms that the respondents’ interaction with their places 

happens on three dimensions, cognitive, behavioral and emotional. The study 

explored the relationship between the intersected components of place identity 

within AlBalad, as one cannot be examined without the other. It was found that 

the physical settings have high influence on the quality of place and the sensory 

experience of that place, as it contains the human activity. In addition, it evokes 

strong meanings. These meanings are directly linked to their psychological 

well-being and have a direct influence on the users’ self-identity.  

The above finding implies that the quality and distinctiveness of the 

physical settings shape the place experience while the meanings attached to 

place define the identity of it.  

 

4.6 Conclusion 

The majority of this study is based on the theoretical knowledge gained 

by the qualitative methods of questionnaire and in-depth interviews. This 

knowledge is important in validating and objectifying Place Identity theory 
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within Jeddah.  

Applying these methods to measure place experience in order to 

understand and examine the potential relationship between place identity 

components and the role of their attributes might shed light on additional insight 

related to designing and planning urban places.  

The questionnaire results and the related analysis in this study were based 

on examining the place experience of AlBalad as a place of identity, in 

comparison with the respondents other place experience. 

To begin with the respondents expressed that the buildings is what 

attracted them most about AlBalad for mostly site seeing purposes, as well as 

the activities provided within the context of AlBalad, these include the festivals 

and shopping from the local stores. In addition, the questionnaire highlighted 

that the respondents articulated the importance of preserving the Historical area, 

as it is a local heritage and a representation of the past, as well as, a continuity 

of identity. Moreover, the questionnaire results highlighted that the respondents 

were mostly attracted to the location of their neighborhoods, half of which 

contradicted their statement by their willingness to move to another 

neighborhood if they had the chance. The respondents reasoned that the lack of 

appropriate physical settings such as open public spaces, distinct architecture 

and services, as well as social ties were among what they found lacking.   

The questionnaire highlighted that the most distinctive element attracted 

the respondents to AlBalad was the architecture style of the buildings and the 

festivities and activities contained within its built environment. The place 

experience of AlBalad evokes strong symbolic feelings of belonging, pride and 
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nostalgia to the past. On the other hand, when reflecting on the place experience 

of their current neighborhood, the respondents indicate that the location is the 

main 

Turning to in-depth interviews, according to the data analysis and 

findings, and reviewing visuals collected data, it becomes apparent that the 

meanings attached to place have considerable influence on how we perceive, 

interact and respond to that place. The respondents attached high level of 

symbolic significance to AlBalad through symbolic meanings and values as 

well as memories. This importance is followed by the distinctiveness of the 

physical settings of AlBalad. The respondents highlighted that the architectural 

style and human scale influence the meanings and values people attach to place 

as well as the type and level of activities taking place within AlBalad.    
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Chapter V: Research Conclusions, Findings 

and Future Research 
 

5.1 Introduction 
 

This thesis set out to improve understanding of the place identity 

components and shed light in the relationships between these components in 

the context of urban design. It therefore reviews theories of place, identity and 

place identity in order to understand the influence and perception of place. 

According to this research’s purpose, the main focus is on the three components 

of place identity- physical settings, activity and meaning. Investigating the 

activity, physical setting, and meaning relationships requires both theoretical 

and conceptual framework frameworks. Thus, the literature review on place 

identity will lead to the introduction of a theoretical framework that provides 

conceptual principles for conducting this study. Moreover, the lack of 

knowledge on the actual influence of place identity resulted in the development 

of a methodology that combined questionnaire and in-depth interviews. This 

method is a key contribution of this research as the data collection procedure 

and use of analytical analysis to a qualitative data provided an approach that 

revealed the common patterns of place identity components that appear to be 

affected by particular urban design features.  

The knowledge gained about place identity components within an actual 

case study is seen as a valuable addition to the current research approaches in 

urban design and planning. it both to describe the importance of understanding 

how, where and why place identity components affect the actual use of urban 
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spaces revealed by the attributes of each component. Moreover, it highlights 

emergent patterns correlated with the space design features to incorporate the 

findings into the design and planning process.  

The following sections revisit the thesis findings and discuss the contributions 

that this research makes to theory and planning methods procedure.  

5.2 Research questions and findings 

This thesis examines the interaction between physical settings, activity 

and meanings of the urban space and focuses on: 1) what are the main 

components of place identity, 2) What are the elements that contribute and 

influence the place experience, 3) How do components of place contribute to 

place identity, 4) How do place identity components influence the cognitive, 

behavioral and emotional perception of place. In order to address these 

questions, this research employs a combined method to understand the 

importance of theoretical knowledge about the actual use of the urban space.  

In addition, a thorough review of sense of place and place identity 

literature and research methodologies resulted in proposing a particular 

theoretical and conceptual framework for this study which is applied to 

Historical Town of Jeddah (AlBalad). Thus, the applied combined method, the 

analysis results and findings reveal the emergent pattern correlated with the 

design features of AlBalad The following sub sections explain three main 

aspects of the research contribution; theoretical, methodological and planning 

practice.  
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5.3 Methodology  

The methodological approach aims to measure place identity components 

and attributes in order to establish a better comprehension of the place 

experience. The Historical town of Jeddah (AlBalad) was selected due to its 

distinctiveness, authentic identity, historical architecture and the presence of 

public activity. The aim for collecting the data was essential for investigating 

the relationship between the three main components of place identity, physical 

features, activities and meaning through the usage both qualitative and 

quantitative data collection method.  

A standardized questionnaires form was utilized to ensure consistency of 

the information collected. The population sample for this method combined 

convenient and snowballing sampling. The participants were locals and visitors 

to complete a comprehensive understating of their place experience in AlBalad. 

This method is followed by qualitative data collection method utilizing semi-

structured interviews with purposefully selected participants. 

An analytical framework was developed to analyze the data findings of 

the in-depth interviews. Each component of place identity was supported by 

main themes and attributes. Within the meanings attached to place, significance 

and continuity are investigated. As for the activity, social interaction and sense 

of community are the main themes studied. Lastly, physical settings are 

explored through the concept of distinctiveness and legibility and imageability.  
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5.4 The main findings 

The majority of this study is based on the theoretical knowledge gained 

by the qualitative methods of questionnaire and in-depth interviews. This 

knowledge is important in validating and objectifying Place Identity within 

Jeddah. 

The questionnaire results and the related analysis in this study were based 

on examining the place experience of AlBalad as a place of identity, in 

comparison with the respondents other place experience. 

In the questionnaire results, it was highlighted that the architectural style 

of the buildings and the festivities as well as the activities contained within 

AlBalad were the most distinctive and significant elements that attracted the 

respondents. The place experience of AlBalad evokes strong symbolic feelings 

of belonging, pride and nostalgia to the past. In their opinion, ensuring the 

preservation of AlBalad ensured the identity continuation and heritage. On the 

other hand, when reflecting on the place experience of their current 

neighborhood, the respondents indicate that the location is the main source of 

attachment, which is a weak one at best, given that almost half of the 

respondents showed willingness to move if they had the opportunity.  

 According to the data analysis and findings of the in-depth interviews, 

as well as the review of the visuals data collected, it became apparent that the 

meanings attached to place have considerable influence on how we perceive, 

interact and respond to that place. The results indicated that first; the 

respondents attached high level of symbolic significance to AlBalad through 
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interpretation of symbolic meanings and values as well as memories. Second, 

the distinctive physical settings of AlBalad had a strong impact on the 

respondents following the meanings attached to them. The respondents 

highlighted that the architectural style and human scale influence the meanings 

and values people attach to place as well as the type and level of activities taking 

place within AlBalad.    

The study confirmed that the respondents’ interaction with their places 

happens on three dimensions; cognitive, behavioral and emotional. One 

dimension cannot be segregated from the other in terms of impact. In that light, 

the relationship between the intersected components of place identity within 

AlBalad was explored. It was found that meanings are evoked when the 

physical settings influence high quality of sensory experience, and when place 

fits the human needs in terms of activity, and scale in terms of sense. These 

meanings are directly linked to the user’s psychological well-being and have a 

direct influence on their self-identity.  

 

5.5 Implications of findings  

The findings of this study indicate that the quality of the physical settings, 

the diversity of the human activities and symbolic attachment people associate 

with place contributes to the process of identification of that place. Continuity 

of place identity depends on the maintenance and growth of physical, social, 

and psychological dimension of the human experience without the breakage of 

the link to their past.   
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The study also suggests that place was used to maintain positive self-

esteem, and also to maintain the sense of rootedness, the feeling of being home, 

as previously mentioned by Tuan (1974, 1977). It was found that the physical 

settings have high influence on the quality of place and the sensory experience 

of that place, as it contains the human activity. In addition, it evokes strong 

meanings. These meanings are directly linked to their psychological well-being 

and have a direct influence on the users’ self-identity. Building on that, the 

study also found that meanings rate the highest in terms of perception of place 

identity.  

This finding implies that the quality and distinctiveness of the physical settings 

shape the place experience while the meanings attached to place defines the 

identity of it.  

 

5.6 Theoretical Contribution  

The literature review on sense of place and place identity provides 

theories of place and linkages between the physical dimension, perceptual 

dimension of the use of the urban space. The principles for creating urban 

spaces that are widely accepted by today’s urban planners and designers can be 

traced in the writings of key thinkers of this field such as Lynch (1960), Tuan 

(1974), Relph (1976), Canter (1977), Norberg-Schutz (1980) Punter (1991), 

Proshansky (1986), Montgomery (1998), and Carmona (2010). This research is 

built on their theoretical framework that defines components of place and 

methods for recording and analyzing people’s cognitive, behavioral and 

emotional perception of place.  
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Examining place theories literature provided an opportunity to explore 

place components relationships and principles. In addition, such examination 

shed light on the importance of determining theoretical framework with regard 

to activity, physical setting, and meanings dimensions. Place identity according 

to Proshansky (1995) refers to “ the symbolic importance of place as a 

repository for the emotions and relationships that give meaning and purpose to 

life, reflects a sense of belonging and important to a person’s wellbeing” with 

regard to the context and actual use of the AlBalad. . Such dimensions 

determine how the physical settings provide the opportunity to define and 

understand the meanings and the activities associated with places. For this 

study, urban design related themes and place identity attributes were 

distinguished regarding AlBalad. Thus, the main theoretical contribution of this 

study is through examining activity - physical setting relationship and meaning-

physical setting relationship according to the urban design contexts.  

 

5.7 Planning Practice Contribution  

This thesis investigated the relationship between the physical settings, 

activity and meanings within urban spaces. Through the application of the 

combined methods of questionnaire and in-depth interviews, facilitated 

obtaining actual knowledge about existing physical settings – activity- 

meanings relations as well as offering a tool for evaluating the quality of space 

relative to citizens’ needs. Moreover, it provides a tool for designers and urban 

studies professionals to understand the impact of place identity and its 

contribution towards place making. Urban planners and designers often select 
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design approaches that focus on the physical settings and the activities without 

foreseeing the importance of symbolic significance these places can create. 

Therefore, this study contributes to the knowledge by suggesting that place 

identity potentially is a significant construct that is linked to people’s needs.  

 

5.8 Practical Contribution 

This study highlighted that the form and degree of attachment provide a 

reference on the significance of a place to the immediate users. In the context 

of the shopping streets, the functional form of attachment plays a significant 

role in creating a distinctive atmosphere. Therefore improvement programs 

should take into consideration the dominant function of the place perceived by 

the users which is translated in the way they attached through their activities. 

The finding also suggests that further improvement on the legibility and 

comfort of streets is required to be able to secure the sense of identity. The 

importance of the physical attributes in supporting the streets’ activities is 

evident for encouraging continued attachment, thus, one recommendation that 

follows from this line of reasoning is to encourage development practices that 

promote and exploit existing or potential place identity and hence encourage 

people’s psychological investment in their local, physical communities. 

Perhaps, then, this study could be interpreted as providing additional 

justification for vernacular architecture, historic preservation, natural elements 

enhancement, community events that are associated with physical icons, and 

similar efforts might symbolize local values and hence promote place identity, 

which consequently contributes to place making.  
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5.9 Research Limitations  

In terms of theoretical literature and empirical studies, data regarding 

previous studies of place identity in regards to Jeddah and specifically the 

historic town (AlBalad) were not available. To address this limitation, the 

research had to depend solely on place identity literature and empirical studies 

found in international case studies and improvise according to what fits within 

the context of Jeddah.  

 In terms of data collection limitations, it is important to bear in mind the 

limitation of selection of convenient sampling population for the questionnaire 

is due to the time constraint of this thesis. The researcher therefor extracted the 

main findings of the studies from the in-depth interview method while using 

the questionnaire as a supporting tool.  

5.10 Future Research  

As an investigative study based on a qualitative method, this research has 

made significant progress in data collection, management, and analysis at an 

urban design scale of place identity within the local context of Jeddah. 

Henceforth, the outcome cannot be generalized. Consequently, future research 

should focus on quantitative methods to investigate which themes and variables 

are most significant in place identity.  

In addition, future research should select other sites in Saudi Arabia as case 

studies, such as the historical town of Najran and old Darriyah in Riyadh.  
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